
 



Downtown Evanston 

 
• Borders Chicago on the North 

• Population 73,365 

• 18,438 people within .5 miles of city center 

• Average HH income $107,169 

• Home to Northwestern University 

• Over 10,000 downtown employees 

• 2,000 condo units in downtown 







Stakeholder Process 

 
• Focus Groups  

– Sessions/Interviews 

• Individual Interviews 

• Print Surveys 

• Online Surveys 



Meetings & Focus Groups 

• Commerce/Economic 
Development 

• Convention and Visitors 
Bureau 

• Northwestern University 

• Property Ownership 

• Evanston Civic Leadership 

• Civic Leader/Non-Profits 

• Associations 

• Individuals 

• University/Communities 

• Misc 

 

 

• Office Tenants and Office 
Employees  

• Retail/Commercial Brokers 

• Retail Focus Groups 

• Hotel and Restaurant Focus 
Group 

• Other Business Districts 

• Chicago-Dempster 
Merchants Association 



Survey Results 

Paper Surveys – 61 

Online Surveys - 217  

 

Do you know what EVMark is?  
 

Yes: 32% 

No: 40% 

NR: 28% 

 

Do you know what EVMark does?  
 

Yes: 24% 

No: 48% 

NR: 28% 



Survey Results 

Preferred communication method 
 

E-mail Newsletter: 40% 

Facebook: 16% 

US Mail: 10% 

Blogs: 8% 

Twitter: 4% 

Text: 0% 

Website: 0% 

Age 
 

>18: 0% 

18-21: 18% 

12-30: 8% 

31-40: 10% 

41-50: 2% 

51-60: 14% 

60+: 2% 

NR: 46% 



Survey Results 
• What is Downtown Evanston’s greatest strength? shopping, 

restaurants, the lake, university 
 

• What is Downtown Evanston’s greatest weakness? panhandling, 

parking tickets, "don't walk on my lawn mentality" 
 

• What would make you come Downtown more often? unique 

venues, more nightlife, cheaper entertainment 
 

• What is Evanston missing that would attract people?  

(venues,  businesses, etc.) technology corridor, late night spots, 

special events 
 

• What does Downtown Evanston have to offer that gets missed? 

small boutiques 
 

• What could be marketed more effectively? walkability 



Survey Results 

How do you usually get to Downtown Evanston? 
 

• Car - 52 % 

• Walk – 24.8 % 

• Bike – 3.2 % 

• CTA Purple Line – 3.2 % 

• Metra train – 1.8 % 

• Bus - 0 % 

• Other - <1 % 

• No Response – 13.8 % 



Survey Results 
 

 
• Fair – 36.4% 

• Good – 22.5% 

• Poor – 20.7% 

• No Opinion – 6.4% 

• No Response – 13.8% 

What is your experience with parking in Evanston? 



Survey Results 

• Fair – 26.2 % 

• Good – 20.7% 

• Poor – 18.8 % 

• No Opinion – 18.8 % 

• No Response – 15.2 % 

 

How would you rate the usefulness of the  

existing directional signs to key sites  

(City Hall, Parking Garages, etc.)?  



Survey Results 

• Very safe – 42.3 % 

• Somewhat safe – 29.9% 

• Neither safe nor unsafe – 5.0 % 

• Somewhat unsafe – 5.0 % 

• Very unsafe – 1.3 % 

• No response – 16.1 % 

 

How safe or unsafe do you feel  

in Downtown Evanston? 



Survey Results 

• Old Orchard Shopping Mall – 61.7 % 

• Chicago Neighborhood Specialty Districts (Chicago) – 40.5 % 

• Michigan Avenue/State Street (Chicago) – 24.8 % 

• Other adjacent community Downtown business districts – 16.5 % 

• The Glen (Glenview) – 16.5 % 

• Skokie/Niles – 16.5 % 

• Other – 12.4 % 

Where else locally do you go for similar venues that 

can be found in Downtown Evanston? (Select all that apply) 



Survey Results 

• Ease of parking – 37.3 % 

• More venues in consolidated location – 35.4 % 

• Ease of access – 27.1 % 

• “Big box” convenience shopping – 24.4 % 

• More attractive environment – 17.9 % 

• Prices – 16.1 % 

• Other – 20.7 % 

Why would you choose other retail,  

entertainment, business, and cultural venues 

outside of Downtown Evanston? 



Survey Results Word Association 

How would you describe the  

current Downtown Evanston?  

