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Disaster Assistance in Illinois
SBA and the Illinois SBDCs are Ready to Assist Illinois Residents Affected by Severe Storms, Winds and Flooding
The Presidential disaster declaration in Illinois due to severe storms, winds and flooding between April 16 and May 5, 2013, covers Cook, DeKalb, DuPage, Fulton, Grundy, Kane, Kendall, Lake, LaSalle, McHenry and Will counties in Illinois, which are eligible for both Physical and Economic Injury Disaster Loans from the SBA.  Small businesses and most private non-profit organizations in the following adjacent counties are eligible to apply only for SBA Economic Injury Disaster Loans: Boone, Bureau, Kankakee, Knox, Lee, Livingston, Marshall, Mason, McDonough, Ogle, Peoria, Putnam, Schuyler, Tazewell, Warren, Winnebago and Woodford in Illinois; Lake in Indiana; Kenosha and Walworth in Wisconsin.  To be considered for all forms of disaster assistance, applicants should register online at www.DisasterAssistance.gov. 

ILLINOIS #13579 and 13580 (IL-00041) Deadlines:  July 9, 2013 (Physical) February 10, 2014 (EI)

Primary Counties:  Cook, DeKalb, DuPage, Fulton, Grundy, Kane, Kendall, La Salle, Lake,
          McHenry and Will; and, 

for Economic Injury Only	      
Contiguous IL Counties #13580:   Boone, Bureau, Kankakee, Knox, Lee, Livingston, Marshall, Mason, 
    McDonough, Ogle, Peoria, Putnam, Schuyler, Tazewell, Warren, Winnebago 
    and Woodford;
Contiguous IN County #13580:    Lake; 
Contiguous WI Counties #13580: Kenosha and Walworth.

FEMA Teleregistration:		1-800-621-FEMA (3362)
SBA Customer Service Center:  	1-800-659-2955 (Mon.-Fri. 8:00 AM to 6:00 PM ET)		 	

	Mailing Address:
	

	SBA – Disaster Assistance	
	

	Processing and Disbursement Center
	

	14925 Kingsport Road
	

	Fort Worth, TX 76155
	

	
	



	FEMA/SBA Disaster Recovery Centers (DRCs)

	Hours:  9 a.m. to 7 p.m.; 7 days a week

	DuPage County
	Fulton County

	Lisle Police Department
	Fulton County Health Department

	5040 Lincoln Avenue
	700 E. Oak Street

	Lisle, IL 60532
	Canton, IL  61520

	
	

	Grundy County
	La Salle County

	Morris Fire Department
	Marseilles Fire Department

	2301 Ashton Road
	205 Lincoln Street

	Morris, IL 60450
	Marseilles, IL 61341

	
	Opens:  Thurs, May 16 from 1 p.m. to 7 p.m.




	
		











Additional information will be shared as more Disaster Recovery Centers are Opened in the Affected Counties

Google’s Get Your Business Online
Google’s Get Your Business Online is coming back to Illinois in a couple weeks. On Tuesday, 5/28, Google will be in Schaumburg, and on Wednesday, 5/29, they will be in Springfield. All of the details are live on the GYBO Illinois website.  We ask that you please share this information with any colleagues, partners, and local businesses who may benefit from learning about getting their businesses online from Google and Intuit. 

SBA Annual Illinois Small Business Awards
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Seven Tips for the Reluctant Senior Entrepreneur 
By Judi Henderson-Townsend and Cynthia Mackey on PBS.org/Newshour, 5/9/13 - Two "senior" entrepreneurs (women in their 50s) explain how to overcome the reluctance to start your own business when you're older. These days, entrepreneurship is simply self-reliance, they explain.

