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Local food impact
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o Inner ring — food system components

’ Outer ring — community-based food system outcomes
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Food Connections, prepared
by the C.S. Mott group for
Sustainable Food Systems,
available at
http://www.mottgroup.msu.

edu/uploads/files/59/CACfo
odprofile.pdf
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Food System Tiers

Global, Anonymous

Aggregation and Distribution
Archer Daniels Midland, Cargill, Ajinomoto

Large Volume
Aggregation and Distribution
Sysco, Reinhart, Kroger

Strategic Partners

in Supply Chain Relationships
Organic Valley, Alsum Produce, food co-ops

Direct Producer to Consumer

Farmers’ markets, farm stands,
Community Supported Agriculture (CSA)

Personal Production of Food

Backyard gardens, community gardens,
canning, hunting, gathering, fishing

Designed by UW- Madison Center for
Integrated Agriculture Systems




KEN METER STUDY

S T
L1 Central lllinois’
=" TOTALLOSS
is $5 billion
: 1 annually!
A »«_:::“;»r A
o ] B 1} Shipped in from far away
117

Over 95% of the dollars we
spend on food goes to businesses
outside our community. Central
lllinois consumers buy $4.3 billion
of food each year — $3.9 billion
from outside our region.
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Source: Local Food, Farms & Jobs: Growing
the Illinois Economy (March 20089)
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KEN METER STUDY

If Central lllinois consumers bought

just 15% of their food

directly from local farms, our farms
would generate $639 mllllun nf new
income annually. A

MULTIPLIER EFFECT:
A dollar spent locally penerates
two to seven times as much
Income for the local economy as
a dollar spent at a local chain.




OBSTACLES TO CREATING A MORE
SUSTAINABLE FOOD SYSTEM IN ILLINOIS

Inefficient transportation system
Not enough farms producing fruits and vegetables

Lack of a coordinated marketing and data management
system

Education




Eating locally is more than a trend.

Peak season, fresh-picked produce gives
you the best taste, and maximum nutrition,
making it the best value for your food-dollar.

Below, we give you just a few of the many
reasons and seasons for choosing fresh
produce from your local farms.

A strange thing happened on the cross-country trip to your grocery store:
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beans lost

50%

of nutrients .

Fhiw;:hﬂFR Extra, Ltdl) Locally-grown produce is allowed to come to peak ripeness on the plant, so it
has higher levels of many phytonutrients. It often gets from the farmer's field
to your table in less than 24 hours — so it tastes better, and is better for you!

spinach lost

50-90% &

of Vitamin C

time since tirme since
e 0.9 days e 13 days
distance = distance =
traveled 50 llllles VS. traveled 1500 MIes
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Source: Rich Pirog. et al, "Food, Fuel,
and Froaways.” (June, 2001}
A majority of fresh
d aY vegetables have lost at

least 1/3 of their nutrients.
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Project Goals 81 bl
Form partnerships t“n .
_T_g;rg foc;c;-rc;p grocery store = Green gr“ﬂﬂry

Study the feasibility of a Food
Innovation District

Create the Central Illlinois food hub
network
Commissioned a feasibility study

Awarded USDA- Rural Development
grant

Arthur — May 2014




What's a Food Hub?

Producers and buyers contract with a
trucking company to pick up products
from each regional on-farm hub on a
regular basis — and deliver to local schools
.and other institutions, as well as buyers in
urban areas lika Chicago.

products at a nearby on-farm hub,
which is part of a regional hub

Buyer uses online system to check
on cument availability and pricing
for local food products.




Farmers markets 2.0

* Market as a food hub

* How can you provide the best value for vendors?

Cross promotions between farmers markets and Main Street
businesses

* Potential for vendors to become storefront business
Bushel and Pecks in Beloit, WI
Station 220/Epiphany Farms in Bloomington
Farm Market Kitchen in Algoma, WI
Food Innovation Kitchen in Mineral Point, WI




What can you do to promote
local foods?

* Hold a retail promotion for local restaurant that features local
foods — Local Flavors- lllinois Stewardship Alliance

» Chef/Farmer mixer
* 10 percent challenge

 Start researching Food Innovation Districts/Culinary Arts
District

* Talk to farmers to see if there are potential business
opportunities.




Food Innovation District

* Economic Gardening Tool

* Definition: “geographic concentration of food oriented
businesses, services, and community activities that local
governments support through planning and economic
development initiatives in order to promote a positive
business environment, spur regional food system
development and increase access to local food,” Northwest
Michigan Council of Government

e Culinary District — Bridgeton, New Jersey




Resources for food system work

* National Good Food Network — Wallace Center

* Center for Integrated Agricultural Systems — University of
Wisconsin

* Leopold Center — lowa State University
* Center for Regional Food Systems — Michigan State University
* DCEO/Family Farmed.org/USDA partnership

» Stewards of the Land/Legacy of the Land — Livingston County,
IL

* USDA — Know your Farmer, Know your Food Compass




Good time to be in local foods

* Several Community Supported Agriculture —
www.localharvest.com

* Central lllinois Buy Fresh, Buy Local Guide — IL Stewards
* U of | Extension — Small farms & local foods educator

* |llinois Farm Bureau Local Food and Regional Food Summit —
November 12, 2013 at Heartland Community College

* Beginning Farmer training
* Growing interest by community colleges to support local foods



http://www.localharvest.com/

Thanks & Any Questions?

Catherine Dunlap

Associate Director of the Green Economy Initiative
Heartland Community College
Catherine.dunlap@heartland.edu

309-268-8443



mailto:Catherine.dunlap@heartland.edu

	Making the Connection Between Local Foods and Main Street?
	Local food impact
	Food System Tiers
	Ken Meter Study
	Ken Meter Study
	Obstacles to Creating a more sustainable Food System in Illinois
	Slide Number 7
	Project Goals
	What’s a Food Hub?
	Farmers markets 2.0
	What can you do to promote local foods?
	Food Innovation District
	Resources for food system work
	Good time to be in local foods
	Thanks & Any Questions?

