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In Today’s Weekly Connection:
 
· Illinois STEP Foreign Trade Program
· How to Prospect for New Customers
· 3 Steps to Close the Deal
· Not Paying by Smartphone Yet? 
· Program Success of the Week: Imprintable Memories
· Resource of the Week:  NPros.com
· WebCATS Update: Updating Client emails
· What's New On CenterConnect 
· Moves and News
  
Illinois STEP Foreign Trade Program
The Illinois State Trade and Export Promotion (STEP) program offers Illinois’ Small- and Medium-Sized Enterprises financial and technical assistance to help grow their export sales.  The Group Trade Mission program offers companies financial and logistical support to attend trade shows as part of an organized Illinois delegation.  The Individual Foreign Market Sales Mission Program allows companies to receive financial assistance to participate in overseas trade shows and to attend matchmaking meetings with potential partners and agents.  The Product Compliance Certification Program offers businesses both financial and technical assistance to complete product compliance certifications required for exporting.  
 STEP assistance will be provided on a first come, first served basis for all qualifying companies.  For additional information, please visit the STEP program website at http://www2.illinois.gov/gov/exports/Pages/STEP.aspx or contact Margo Markopoulos with the Illinois Office of Trade and Investment at Margo.Markopoulos@illinois.gov, phone 312-814-2319.
 How to Prospect for New Customers 
by Geoffery James on Inc.com, 5/28/13 - a step-by-step approach for building up your sales pipeline.
For most companies, the ability to find potential customers is the difference between growth and bankruptcy.  Here's a systematic approach, loosely based upon a conversation with Thomas Ray Crowel, author of the excellent book Simple Selling.
1. Get a decent list of prospects.
Ideally, you want to be prospecting for customers who are already likely to buy. To do that, draw your list of prospects from the following sources in this order:
1. Referrals. People whom your existing customers have contacted and suggested that they get in touch with you. 
1. Networks. People whom you've connected with personally at industry events or online via social networking. 
1. Website Visitors. People who've shown an interest in your offerings by accessing your website and leaving contact data. 
1. Purchased Lists. People who have the job title that typically buy your offering inside industries into which you typically sell.
2. Create a qualifying script.
Based upon your experience, define a conversational way to ask, during an initial conversation, whether or not the suspect has a budget, authority to spend the budget, and a need for your offering.
In most cases, qualifying scripts are built around open-ended questions that you ask during the conversation. I've provided you with a list of these questions in my previous post "14 Ways to Qualify a Sales Lead."
If you're calling somebody from a purchased list, you'll also want a basic cold-callings script. There's a good model for this in my previous post "A Cold Calling Script That Really Works."
3. Set reasonable prospecting goals.
Set a target for how many prospects you will need in your pipeline order to generate the number of sales that you need. For example, if you must generate five sales a week and on average close one out of fifty prospects, you will need to make 250 calls a week.
Based upon how many of your prospecting calls "go through," estimate the amount of time it will take to make those calls, including the time that will be required to have a meaningful conversation once you've gotten into one.
4. Get into a positive mental state.
Find a place where you won't be interrupted or distracted. Take a few minutes to focus yourself and your thoughts:
1. Be positive. Believe you will succeed. If you fail try again. 
1. Be optimistic. Look for the best in people and expect good things to happen. 
1. Visualize success. Imagine ALL the emotions you'll feel when you achieve your goal.
5. Make the calls.  
'Nuff said.  While doing so, remember to listen as much (or more) as you talk. According to Crowel, the most common prospecting mistake is failing to notice when prospect wants to buy right now. Listen for stuff like this:
"We've been looking to buy something like this."
"I was thinking of contacting your firm about this."
"Oh, yeah, we definitely need to talk."
If you hear something like this, you can skip the script and jump right to the close.
 