NewsHour economics correspondent Paul Solman reports on late bloomers who decided to take the plunge into self-employment. A note from Paul Solman: Judi Henderson-Townsend is the 55-year-old mannequin entrepreneur who, with her social media consultant Cynthia Mackey, fascinated NewsHour viewers a few weeks ago by extolling the virtues of "senior entrepreneurship." Graciously responding to my request, she and Mackey then offered readers of this page "Ten Tips for Senior Entrepreneurs". A further excerpt from my original interview with Townsend soon followed and high tech entrepreneur Vivek Wadhwa joined the discussion by explaining "Why Older Entrepreneurs Are Crucial, Even in Silicon Valley". 

In Thursday's Making Sense post, Judi Henderson-Townsend and Cynthia Mackey address a familiar figure in America's latest "jobless recovery": the reluctant senior entrepreneur. They were plenty reluctant themselves, they write.

Judi Henderson-Townsend and Cynthia Mackey: Senior entrepreneurship is a trending topic. Yet for every senior who sees entrepreneurship as an exciting opportunity, there is another senior who sees entrepreneurship as an intimidating option of last resort. 

Age discrimination, job layoffs, dwindling 401(k) accounts and the potential erosion of Social Security benefits are a few of the reasons why seniors are turning to entrepreneurship in large numbers. In our previous blog post we listed 10 tips for senior entrepreneurs looking to start a business. But owning a business can be an anxiety-ridden experience, and the anxiety is magnified if you are an entrepreneur because you "have to" vs. "want to."  As two senior entrepreneurs who were once reluctant to take the plunge, we want to share some advice that made a difference to us. But first a little background on our entrepreneurial journeys. 

Cynthia's story: I enjoyed my corporate experiences but always felt constrained by the bureaucracy. As a consequence, I was always pushing the envelope, often a little too far. My first entrepreneurship experience was working for a small military sub-contractor. I had no desire to start my own company, but wanted to be part of a team. I loved this new opportunity and being part of the decision-making process! Despite the growing number of contracts the company brought in, we were blind to financial decisions of the chief executive that ultimately caused its demise. Similar situations occurred at other small companies I later worked for. I realized that working for others wasn't working out for me. So I figured there was one other thing I hadn't tried -- going out on my own. 

Judi's story: An early experience in entrepreneurship when I was in my mid-30s was a disaster for me. I was so emotionally crippled by the experience that I swore I would never do that again. I became an accidental entrepreneur while purchasing a mannequin from someone on craigslist.com. The buyer ran the only mannequin rental service in town and was closing shop. I impulsively bought his entire inventory thinking this would be a fun hobby to do while still working full-time. Granted I had never touched a mannequin before or worked in retail. What began as a sideline business has become my full-time venture for the last 11 years. At 55, I am not thinking about retirement, but how I can further expand my business.

1. Entrepreneurship -- Another Name for Self-Reliance
In the days of an agriculturally based economy, if crops didn't grow, one had to find another way to feed the family. Perhaps services were bartered or a product was created and sold. You had to use your talents and resources to solve a need -- which is what an entrepreneur does. However, today's meaning of the word can conjure up images of having to meet payroll, lease a building and deal with human resource issues -- which may seem daunting. It can be less intimidating if you see yourself as fulfilling a need and if you perhaps call yourself a freelancer, consultant, solo-preneur or independent contractor.

2. Lean Into it
If possible, don't leap into entrepreneurship, but start gradually. When Judi first started her mannequin business, she still had a full-time job. She eventually negotiated to work there part-time so that she could still have benefits and a steady source of income while investing in and building up her business. When 9/11 put an end to her day job, she already had the foundation laid for her entrepreneurial venture, making the transition much easier. Cynthia put a little money aside for several years, and eventually reduced her personal expenses over time. She also took on extra contractual work to fuel the business and shore up financial resources. There is no specific or right way to do it, but "leaning in" gives you a great way to build as you are able.

3. Create an Ad-hoc Advisory Team
Before you launch your venture, conduct informational interviews with senior entrepreneurs to get advice and bolster your confidence. If you don't know anyone in your field, Job Shadow is a website that allows you to conduct online interviews with entrepreneurs from a variety of industries. Walking the path of an entrepreneur can be isolating at times. As much as they love you, family and friends don't fully know what it's like unless they have done it before. So identify a trusted colleague or two, perhaps even an advisory board that supports your vision but is objective enough to be candid with you. 

