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In Today’s Weekly Connection:

1. Illinois Get Your Business Online
1. Coupons and Discounts - Two Rules
1. The Importance of US Manufacturing
1. Do You Make It Too Hard to Get a Job At Your Company?
1. Program Success of the Week - Jockbrokers
1. Resource of the Week - Hootsuite
1. WebCATS - Deadline Extended to COB 6/12/13
1. What's New On CenterConnect 
1. Moves and News – IESBGA Conference
1. America’s SBDC Network Connection Newsletter

Illinois Get Your Business Online
[bookmark: _GoBack]We are pleased to provide the following links to photos from the recent Springfield and Schaumburg Illinois Get Your Business Online events hosted by Google. 

You are each encouraged to use the attached file to continue promoting the benefits of the GYBO curriculum and free website creation resources, domain registration and hosting services provided by Google’s partnership with Intuit and the Small Business Development Centers. Together we can make a difference in bringing even more businesses in Illinois online. 

Coupons and Discounts: Two Rules 
by Becky McCray - Sonic Drive-Ins issued a coupon on a poker chip. How can you make your coupons interesting enough to be worth it? When I spoke to small business owners in Ponca City recently, one audience member asked about offering coupons and discounts.  So we talked about her business (basically, a franchised frozen yogurt parlor), and how they’ve gotten started with coupons and discounts, so now people seem to expect them.  I made up these two rules for coupons on the spot:

1. Track them.
Never issue coupons that you can’t track how effective they are. Find ways to keep track of where they go out, when they get used, and whether those customers ever return.
I think a natural follow on is to make the coupon a lead-in to a loyalty program. You came in for the free cone; now we want to hook you with our Dish of the Week.

2. Make the coupon an experience.
The coupon itself could be an interesting experience.
Sonic Drive-Ins issued poker chip coupons. They aren’t cheap plastic things. They are heavy and soft-finished like real poker chips. You can see I kept mine. They even look like the mints Sonic is known for handing out.
The act of redeeming a coupon could be an interesting experience.
Servers could break into song. A free item could be served in a special dish. Maybe the coupon is for a special experience, like a drink in the “hidden” room in a bar.
Since I’ve admitted I made those up on the spot, I’m betting you can improve on them. What ideas do you have?

The Importance of US Manufacturing 
Conventional wisdom holds the manufacturing industry in low esteem. The popular perception—as amplified by the media and casual observations at big-box stores—is that almost nothing gets made in the United States, and it doesn't help that the Great Recession accounted for millions of manufacturing job losses.  Yet the facts support a different view. Industrial output continues to grow, manufactured products are globally competitive, and the rebound from the recession surprised on the upside. In 2012, manufacturers generated almost $1.9 trillion worth of value-added. Some sectors, such as electronics, computers, and related hardware, expanded at a very fast clip. Others lost ground to changing tastes and technology (think typewriters and payphones). In the 20 years ending in 2012, manufacturing output increased more than 80 percent.

The U.S. manufacturing sector is so huge that if it were its own country, it would rank as the tenth-largest world economy. The United States produces the most goods and services overall as measured by gross domestic product (GDP), and is far ahead of second-place China. Other countries, such as Japan and Germany, showed less growth buoyancy over the past decade compared with the United States. On the other hand, emerging economies such as Brazil, India, and Mexico grew very quickly and are catching up with the developed world. Still, American manufacturers account for a larger volume of production than the entire GDP of India, Canada, or Korea. from www.Manufacturingfacts.org

[image: Description: Description: Description: Description: Description: http://www.manufacturingfacts.org/images/img_single_project_11.jpg]
Do You Make It Too Hard to Get a Job At Your Company? 
By Janine Popick on Inc.com, 5/31/13 – Your job application process may be scaring excellent candidates away.  -When it comes to running a successful business, you need to always be on the lookout for great talent to grow your organization and keep moving forward. In the effort to make it as easy as possible for both the company and the job seeker, you may be using online application submissions and sophisticated candidate filtering.  But despite all that efficiency, your company may actually make it harder for potential employees to get the job than to do the job they're seeking. Here are some issues to consider from the perspective of the job applicant.