Geoffrey James writes the Sales Source column on Inc.com, the world's most visited sales-oriented blog. His newly published book is Business to Business Selling: Power Words and Strategies From the World's Top Sales Experts. @Sales_Source
 3 Steps to Close the Deal 
on Entrepreneur.com, 5/17/13 - This 1:46 video gives quick overview on how to close a sale.  http://www.entrepreneur.com/video/226518
Not Paying by Smartphone? 
By Michael B. Farrell, on BostonGlobe.com, 3/21/13 - Even though most consumers don’t use their smartphones to pay for anything, some of the world’s largest financial institutions and dozens of small tech start-ups are making big bets on the adoption of the so-called mobile wallet.  Many of them gathered Wednesday at Harvard University to hash out the future of buying and selling via smartphones and other Internet-connected gadgets during a two-day forum that includes MasterCard, PayPal, and the Boston mobile payments start-up Scvngr Inc.  Even a former vice president showed up: Al Gore, whose new book, “The Future: Six Drivers of Global Change,” deals with the worldwide impact of technological innovations.  Consumers have for years been able to use smartphone apps to pay for items in stores and restaurants.  But only recently has the technology started catching on, and start-ups — many of them in Boston — as well as financial service giants, are racing to capture the emerging market.  “Every device will become a commerce device,” said Gary Flood, president of global products and solutions for MasterCard, which is a sponsor of the summit, Innovation Project 2013.  “Technology is opening up the potential to do things in a different way around the world.”
 So far, acceptance of mobile wallet technology is split along generational lines, Flood said, with many young people more willing to use their devices to pay for everything from a cup of coffee to a taxi ride. “They don’t use cash,” he said.  Indeed, people younger than 35 are more inclined to pay via smartphone, according to a December poll by Harris Interactive Inc., a New York consumer research firm.   Though just 4 percent of respondents have used their phones to buy something, the survey found, more than 60 percent expect the devices will eventually replace cash and credit cards.  A growing number of Boston start-ups are moving to get in front of the trend.  In addition to Scvngr, which operates the payment network known as LevelUp, there are Paydiant Inc. of Wellesley, Roam Data Inc. in Boston, Leaf in Cambridge, and several other small firms.  “We didn’t invent the mobile wallet, but we’re inventing ways to make it work,” said Will Graylin, a former Roam Data chief executive who is unveiling his latest start-up, ActPay , at the Harvard conference.
 The Woburn Company, which has grown to about two dozen employees, is attempting to create a single point-of-sale device that will allow merchants to accept any mobile payment application a consumer wants to use.
 Different apps and devices are available from companies such as Square Inc., LevelUp, PayPal, Google Inc., and MasterCard. Many of the biggest retailers accept mobile payments, but they don’t take every payment option that’s out there.  “Until you solve that particular problem,” Graylin said, “you can’t really drive much consumer adoption.”  PayPal, which recently opened an office in Boston’s Financial District, is making a push to bring its service for paying over the Web to brick-and-mortar stores. It is now available in 18,000 stores nationwide.  “Cash is starting to get digitized,” said Don Kingsborough, vice president of retail sales for PayPal.  Since the smartphone has become ubiquitous, consumers want to use it for shopping and buying whether they’re at home or in stores, he said. “The way people shop and buy is changing rapidly.”
 Program Success of the Week:  Imprintable Memories  
Imprintable Memories, Inc. opened on September 22, 2004.  They sell promotional products to businesses, schools, hospitals and other organizations.  In June of 2012 the firm moved from a small rural community to Rock Falls where they experienced immediate growth.  Sensa Warkins, the owner of Imprintable Memories devoted herself full time to her growing company.  She remembers, “Not having a business plan, going in circles doing what had to be done next without any road map, I was frustrated and not able to know where we were in sales/profit.”  Ms. Warkins contacted Joel Youngs at the Black Hawk College Small Business Development Center in East Moline.  Joel suggested “that we consolidate our debts at a much lower interest rate than the credit cards that we were using to finance our cash flow issues. This allowed a cash flow problem to be less stressful and saving us on late payment fees, check overdrafts and high credit card rates.”  This solution led to further growth.   “We now have one office manager and now planning to hire a part time employee to help with collecting email addresses and emailing new item information, sales.”  Ms. Warkins offers a strong endorsement:  “The Illinois Small Business Development Center at Black Hawk College has definitely been helpful. They are becoming good friends to us here at Imprintable Memories and I would sincerely encourage anyone starting a new business or need some help with an existing business to give them a call!”
You can find more information at http://www.imprintablememories.com/
 Resource of the Week:  NPros  
http://www.npros.com/ - Npros.com is the longest running and most comprehensive resource and index of home based business opportunities on the Internet. For over 10 years, Npros has been providing information and resources on home based business opportunities, products, and the executives behind each company.  Search our Directory for information on over 1300 home based businesses, read research, current news, and articles about promoting and building a business of your own. Look for the Npros Certification on company listings. 
 WebCATS Update:  Please be sure to update client emails
It is crucial to have accurate email addresses for ease of communication for the SBDC’s and for the Lead SBDC with clients.  As we move to more electronic surveying we become more dependent on keeping WebCATS updated with valid email addresses.  Thank you.
 What's New On CenterConnect 
Please check out CenterConnect for the latest performance reports on the Office of Entrepreneurship Innovation and Technology programs and the Illinois SBDC Network. 
 Moves and News:  Welcome Becky Blankenship & Charlene Raickett
We are very excited to announce that today the Illinois SBDC Network welcomes two new SBDC Network Coordinators to our small business team. Today Becky Blankenship joins us in the Springfield office and Charlene Raickett joins our staff in Chicago.  Please join us in welcoming Becky and Charlene to our OEIT and Illinois SBDC Network team.  WELCOME Becky and Charlene ! ! ! We all look forward to working with each of you in our efforts to support small businesses and entrepreneurs in Illinois. 
David Gay – Retires after 20+ Years as Director at the Illinois SBDC at College of DuPage. 
Huge CONGRATULATIONS go out to David Gay who, last week retired as from the College of DuPage after serving over 20 distinguished yeas as the Director of the Illinois SBDC. Dave has been a huge asset to the Illinois SBDC Network, running an outstanding SBDC and also being extremely active in the Network and Illinois Entrepreneurship and Small Business Growth Association (IESBGA). He has been a long term chairman of the IESBGA Certification Committee and Coordinating Council member. All of us in the Network are very grateful to Dave for his tremendous service and wish him the very, very best in all of his future endeavors.  He will be missed in the Illinois SBDC Network. Please give Dave your best when you see him this week at the IESBGA Conference.
Illinois Entrepreneurship and Small Business Growth Association (IESBGA) Annual Conference 
We look forward to seeing everyone at the IESBGA Conference this week at ISU in Normal. 
America’s SBDC Network Connection Newsletter for May 30th can be found HERE or you can view the newsletter below.
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Debt Restructuring for Small Businesses
By: Corporate Turnaround  
[image: Description: Sponsor Level]
Visit our "Tool Box" to help determine if professional debt restructuring is what your business needs to survive uncertain times. 
Learn more...