4. It Takes More Than Passion
While passion is important, identifying a business that is suited to your personality and skill sets is equally as important. For example, if you have a passion for cooking, that doesn't mean restaurant ownership is for you. Perhaps there are other related ventures that may be a better fit for your skills, personality and finances such as catering or becoming a personal chef, restaurant critic, or instructor. Taking seminars for entrepreneurs can assist you in determining what your strengths are. Organizations such as the Service Corps of Retired Executives (SCORE), Small Business Development Centers and nonprofit organizations focused on developing small businesses can provide consultants, courses and resources at little to no cost. Search the Internet for online courses and free white papers to help you become better informed in your field and the latest technologies that affect it.

5. Monetize Your Expertise
If you've developed expertise over the years in a certain discipline, entrepreneurship can be a chance to capitalize on your experience. Judi's 58-year-old bookkeeper worked for a number of years in the finance departments of large corporations. She now works as an independent contractor for several small businesses. The flexible schedule and variety of skills she gets to use fulfill her in a way that working as an employee did not.

6. Turn Your Hobby or Interest Into Your Livelihood 
Have you ever imagined your hobby providing your entire income? Entrepreneurship can be a chance to explore interests that you could only dabble in when you worked full-time. A friend of Cynthia's worked for many years in retail before starting a bed and breakfast. Stories of seniors who have turned a personal interest into a business, like the therapist who became a perfume maker, can be found on the Senior Entrepreneurship Works website.

7. Avoid Analysis Paralysis
Sometimes we can't get started because we are still trying to figure everything out. I mean, everything! Perhaps it's the perfect manufacturing process for your product or the logo that's exactly right for your brand. Often the best way to learn is by doing something, and if a mistake is made, then readjust. A business plan is an organic process not cast in stone.

In Cynthia's case she has pivoted her business based on the needs of clients. She initially provided web design services for a wide variety of clients. But since her clients were uncomfortable using social media, she started offering education and training for baby boomers so they could use social media to grow their business. 

Judi initially started out just renting mannequins. But as a result of requests from clients, she expanded her business to include mannequin sales, mannequin recycling, mannequin repairing and even renting her mannequin warehouse out for events. 

In other words, sometimes you have to take the first steps and feedback from clients will direct you to the next step. Open this link to see the video:  http://www.pbs.org/newshour/rundown/2013/05/seven-tips-for-the-reluctant-senior-entrepreneur.html.  Judi Henderson-Townsend is the owner of Mannequin Madness, an award-winning small business that rents, sells and recycles mannequins.  Cynthia Mackey is a tech-savvy online marketer and founder of BabyBoomerBusinessOwner.com, a website offering courses on how small business owners can use social media to grow their business.

Elements of Effective Marketing - Online or Not
Smallbusinesssurvival.com, 5/8/13 - The small town business owner today has lots of new channels available to use in getting their marketing message out. Yet that very factor, since many of these channels are using online media tools, makes business owners nervous on which channel to use and how to use it effectively. The reality is that the choice of channel or tool should focus on three key elements that research notes as influencing good marketing.

Get your business involved in your community. All the staff at the Cafe by Mike’s had their Red Friday’s shirts on. In Medicine Lodge, Kansas. Photo by Becky McCray.
Those three elements include:
1. The use of thought leaders, or those people respected in the community, as people to help build your market.
1. Getting involved in the community and getting the community involved with you.
1. Capitalizing on the unexpected or taking advantage of trends, breaking news, or any opportunity to get your name and product in front of your intended audience.
As you think about these elements, you can see that the means of communicating, or the tool, is somewhat secondary. Online marketing has benefits .Yet we also know that the traditional tools need to remain in the marketing plan for most small-business owners.
What many business owners find as their most effective marketing is probably a blend of traditional and online tools.