Does Your Website Serve Job Seekers?
Your website is where you present your products and services to prospects, customers and job seekers. But are you putting your best foot forward? Are your job listings so buried that they require a fine-tooth comb to uncover, or do you put them out there showing the world you're growing?  And speaking of job listings, I've discussed this before and I can't say it enough: Make sure you put as much thought into your job descriptions as you do any product or service you offer. Why? Just like you want to attract customers that come back again and again, you also want to attract A-players who will love your company and love what they do. Will they be attracted by a boring job description? Not a chance, so kick the corporate-speak job description of the past to the curb and replace it with some personality. It'll help your company culture shine through from the start and bring better matched candidates to your door. At my online marketing company, VerticalResponse we revamped our listings and have seen a huge spike in the number of quality candidates that came calling. 

Are Your Employees Your Best Recruiters?
You've already got a motivated team of contributors all around your company. Are you tapping into that to get more great people like the ones you've got? Using your internal resources can save you a ton of time and money finding a great fit for an open position. In fact, an article by The Undercover Recruiter, notes that "applicants hired from a referral begin their position quicker than applicants found via job boards and career sites (after 29 days compared with 39 days via job boards and 55 via career sites)." And the savings can come in the form of fees for recruiters and in retention costs. The Undercover Recruiter reveals that "referral hires have greater job satisfaction and stay longer at companies--46 percent stay over one year, 45 percent over two years and 47 percent over three years."
Make sure employees are rewarded for sending qualified candidates your way. You can reward on referral, on hire and based on retention. It's up to you, but make sure the reward is given out in a timely manner to tie the incentive to the action and keep the referrals rolling in.

Do You Promote From Within?
Speaking of employees, sometimes your best candidates are right under your nose. Earlier this year my company was looking to add a content marketer to our ranks. After putting out the feelers, we realized we had the perfect hire already working for us in another role. We adjusted a few things and hired someone to fill her current role and we had a win-win. Make sure your current employees get a crack at open positions and have a career path within your organization. For example, we do some cross-functional job experiences that allow members of our customer support crew to dip their toes into other roles in the company for special projects. It not only helps get things done, but they get great exposure and we've promoted many people this way.

Is Your Process a Process?
According to AOL Jobs, "the average length of a job search is at an all-time high in America. For the unemployed, it's now well over 7 months." That's a long haul when you're out of work and trying to get back in the game, so make sure you amaze and delight job seekers by being present. By being present, I mean having someone with a pulse on the tail end of the funnel where all those applications go. Follow up and let people know straight away if they're a match or not and why. Either way, they'll appreciate knowing if they should keep at it or move on.  And, make sure you make it easy for candidates to get their applications in the door to begin with. According to Kes Thygesen, co-founder and head of product at RolePoint, "more than 70 percent of job candidates report using their mobile devices to look for jobs." Ensure your application process is optimized for mobile devices so candidates can access job listings and submit applications on your site. And, don't require folks to jump through rings of fire just to submit their application. To learn a bit more about our candidates at VerticalResponse, we ask job seekers to submit a joke along with their application. It's amazing what you can glean from the kind of jokes people send in!  By making it easier for potential employees to find exciting job listings, rewarding your team for referrals, promoting from within and making your application process a delight, you'll attract more all-star candidates who will not only feel proud about coming to work for your company, but also feel great about how they got there.
Have you come across any companies with unique or memorable job application processes? Share them with us in the comments!
Janine Popick is the CEO and founder of VerticalResponse, a leading provider of self-service email and event marketing, online surveys, social media, and direct mail solutions. The company was ranked No. 2,802 on the 2012 Inc. 5000. @janinepopick




Program Success of the Week - Jockbrokers
Jockbrokers, a Carbondale based business, were announced as first place winner of the 2013 Chicago Access to Capital Business Pitch Contest hosted by Dunn & Bradstreet. There were 44 companies selected to compete in the competition and the winner was chosen by the most popular and innovative business idea judged through a combination of an Internet voting site and a live presentation. The grand prize was $10,000 and Jockbrokers was the only business to be selected from Southern Illinois to compete. 
Jockbrokers is an interactive website that offers sports-minded users the ability to invest and trade sports cards in a whole new way, based on the sports knowledge they have and can easily acquire. The website has up-to-the-minute stats and everything you will need to make buying and selling decisions. 
The platform Jockbrokers.com is built upon is a patented methodology of trading, similar to trading stocks. Your athlete’s value is initially set by your peer investors. The value then moves up or down based on their performance.
Jockbrokers.com President, Justin Baggott says, “Investing in sports cards as a collector can be a losing proposition that only gets worse if an athlete is involved in some type of scandal and, sports gambling is illegal in most of the U.S. We searched for a way for sports enthusiasts to be able to legally invest in their favorite athletes while being connected to the performance of the athlete rather than popularity. There was no option available, so we developed Jockbrokers to fill the void.” 
Visit the website now to take a tour and see how this exciting opportunity will be welcomed by so many sports enthusiasts as not only a new hobby, but a way to actually make the most of their investments. 
The SIU SBDC has worked with Justin with business plan development, access to capital and marketing. 
For more information about jockbrokers.com, visit the website at http://www.jockbrokers.com or call Justin Baggott at 618-201-6076.