	



	 
Mark Your Calendar
 Click on the links below to learn more about each event.
 
Texas SBIR/STTR Summit & Conference 
June 12, 2013
 
National Small Business Week
June 17-21st, 2013
 
Annual Pre-Conference Orientation Webinar
August 7, 2013 , 3 pm EST
 
Go Global Seminars
Ongoing
 
AES Compliance Seminar and AESPcLink Training 
Click here for more events. 
 
Small Business Lending Industry Events
Ongoing
 
Dept. of Energy Small Business Summits
Ongoing
 
2013 Annual Conference
Sept. 9-11th, 2013
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News You Can Use  
 
AARP & SBA Webinars
 
America's SBDC International Trade Group
 
Procurement Opportunities Guide
FREE DOWNLOAD!
LETTER TEMPLATE
 
2013 SBA Accreditation Contract Update
 
Google: Friday 15 Hangouts
Small business solutions in 15 minutes or less.Tune in for live discussions with industry experts via Google+ Hangouts.

SBA Advisory Board Report 
 
ASBDC National Impact Survey
 
The Conference Webpage
Get the latest by checking the conference webpage weekly.
 
Quickbooks' Training Licenses
Contact Brett Thibodeau for info on how to access a 2012 license. Need Technical Assistance? Call Quickbooks Licensing Help Desk at (888) 246-8848
 
Updating Center Info 
Simply click here to take a look. If you need to make a change contact your state's lead center office. Email Ann Maltese for more info. 
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	Join the America's SBDC Members Group

	
This exclusive group boasts over 300 SBDC counselors and directors who post, share and discuss a variety of small business and industry topics every day.

Please note: This is for members of the America's SBDC only. 
 
Join the discussion now.



	 Quick Links

	Website
 
SBDC Members Only
  
SBDC Career Opportunities
 
Sponsors
 
SBDCNet



	The Network Connection is distributed to ALL subscribing members of the nationwide network of  the America's SBDC (ASBDC).  If you are a member of the SBDC network and would like to subscribe to the Network Connection, please  email or call us (703)764-9850.