Traditional marketing means have been and will continue to be effective. Yet the ability to reach customers through online marketing can be amazing, But many owners have yet to take advantage of the opportunities.  Often the owner’s fears about using online marketing are twofold. First, they are into an area that is new and thus scary. Second, they think that adding something new will create more work.  The reality is very different. Most owners already are involved in activities that fit well into an online marketing effort.
Whichever of the three key elements of marketing used, thought leaders, community participation and using the unexpected, each can, with often small adjustments and a minimal time commitment, be used in one or both major categories, traditional and online, of marketing.

In terms of thought leaders, the goal is to get their buy-in, use, and testimonials about your product and or service. This helps establish your reputation and your brand. Their involvement is the same whether using traditional or online marketing.
Business owners also must be involved in the community. Research has shown that community involvement can mean greater business returns. Similarly, online community involvement can bring greater visibility and potentially greater sales and profits.
Finally, business owners understand the need to remain flexible in their marketing efforts. Small businesses are in a perfect position because they can shift their marketing efforts quickly, based on an analysis of trends and changes. Again, this is true for online and traditional marketing.

None of this should give the impression that there is not extra work to do or that it might not take some additional time. Marketing is marketing. The key concepts apply no matter what tool you use.  Business owners need to take advantage of all the possible tools at their disposal. The idea is to use the tools that their target audience uses.  The take-away message is that business owners do the same tasks. They simply need to change the medium, or even better use multiple media, for transmitting the message.
Glenn Muske is the Rural and Agribusiness Enterprise Development Specialist at the North Dakota State University Extension Service – Center for Community Vitality. 

How Young Entrepreneurs Can Rein in Their 'Toxic' Emotions
By Andrea Hupeni on YoungEntrepreneur.com, 5/17/13 - When it comes to dealing with toxic emotions and overheated outbursts, few have more stories than Ken Lindner. As agent to media personalities like the Today Show's Matt Lauer, Mario Lopez of Saved By the Bell fame and Dateline‘s Lester Holt, Lindner has soothed his fair share of flared tempers.  He even wrote a book about his experience. In the newly released Your Killer Emotions (Greenleaf Book Group Press, 2013), Lindner offers advice about how to keep one's feelings in check and avoid making decisions based on toxic emotions -- key skills for startup founders and CEOs alike.  So what then is the proper way to diffuse an emotionally-charged startup environment? Here are Lindner's top tips:

Always have a goal in mind.
What it is that you need to accomplish with every interaction? By having a mission, it is less likely that emotions will cloud your best judgment.
Don't make decisions when emotional.
Never make an important business decision when you are overwhelmed with emotions. Step away, take some time to cool off and think about what you need to accomplish. Then figure out what steps you need to achieve it.
Think about the consequence before you act.
If you do something that appears improper, the consequences can be horrible. "When you think about how it can set you back -- how it could be career derailing, how it could impact your family, your livelihood, your reputation -- it could make you stop dead in your tracks," says Lindner. Instead, focus on the positive consequences and let those propel you to make great decisions.
Delay gratification.
Often times, we opt for a quick fix to make us feel good in the moment, such as yelling or retaliating, but hastily reacting isn't usually best for us in the long term. Remain disciplined and devise a plan of attack.
Communicate, calmly and frequently.
It's important that when there is a problem with someone to sit down and talk about it.  Seeing where the other person is coming from, will hopefully cause your anger to dissipate and allow for a common ground to be met. Plus, when you, as a young entrepreneur, take the time to understand an employee or colleague's point, they are more likely to respect you, says Lindner.  
If it's you, change.  
If you're continually flying off the handle or a particular behavior is generating bad results, you may need to modify your approach or eliminate the problematic behavior. While easier said than done, you may need to admit you are the problem and then take steps to correct it.
Get to know your personal triggers.
Often when people hear the word "trigger," they view it in a negative connotation. While this can be true, these triggers can also deliver positive consequences. As Lindner states, these triggers are "things that move you the most to make positive decisions." Once identified, keep those in the back of your head when confronted with tense work environments.
If you mess up, learn from your mistakes.
"Failure is a gift," Lindner says. "It teaches you what you still need to work on." If you screwed up and you're acting inappropriately, you need to acknowledge you made a mistake and not get defensive. "There is nothing wrong with failure. But hopefully you go back to the drawing board and you shore up on the things you need to work on."