Resource of the Week – Hootsuite - https://hootsuite.com/
Hootsuite allows you to manage multiple social networks as well as schedule messages and tweets, track brand mentions and analyze social media traffic.  The efficacy of Hootsuite was mentioned several times at the IESBGA conference.
WebCATS - Deadline Extended to COB 6/12/13
Due to the IESBGA Conference being held last week the deadline for the members of the Illinois SBDC Network to enter data into WebCATS has been extended to the Close of Business on Wednesday, June 12, 2013.
What's New On CenterConnect 
Please check CenterConnect regularly in the next several days as we add copies of the presentations that were delivered at this year’s Illinois Entrepreneurship and Small Business Growth Association’s (IESBGA) Annual Conference conducted last week at the School of Business at Illinois State University. In addition to the IESBGA sessions we will also be addition information from the Coordinating Council including meeting minutes, bylaws and committee information. 
Moves and News - IESBGA
The 2013 IESBGA Annual Conference was held on June 4-7, 2013 At Illinois State University.  Huge thanks to Elizabeth Binning and her staff at the Illinois SBDC at ISU, and the entire Conference Committee for another outstanding conference. The training sessions were very informative, relevant and timely. We also want to thank all of the workshop presenters and panelists for sharing their time. A few of the presenters included, Laura Minzer, Illinois Chamber of Commerce, Mark Klein, Ex-Im Bank, Gustavo Giraldo, Illinois Tollway, Dan Lynch, CMS, Pamela Simon, IDOT, Dan Goff DCEO OTI and George Van Horn, IBISWorld, to name just a few.  We are extremely grateful to all of the Network Partners who also helped with the sessions including, Harriet Parker, Gina Czubachowski, Jan Bauer, Aimee Wigfall.  
The SBDC Network is very appreciative of participation in the conference by our SBA partners including, Illinois Deputy District Director Bo Steiner, Val Ross, Steve Konkle and Dave Gordon. 
Special thanks go out to Howard Tullman, our Keynote Speaker at the luncheon on Thursday, June 6th. His fast-paced presentation was thought-provoking, visionary and powerful. 
The SBDC Network also appreciates our DCEO Assistant Director Dan Seals for his extremely informative presentation and Q and A at the meeting’s wrap-up session on Friday morning. 
An enormous thank you also goes out to conference sponsors, Growth Corporation (Marcia Abner) and Constant Contact (Steve Robinson) for their support of the outstanding Networking Reception on Thursday, June 6th and their participation as presenters at the conference. 
Again, a GIANT THANK YOU to each and every person who made this year’s IESBGA professional development conference for the Illinois SBDC Network a Tremendous Success ! 
America’s SBDC Network Connection Newsletter for June 6th can be found below.
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Google AdWords
By. Google
[image: Description: Description: Sponsor Level]
Google AdWords is Google's online advertising program, that can help your clients attract new customers online. The Google Engage program supports counselors and professionals like you with training, marketing tools and AdWords vouchers, to help you offer AdWords services to your clients. There are no fees to be part of this program, so sign-up today! 
 
Learn more...

	



	 
Mark Your Calendar
 Click on the links below to learn more about each event.
 
Texas SBIR/STTR Summit & Conference 
June 12, 2013
 
Washington Post: Small Business Forum
June 20, 2013
 
National Small Business Week
June 17-21st, 2013
 
Annual Pre-Conference Orientation Webinar
August 7, 2013 , 3 pm EST
 
Go Global Seminars
Ongoing
 
AES Compliance Seminar and AESPcLink Training 
Click here for more events. 
 
Small Business Lending Industry Events
Ongoing
 
Dept. of Energy Small Business Summits
Ongoing
 
2013 Annual Conference
Sept. 9-11th, 2013

	



	 
News You Can Use  
 
AARP & SBA Webinars
 
America's SBDC International Trade Group
 
Procurement Opportunities Guide
FREE DOWNLOAD!
LETTER TEMPLATE
 
2013 SBA Accreditation Contract Update
 
Google: Friday 15 Hangouts
Small business solutions in 15 minutes or less.Tune in for live discussions with industry experts via Google+ Hangouts.