			America's SBDC Network Connection
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	Recently in the America's SBDC Blog...  
1. Gift Card Consumers Love Gift Cards... Should You?
1. 4 Easy Tips for Mobile-Friendly Emails
1. What Merchants Need to Know About EMV 
Click here to take a look. Subscribe today! Feel free to share articles, just link it back to our page.
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	SBDCs in the News
America's SBDC is collecting stories of the SBDC's in the news. If you have news to share, please email  
april@asbdc-us.org
.
1. Pennsylvania SBDC Releases 2012 Services Summary: Impact of Tight Resources Evident 
1. Small Business Advocate Says Climate Improving
1. UHV SBDC staff members earn global certifications
1. Florida SBDC - Celebrating Entrepreneurial Success  
1. Louisiana SBDC Mutual Aid Declaration
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	Meet the America's SBDC Committees

Committee Name: Disaster Assistance & Recover 
 
Charter: Forum for network staff interested in disaster assistance and recovery programs. The group will compile and share information, tools and best practices. The group will coordinate with ASBDC staff to disseminate information to the network in order to better serve clients impacted by disasters.
                               
Chair: Co-Chairs,  Mary Lynn Wilkerson - LA,  Barry Parker- LA                                                            
Board Liaison: Tee Rowe (America's SBDC)

Resources: Disaster Recovery information is available on the America's SBDC website in the SBDC Network Staff Area of the website. For login info see your state's lead center.
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	National Rebrand- We Need Samples
Many states have started adopting the new national rebrand logos in some form or another. The enthusiasm has been fantastic and we are delighted to hear about the success. 

Please send us samples of how you are using the NEW America's SBDC logo in your marketing, you can send your samples to marketing@asbdc-us.org.
	[image: Description: http://ih.constantcontact.com/fs183/1101380815442/img/788.png]

	States who have adopted the new America's SBDC logo as of April 2013.


  
 


[bookmark: LETTER.BLOCK30]
	We Need References- Website Development

The Association is getting a new website in 2014, woo-hoo! We are very excited about upgrading our website and improving the overall user experience. We plan to put the website RFP out for bid in mid June and are looking for potential companies to send the work to. Do you know a website development company who does fantastic work? Perhaps they did your center or state website or maybe they are an SBDC client? Please send us your recommendations with the following info;  company name, website, phone number and contact name (if you have it) to april@asbdc-us.org.  
Thank you! 
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	Conference Corner
 
[image: Description: 2013 Logo]"Who is your State Star?"  
It’s that time of year to select your State's star! The deadline for submissions is June 15th. There are new photo requirements, so please take note and submit the correct photo for your star. We would also love to have photos of State Stars in action. Click here for details on submissions. 
 
REGISTRATION IS OPEN!
You can now register for the fall conference - click here to learn more.
REGISTRATION REFUNDS: If you have already registered but need to cancel, we can apply your registration to another attendee in your state. Email the registrar for more information brett@asbdc-us.org. 
 
Ready to book your hotel room in Orlando? Click here for more information.
 
What workshops are available? Click here to see what is available at this year's conference. 
 
Would you like to sponsor or exhibit? To access the Prospectus click here. View & Register with the NEW online Prospectus
 
The Conference App
The Conference App proved to be another valuable asset at this year's conference. Besides utilizing all the app's features onsite you should be sure to take advantage of the app all year long. It serves as a great reference tool to what you attended, your notes, speaker bios, and workshop handouts.
 
The Conference Webpage:
One-stop-shop for everything you need to know about the 2013 Annual Conference in sunny Orlando, Florida. 
 
Save the Date!
Monday, September 9 - 12, 2013



	Resources for Veterans

Below you will find a few resources from the Illinois Department of Veterans Affairs. Feel free to utilize the attachments and share this information with veterans, veteran organizations, business groups and other organizations to help inform them about the services, programs and initiatives available to assist veterans.      
Get Certified as a Veteran-Owned- Business 
Email to Business Organizations
Veteran Business Program  
 



	Texas SBIR/STTR Summit & Conference
 
Small business SBIR award winners = High Impact Clients. Over $3B is available to small businesses through SBIR/STTR programs.  The program managers responsible for granting these awards will be in
Austin, Texas on June 12th, along with buyers from Boeing, Lockheed Martin, L3 Communications, Shell Oil & Raytheon for this one-day event.  Attend this conference and encourage your clients to attend so they can learn more about Innovation Funding, SBIR 101, University/Faculty Entrepreneurship, Intellectual Property and Patent Protection and have the opportunity to participate in structured one-on-one networking with key players. SBDC Offices who actively promote this event will receive 2 complimentary passes to the conference. Special rate available for SBDC staff & clients (use code 
2013PRTNR).  
 