Program Success of the Week - Alto Pass Angus & Eggs
Alice Stearns and her husband have been operating Alto Pass Angus and Eggs since November, 2011. The Stearns feel strongly about providing chemical-free beef and eggs to their customers. They have set themselves apart from other meat and egg producers by raising animals that are not exposed to chemicals.  The Stearns first came to the Shawnee Community College SBDC in May of 2012 to meet with Advisor Angie Sivori.

Last fall Alice decided that she would try selling chickens. Alice registered for the Operation Jumpstart Class offered through the SBDC at Shawnee Community College SBDC and began work on her business expansion plan.  On the last night of the 10-week class she was able to report that she had fulfilled all state requirements and had sold her first chicken.  Alice says, “I recently completed the Operation Jumpstart program. During the program I received more than I was expecting.  Having just been introduced to what the Illinois SBDC at Shawnee Community College could do for the community at large through their sponsorship of a Local Producers program hosted on campus, I was more than happy to trust them with my business plans.”  She continued, “the group had expert facilitators and the weekly speakers were on a wide range of topics that we would all encounter in the real business world. The information they shared was priceless, and came with the invitation to contact them personally if needed… That is what makes the IL SBDC at SCC different, our community, our friends and neighbors who are willing to give back to southern Illinois.  I have taken more than one opportunity to call the SBDC and the staff have always been able to meet with me, and advise and encourage me as I move ahead with my farm plan.  I have been given the tools to transition from IDEA to REALITY with the help and the encouragement of the staff and other participants in the Operation Jumpstart Program.  Many thanks to all!”

Alice has also attended the Social Media for Small Business seminar. There she learned about no-cost ways to promote her business through Facebook and other social media outlets.  Alto Pass Angus and Eggs has recently expanded their business to include the delivery of farm fresh products to near-by rental cabins.  Visitors to select Southern Illinois cabins can request this special delivery and enjoy a basket of eggs and local meats to prepare their own breakfast, fresh from the farm.  You can find Alto Pass on Facebook at https://www.facebook.com/AltoPassAngus

Resource of the Week - Brand Building
Getting your name out there – Brand Building – is key to growing your business.  Please click the link below to see a free guide from the UPS Store offering techniques, tactics and tips that can help you create a brand designed to inspire consumers, foster awareness and build loyalty.  http://images.inc.com/theupsstore/allsystemsgrow.pdf

WebCATS Update -  Working with Scorecards
From a generated scorecard (previously referred to as a worksheet), you can review the records that contribute to a line item, recalculate the scorecard numbers (after making record edits), print the scorecard, or, if it's a system-defined scorecard, learn exactly how the scorecard is generated.  Please open the link below to learn more.
http://www.outreachsystems.com/resources/help/webcats/faq.jsp?id=80

What's New On CenterConnect
We are still working to ensure the CenterConnect links are operating properly. Thank you again for your continued patience. Please note that the new procedure for reactivating or changing passwords will now take longer so please be sure to use CenterConnect on a regular basis to ensure that your password does not expire. 

SBA Lender Performance - New this week on the new CenterConnect you will find the latest SBA Lender Performance information for the period of October 1, 2012 – April 30, 2013. 