SBA Advisory Board Report 
 
ASBDC National Impact Survey
 
The Conference Webpage
Get the latest by checking the conference webpage weekly.
 
Quickbooks' Training Licenses
Contact Brett Thibodeau for info on how to access a 2012 license. Need Technical Assistance? Call Quickbooks Licensing Help Desk at (888) 246-8848
 
Updating Center Info 
Simply click here to take a look. If you need to make a change contact your state's lead center office. Email Ann Maltese for more info. 



	Join the America's SBDC Members Group

	
This exclusive group boasts over 300 SBDC counselors and directors who post, share and discuss a variety of small business and industry topics every day.

Please note: This is for members of the America's SBDC only. 
 
Join the discussion now.



	 Quick Links

	Website
 
SBDC Members Only
  
SBDC Career Opportunities
 
Sponsors
 
SBDCNet



	The Network Connection is distributed to ALL subscribing members of the nationwide network of  the America's SBDC (ASBDC).  If you are a member of the SBDC network and would like to subscribe to the Network Connection, please  email or call us (703)764-9850.






			America's SBDC Network Connection



	Recently in the America's SBDC Blog...  
1. 4 Easy Tips for Mobile-Friendly Emails
1. What Merchants Need to Know About EMV 
1. "Yes, we accept checks!"
1. Common Myths: Mobile Data Security and Universal Commerce 
Click here to take a look. Subscribe today! Feel free to share articles, just link it back to our page.



	SBDCs in the News
America's SBDC is collecting stories of the SBDC's in the news. If you have news to share, please email  
april@asbdc-us.org
.
1. New Bill Provides Support for Small BusinessesThrough the Florida SBDC Network  
1. LSBDC Launches Mobile Emergency Alert System for Small Business
1. Virginia entrepreneurs talk shop in weekly classes
1. Palm Beach State College SBDC Wins a PR Award
1. 8 Ways the U.S. Government Can Help You Finance Your Small Business Exports 
1. SBTDC at University of Maryland Opens Hispanic Business Center 



	Meet the America's SBDC Committees
Committee Name: Legislative Policy
 
Charter: Advise Board and work with the ASBDC President to develop the Association's national legislative agenda and support materials.
Chair: Co-Chairs,  Christian Conroy - PA ,  Tee Rowe - America's SBDC
                                         
Board Liaison: Allan Adams - GA

Resources: Legislative information is available on the America's SBDC website in the SBDC Network Staff Area of the website. For login info see your state's lead center.


[bookmark: LETTER.BLOCK32]
	Join AdviceCaster to help small businesses across the country
 Over a million small businesses are helped each year by America's
[image: Description: Description: http://ih.constantcontact.com/fs183/1101380815442/img/791.jpg]SBDCs, but there are millions more that haven't reached out.  These businesses scour the internet looking for answers only to find a baffling mix of generalized advice and half-truths.  But, it doesn't have to be that way. AdviceCaster
 is a new online community that specializes in getting small businesses advice they can trust.
 works by connecting small businesses in need with experts that can help.  Experts like you.  When a small business requests help from AdviceCaster, the request gets sent to relevant members through email.  To help that business out, all a member needs to do is hit "reply."  It's as simple as that.  As a member, you can help as many or as few businesses as you'd like - all from the comfort of your inbox.
 
To sign up for AdviceCaster and start helping businesses in need, head over to . 


[bookmark: LETTER.BLOCK34]
	Small Business Forum Hosted by The Washington Post 
When small businesses thrive so does the overall economy.  On June 20, Washington Post Live is convening successful business leaders to talk about their challenges and strategies in starting and growing a small business. 

Speakers:
David von Storch, Founder, VIDA Fitness and Capitol City Brewing Company
Nizam Ali, Co-Owner, Ben's Chili Bowl
Amy Nichols, CEO, Dogtopia
Additional speakers to be announced
When:
Thursday, June 20, 2013
8:30 AM - 10:00 AM
Doors open at 8:00 AM
Where:
The Washington Post
1150 15th Street NW, Washington, District of Columbia 20071
 



[bookmark: LETTER.BLOCK33]
	Brandify Launches Co-branded Portal with America's SBDC
Brandify will continue to support America's SBDC consultants use of the Brandify Dashboard through a with the America's SBDC.   
Features Include:
1. Consultants can manage active profiles as well as create new profiles. 
1. All new profiles created include a free trial. 
1. After the trial, clients will need to subscribe to one of the special America's SBDC discounted .
1. Special discount of 20% off retail pricing.
1. Any active profile as of June 30th will be grandfathered in at $0 cost.  