[image: Description: http://ih.constantcontact.com/fs183/1101380815442/img/784.jpg] 
More information here


[bookmark: LETTER.BLOCK25]
	Brandify to Stand on Its Own July 1, 2013

As you may know, Microsoft and ASBDC sponsored the Brandify service [image: Description: http://ih.constantcontact.com/fs183/1101380815442/img/675.png]for the past year.  Thousands of small businesses and SBDC Clients have been able to utilize the service to improve their online reputation.  Microsoft has been pleased to be able to bring this valuable tool to the SBDC Network and we've heard great success stories of clients that have really benefitted from the service. 
 
Unfortunately, Microsoft's sponsorship of Brandify will end on July 1, 2013, and the ASBDC Consultant Portal will no longer be available.  The good news is, any active client profile as of July 1st will still be able to access Brandify free of charge because they are a client of SBDC.
 
If you have any questions, please contact nip@brandify.com


[bookmark: LETTER.BLOCK18]
	SBDC Success Stories 
America's SBDC is collecting and sharing SBDC Success Stories. Please include the SBDC center name, state, client name, story and a photo. Click here for a sample. Email us.
 
State: Pennsylvania
Center: University of Scranton SBDC
Client: Golf 365 - Golf Simulator
Story: This client came to the SBDC in March 2011, looking for assistance [image: Description: http://ih.constantcontact.com/fs183/1101380815442/img/790.jpg]in preparing a business plan and loan package to purchase start an indoor golf simulator business. Mr. Arthur had been recently notified that he was being furloughed from Blue Ridge High School at the end of the 2011 school year, due to budget cuts. Mr. Arthur had been a physical education teacher at Blue Ridge for the past nine years.
The SBDC assisted the client with his business plan and in preparing his financial statements for the loan package to start his business. Since that time, the SBDC has continued to work with client on his internet marketing efforts, and to plan his grand opening. (more)
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	Free Procurement Opportunities Guide for Your Clients

America's SBDC has cooperated with Microsoft on a project to provide something of value to your small business clients: a guide to government procurement. To help facilitate your communication with your clients we are including a letter template with cover picture and the download link from the America's SBDC homepage. 
 
The American Chamber of Commerce Executives (ACCE) sent the same communication out to their members this week and Microsoft has already seen over 4,300 downloads. We encourage you to send the email below to your centers, notifying them of this free benefit and encouraging them to share with their clients. 
 
Click here for the Letter template 
DOWNLOAD the guide now on the America's SBDC homepage!
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	SBDC Career Opportunities
1. May 17, 2013 - Lewisburg, Pennsylvania. Business Consultant, Bucknell University SBDC. Two full-time positions available. For details, click here.
1. May 16, 2013 - Roseburg, Oregon. Director of Business Incubation and Small Business Development, Umpqua Community College. For details, click here. 
1. May 15, 2013 - Bethlehem, Pennsylvania. Program Director, Lehigh University SBDC. For details, click here.  
1. May 15, 2013 - San Bernardino County, California. Business Consultant, Inland Empire SBDC. Two part-time positions available. For details, click here. 
1. May 14, 2013 - Monroe, Louisiana. State Director, Louisiana SBDC. For details, click here. (Applications should be submitted before June 10, 2013 for priority consideration.)
1. May 7, 2013 - Panama City, Florida. Director, SBDC/Veterans Business Outreach Center. For details, click here. (Deadline: Apply by 5/17/2013)
Click here to visit the Career Opportunities page.




	






	








 
 

	
	The WEEKLY CONNECTION is distributed by the Illinois SBDC and DCEO Office of Entrepreneurship, Innovation & Technology each Monday to members of the 
DCEO Illinois SBDC Network to provide these service delivery partners with 
regular updates on small business issues, opportunities and resources.  If you 
have information you would like to share with the Network please e-mail to 
.  Please feel free to forward this update to other 
interested resource providers and key stakeholders
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