Moves and News
Illinois Manufacturing Excellence Center (IMEC) Events for Manufacturers – Upcoming topics of interest
[bookmark: 1338556]Lean Leadership for the Council of Supply Chain Mgmt Professionals - June 25 – Lombard.  Presented in partnership with CSCMP, the Lean Leadership Overview provides an understanding of the roles and responsibilities that each level of the organization faces in effectively implementing lean. See additional details, including pricing, on the IMEC events page.
Additional events...
Succession Planning: Midwest Manufacturers Roundtable Series - May 29 - LaSalle-Peru
Visual Management: Create Process Control through Visual Cues - June 14 - College of Lake County
Lean 101: Manufacturing Overview with Simulation - June 19 - Rantoul/Champaign
Training Within Industry: Job Relations - July 17 – Peoria
Training Within Industry: Job Instruction - July 17 – Peoria
Visit the www.imec.org/events.cfm for more information upcoming events.

2013 Midwest Small Business Government Contracting Symposium
May 22-23 @ The i-wireless Center Moline, IL, hosted by the IL PTAC @ Black Hawk College

Don’t Miss the Best Symposium in the Midwest
1. Keynote addresses: future role of the Army’s industrial base, federal contracting environment, and logistics strategy
1. Matchmaking Event with Primes - tips for small businesses to prepare & info on each prime available on the website 
1. Panel discussions with Congressional Members, Primes & breakout sessions – how small business can gain contracts with large primes & the government
1. Army Sustainment Command’s (ASC) Advanced Planning Brief for the Industry – updates on EAGLE, LOGCAP, and Directorates of Logistics
1. 100+ Trade Show Exhibits 
1. Doing Business with the Government with Development Networking Event on Wednesday Evening
1. Developing Partnerships for Success with Government, Prime Contractors, and Small Business 
For all the info visit www.ndia-ia-il.org/symposium
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Cup of Joe with Moe 
By: Momentum Business Consulting  
If you are a busy business owner or starting a new business, Cup of Joe with Mo is for you. Cup of Joe with Mo is a weekly 10 minute video that feels just like you're sitting down to talk with your personal business consultant to get information you can use that week. Use ASBDC discount code 2021 to save 15%. 
Learn more...

	



	 
Mark Your Calendar
 Click on the links below to learn more about each event.
 
National Small Business Week
June 17-21st, 2013
 
Annual Pre-Conference Orientation Webinar
August 7, 2013 , 3 pm EST
 
Go Global Seminars
Ongoing
 
AES Compliance Seminar and AESPcLink Training 
Click here for more events. 
 
Small Business Lending Industry Events
Ongoing
 
Dept. of Energy Small Business Summits
Ongoing
 
2013 Annual Conference
Sept. 9-11th, 2013
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News You Can Use  
 
America's SBDC International Trade Group
 
Procurement Opportunities Guide
FREE DOWNLOAD!
LETTER TEMPLATE
 
2013 SBA Accreditation Contract Update
 
Google: Friday 15 Hangouts
Small business solutions in 15 minutes or less.Tune in for live discussions with industry experts via Google+ Hangouts.

SBA Advisory Board Report 
 
ASBDC National Impact Survey
 
The Conference Webpage
Get the latest by checking the conference webpage weekly.
 
Quickbooks' Training Licenses
Contact Brett Thibodeau for info on how to access a 2012 license. Need Technical Assistance? Call Quickbooks Licensing Help Desk at (888) 246-8848
 
Updating Center Info 
Simply click here to take a look. If you need to make a change contact your state's lead center office. Email Ann Maltese for more info. 


[bookmark: LETTER.BLOCK8]
	Join the America's SBDC Members Group

	
This exclusive group boasts over 300 SBDC counselors and directors who post, share and discuss a variety of small business and industry topics everyday.

Please note: This is for members of the America's SBDC only. 
 
Join the discussion now.



	 Quick Links

	Website
 
SBDC Members Only
  
SBDC Career Opportunities
 
Sponsors
 
SBDCNet



	The Network Connection is distributed to ALL subscribing members of the nationwide network of  the America's SBDC (ASBDC).  If you are a member of the SBDC network and would like to subscribe to the Network Connection, please  email or call us (703)764-9850.
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	Recently in the America's SBDC Blog...  
1. Battling Behemoths
1. How to Turn Facebook Likes into Customers
1. Make Your Events Memorable, From Start to Finish
Click here to take a look. Subscribe today! Feel free to share articles, just link it back to our page.