[bookmark: LETTER.BLOCK31]
	Small Business Week Update
  Every year, National Small Business Week honors the accomplishments and contributions of America's small business owners. From,events across the country will celebrate these entrepreneurs and their enterprises.  

 
Eligible businesses can sign up for business matchmaking in DC. There is no charge for businesses who want to participate in business matchmaking only. Matchmaking allows small businesses the opportunity to have face-to-face meetings with prime contractors and federal agencies to learn about specific contracting and subcontracting opportunities. 



	Conference Corner
 
[image: Description: Description: 2013 Logo]"Who is your State Star?"  
Its that time of year to select your State's star! The deadline for submissions is June 15th. There are new photo requirements, so please take note and submit the correct photo for your star. We would also love to have photos of State Stars in action.  for details on submissions. 
 
REGISTRATION IS OPEN!
You can now register for the fall conference - c to learn more.
REGISTRATION REFUNDS: If you have already registered but need to cancel, we can apply your registration to another attendee in your state. Email the registrar for more information . 
 
Ready to book your hotel room in Orlando?  for more information.
 
What workshops are available? to see what is available at this year's conference. 
 
Would you like to sponsor or exhibit? To access the Prospectus . View & Register with the 
 
The Conference App
The Conference App proved to be another valuable asset at this year's conference. Besides utilizing all the app's features onsite you should be sure to take advantage of the app all year long. It serves as a great reference tool to what you attended, your notes, speaker bios, and workshop handouts.
 

One-stop-shop for everything you need to know about the 2013 Annual Conference in sunny Orlando, Florida. 
 
Save the Date!
Monday, September 9 - 12, 2013



	SBDC Success Stories 
America's SBDC is collecting and sharing SBDC Success Stories. Please include the SBDC center name, state, client name, story and a photo.  for a sample. .
 
State: Kansas
Center: Kansas SBDC
Client: outure for Men
Story: Leland Olive spent 24 years managing Kline's Department Store. 
When it closed he decided to shift gears and go for his dream of 
owning his own retail operation. He chose the apparel business and 
realized that his biggest challenge would be to determine how to 
compete with big box stores in the area. Soon, he realized he couldn't 
compete if he carried the same brands they offered. Therefore, he 
looked for brands that would not open more than one account in a 
region and would not sell to the big chains. 
He looked for, and found a product not found elsewhere in the area. He became a member of Northwest Buyers (N.W. Buyers), a premier membership-only menswear buying group that facilitates the purchase and delivery of merchandise to member stores from over 180 affiliated resources. ()



	National Rebrand- We Need Samples
Many states have started adopting the new national rebrand logos in some form or another. The enthusiasm has been fantastic and we are delighted to hear about the success. 

Please send us samples of how you are using the NEW America's SBDC logo in your marketing, you can send your samples to .
	[image: Description: Description: http://ih.constantcontact.com/fs183/1101380815442/img/788.png]

	States who have adopted the new America's SBDC logo as of April 2013.


  
 



	SBDC Career Opportunities
1. May 17, 2013 - Lewisburg, Pennsylvania. Business Consultant, Bucknell University SBDC. Two full-time positions available. For details, click .
1. May 16, 2013 - Roseburg, Oregon. Director of Business Incubation and Small Business Development, Umpqua Community College. For details, click . 
1. May 15, 2013 - Bethlehem, Pennsylvania. Program Director, Lehigh University SBDC. For details, click .  
1. May 15, 2013 - San Bernardino County, California. Business Consultant, Inland Empire SBDC. Two part-time positions available. For details, click . 
1. May 14, 2013 - Monroe, Louisiana. State Director, Louisiana SBDC. For details, click . (Applications should be submitted before June 10, 2013 for priority consideration.)
1. May 7, 2013 - Panama City, Florida. Director, SBDC/Veterans Business Outreach Center. For details, click . (Deadline: Apply by 5/17/2013)
to visit the Career Opportunities page.




	






	






	
	The WEEKLY CONNECTION is distributed by the Illinois SBDC and DCEO Office of Entrepreneurship, Innovation & Technology each Monday to members of the 
DCEO Illinois SBDC Network to provide these service delivery partners with 
regular updates on small business issues, opportunities and resources.  If you 
have information you would like to share with the Network please e-mail to 
.  Please feel free to forward this update to other 
interested resource providers and key stakeholders
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