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Current Issues

Social media has become the way we are getting 
our messages out, especially with those 13 to 25 
years of age

Market research firm Experian Simmons reports that 
social media marketing reaches up to 98% of 18 to 24 
year olds.  (October 11, 2011)

Blogging, friended, twittered, linked in or texted 
have become the primary means of communication.
Unless you are connected you are more than likely 
not in the loop.



Current Issues 

College students are 
clearly drawn to the 
social networking 
world.
Center on Alcohol 
Marketing and Youth 
(CAMY)

Underage youth have 
easy access to alcohol 
websites. EDUCAUSE Center for Applied Research

ECAR Research Study 8, 2008



Frequency of Use

EDUCAUSE Center for Applied Research
ECAR Research Study 8, 2008

*Data are based on student responses from the 44 
institutions that participated in each of the 2006, 2007, 
2008 studies.  Although the institutions remain the 
same, the actual students responding are different each 
year.



Current Issues

Percent reporting 
that:

Typical weekly time 
spent on online social 

networks

0‐1 
hours

1‐5 
hours

>6 
hours

They occasionally 
or frequently 
drank beer

44% 54% 56%

They occasionally
or frequently 
drank wine or 
liquor

48% 61% 65%

They had five or 
more alcoholic 
drinks in a row 
one or more times 
in the past two 
weeks

29% 40% 46%

First-year students who 
spent more time on 
social networking sites 
also reported partying 
more
These students also 
reported drinking more 
often 

As reported in the High Education Research 
Institute –

September 2007 Research Brief



Alcohol Marketing 

Proud consumers posting 
their own pictures is 
common place and 
promotions are a regular 
occurrence.



Social Media Driven Events

Routinely events and 
information are being 
exchanged via social 
media that challenges 
our communities and law 
enforcement.

City attorney considers filing charges in near riot in Hollywood
Police arrest three after violence breaks out Wednesday during a deejay's performance in 
front of Grauman's Chinese Theatre before a movie premiere. The city attorney's office 
may charge event organizers.
When a deejay sent a Twitter message Wednesday telling people to come to a concert in 
Hollywood celebrating the release of a movie about raves, he wrote: "Let's see if the magic 
of social networking will work today.“
July 29, 2011|By Jessica Gelt, Andrew Blankstein and Richard Winton, Los Angeles Times

http://articles.latimes.com/2011/jul/29


Social Media Driven Events

1,500 Party Crashers Riot Over Viral Facebook Invite
Posted by Ruth Manuel-Logan on June 6th, 2011 11:14 AM

What happens when a 16-year-old German teen forgets to set her Facebook privacy 
settings with regards to invites? Well… all party central hell breaks loose!

A young girl who is being identified as Thessa
planned to get together a few close friends to
celebrate her birthday at her modest Hamburg home.
When she sent out the invites to her party, 15,000 folks
confirmed that they would attend the gathering.

When Thessa realized that she had made a
whopper of a blunder, she tried to correct her error by
cancelling the party, but it was too late. More than
1,500 people showed up at the teen’s door this
weekend ready to paaartaaay.

In a state of desperation, Thessa’s parents wound up
calling local police and it took 100 officers, by foot and
by horseback, to control the masses. Thessa and her
family hightailed it out of the maddening crowd’s way.

http://www.allfacebook.com/viral-facebook-invite-1500-party-crashers-2011-06


Spontaneous Celebratory Events

Bin Laden Bar Crawl
Upon the death of Bin Laden students organized a 
celebratory bar crawl via social networking
Within in 3 days they had 3000 people committed to 
participating
The event flew under the radar of law enforcement until 
it was too late to put something together
Patrol officers were forced to deal with extra calls for 
service and issues related to over-intoxication.



Spontaneous Celebratory Events

The National College Crawl
Planned by students who had 
connections with students in other 
colleges across the country
▪ Was designed to be a charity based 

event
▪ Tee Shirts promoted excessive 

consumption
Planned involved a simultaneous bar 
crawl being held at participating 
campuses
Facebook posting reported 9 colleges 
in 6 states with several thousand 
committed to attend



Spontaneous Celebratory Events

The National College 
Crawl

The event was stopped 
after designated 
beneficiary of the 
charity demanded that 
their name not be 
affiliated with the 
event.



Social Media Driven Events



Defining the problem

Events and issues often fly under the radar.
Promoters can have a level of anonymity that makes if 
difficult to identify who may be involved (if you are not 
privy to the page you don’t know).
Requires continual monitoring to stay on top of potential 
problems.
It’s not who you are connected to but who your friends 
are connected to that can create the bigger problems.
It’s new to all of us and is continually changing.  With 
that laws are always catching up to the trend.



End Result

More people, more 
intoxication, more 
arrests, more 
hospitalizations and 
MORE RISK!



Celebratory Drinking



Challenges

Keeping up with the Jones….are we keeping on top 
of what is occurring in our community
Developing sources….because they won’t always 
friend us!!!  
Privacy v. Public domain….it’s really important to 
stay on top of the legal issues
Level of expertise….keeping our staff trained.
Creating plans for flash mobs and events gone bad.



Challenges

Placing responsibility for promoting these 
events…who needs to pay for the police response?
Educating the public on what should and should not 
be put out there….If you are at “X” I know you are 
not at “Y”



Positive Steps



Fool’s Fest

Lets hear what Bloomington /Normal and 
ISU did to address a event that may be 
coming to a campus near you.
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