College town - 42.8% 

Lakefront city – 40.3% 

Good cuisine - 37.8% 

Core/heart of Evanston 
- 36.3% 

Diverse - 34.2% 

Friendly - 26.3% 

Established - 22.3% 

Accessible - 21.6% 

Cultural - 21.2% 

Community - 21.2% 

Alive/lively - 20.5% 

Expensive - 20.1% 



Survey Results Word Association 

How would you describe the successful 

Downtown Evanston you envision for the future?  
Diverse - 31.7% 

Alive/lively - 30.9% 

Lakefront city - 30.2% 

Core/heart of Evanston 
- 29.9% 

Cultural - 29.5% 

Good cuisine - 29.1% 

Friendly - 27.7% 

Exciting - 26.6% 

Inviting - 24.8% 

Accessible - 24.5% 

Good quality - 23.7% 

Entertainment - 23.4% 

College town - 22.3% 

High quality - 21.2% 

Trees/foliage - 21.2% 

Beautiful - 20.9% 

Progressive - 20.1% 

Theater/arts oriented - 20.1% 



Common Themes/Comments to Consider 

Communication 

• Improve EVMark’s website 

• Consider change to name of the organization 

• Use new technology to market Evanston 

• Keep businesses updated with EVMark activities via e-mail 

• Potential newsletter should be very engaging 
 

Community and Business Owner Outreach 

• Consider more and frequent cross promotions with Northwestern 

• No "navigator" for new businesses 

• Improve business retention  

• Help businesses strengthen their own marketing efforts  
 

Events/Ideas 

• Partner in programming more kid and family-oriented activities/events 

• Consider hosting a contest for Downtown business window decorations 

• Consider more evening events 
 

Marketing 

• Improve awareness and profile of business incubator/technology park 

• Incentives for businesses could be marketed more effectively 

• Focus on North-South transit link as a commodity 

Stakeholder & Survey Results & Comments 



Common Themes/Comments to Consider 

Infrastructure Improvements  

• Invest in streetscape improvements – pavers, planters  

• Increase outdoor plaza space for gathering, kids 

• Improve Downtown wayfinding and signage 

• Improve viaduct appearance – potential linkage with arts programs 
 

Retail Mix and Character 

• Develop retail marketing/merchandising plan 

• Create incentives for retailers and landlords 

• Encourage mix of offerings and independent vs. chain retailers 

• Work with businesses to clean up windows and displays 
 

Parking Issues 

• Educational campaign to increase awareness of public parking facilities 

• Work with City to adopt merchant and restaurant-friendly parking 

    policies, meter time limits, etc. 

• Resolve old issues to improve Downtown’s image 

Stakeholder & Survey Results & Comments 



Stakeholder & Survey Results & Comments 

EVMark 

Chamber of 

Commerce 

Evanston 

Inventure 

City Economic 

Development 

Commission 

What role does 

EVMark play in 

relation to other  

City and Downtown 

groups?  



Does EVMark need a “Mission Statement”/ Guiding Principles? 

Stakeholder & Survey Results & Comments 

• To serve, protect and enhance the vibrant 

urban character of Evanston’s Downtown for 

merchants, business patrons and residents 

• To promote/market Evanston’s vibrant 

community and Downtown financial base, 

building upon its unique market in the 

Chicago North Shore Suburban Lakeshore 

market 

• To help strengthen Downtown businesses 

and find opportunities to assist them in 

reaching their full potential 

• Act as a navigator or ombudsman to bridge 

the gap between Downtown merchants, 

businesses and residents with the City 

• To maintain a clean, attractive and safe 

pedestrian-oriented Downtown streetscape 

character 

 

• To identify and promote the “greening” of 

Downtown streetscapes and public space, 

supporting sound, sustainable design and 

maintenance practices 

• To identify and build a strong working 

relationship with the University community of 

students, faculty and administrators 

• To promote and strengthen the Downtown 

Evanston and EVMark brand through a variety of 

constant communication media, including print 

and electronic, and public speakers/seminars 

• To promote events, seminars and programs that 

respond to the ongoing seasonal and changing 

urban dynamic of the downtown 

• To support sound fiscal practices and identify 

opportunities for shared synergies and revenue-

generating sources 

















































































































Local Brand 



Perk Punch Directory Events 



Create 
Find & 

Redeem Track 

# of redemptions 

# of loyal customers 

# of referrals & FB posts 

$$ spent in community 

ROI on marketing 

 



Hyperlocal Your Brand 

Community-run 
 

Dynamic 

$ reasonable 





Thank You 

Carolyn Dellutri 

Executive Director 

Downtown Evanston 

820 Davis Street, Suite 151 

Evanston, IL 60201 

847-570-4724 

cdellutri@downtownevanston.org 

www.downtownevanston.org 

Wendy Pressley-Jacobs 

Principal 

Pressley Johnson Design 

230 West Superior, Suite 700 

Chicago, IL 60654 

312-640-0960 

wendy@pjd.com 

www.pjd.com 

 

Scott Freres 

Principal 

The Lakota Group 

212 W. Kinzie, 3rd Floor 

Chicago, IL 60654 

312-467-5445 

sfreres@thelakotagroup.com 

www.thelakotagroup.com 

 

Kalan Kircher 

Co-Founder, VP Business Development 

Sweet Perk 

600 Davis Street 

Evanston, IL 60201 

614-634-2099 

kalan@sweetperk.com 

www.sweetperk.com 
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