[bookmark: LETTER.BLOCK13]
	SBDCs in the News
America's SBDC is collecting stories of the SBDC's in the news. If you have news to share, please email  
april@asbdc-us.org
.
1. Small Business Development Centers get extra money
1. SBDC kicks off celebration of National Small Business Week
1. SBDC Leadership Excellence™ program gets publicity in New North magazine
1. MENIFEE: Small Business Development Center to open
1. Red Tape Blamed But Not Named
1. Senior entrepreneurs bring patience, experience to startups
1. Health care changes and impact on small business
1. SBDC Launched New Website for Colorado Small Businesses
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	Meet the America's SBDC Committees

Committee Name: PROFESSIONAL DEVELOPMENT and EDUCATION Conference Organization

Charter: Advise Board and ASBDC staff to design, develop and deliver professional education opportunities to the national Network. Committee Chair represents ASBDC Member interest in the Annual Conference.
 
For more info on conference visit the America's SBDC Conference webpage.
 
Chair:  Rod Hollenstine - IL                                          

Board Liaison: Jim King - NY
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	Conference Corner
 
[image: Description: Description: 2013 Logo]"Who is your State Star?"  
Its that time of year to select your State's star! The deadline for submissions is June 15th. There are new photo requirements, so please take note and submit the correct photo for your star. We would also love to have photos of State Stars in action. Click here for details on submissions. 
 
REGISTRATION IS OPEN!
You can now register for the fall conference - click here to learn more.
 
Ready to book your hotel room in Orlando? Click here for more information.
 
What workshops are available? Click here to see what is available at this year's conference. 
 
Would you like to sponsor or exhibit? To access the Prospectus click here. View & Register with the NEW online Prospectus
 
The Conference App
The Conference App proved to be another valuable asset at this year's conference. Besides utilizing all the app's features onsite you should be sure to take advantage of the app all year long. It serves as a great reference tool to what you attended, your notes, speaker bios, and workshop handouts.
 
The Conference Webpage:
One-stop-shop for everything you need to know about the 2013 Annual Conference in sunny Orlando, Florida. 
 
Save the Date!
Monday, September 9 - 12, 2013
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	Brandify to Stand on Its Own July 1, 2013

As you may know, Microsoft and ASBDC sponsored the Brandify service [image: Description: Description: http://ih.constantcontact.com/fs183/1101380815442/img/675.png]for the past year.  Thousands of small businesses and SBDC Clients have been able to utilize the service to improve their online reputation.  Microsoft has been pleased to be able to bring this valuable tool to the SBDC Network and we've heard great success stories of clients that have really benefitted from the service. 
 
Unfortunately, Microsoft's sponsorship of Brandify will end on July 1, 2013, and the ASBDC Consultant Portal will no longer be available.  The good news is, any active client profile as of July 1st will still be able to access Brandify free of charge because they are a client of SBDC.
 
If you have any questions, please contact nip@brandify.com
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	America's SBDC Gateway: NEW "Cup of Joe with Mo"

If you are a busy business owner or starting a new business, Cup of Joe with Mo is for you. Cup of Joe with Mo is a weekly 10 minute video that feels just like you're sitting down to talk with your personal business consultant. You'll get vital business information that you can integrate into your business that week.   
 
The standard price is $15.99 per month. On the America's SBDC Gateway we they offer a 15% discount which will bring the price to $13.59. That's about $3 per week. Learn More.
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	Census Go Global Webinar Series  
 
Are your clients looking to expand into the global marketplace? Exporting is a great way to increase sales and competitiveness, especially since 95 percent of potential consumers live outside of the United States!  This 11-part webinar series consolidates the resources provided by the US Government to help US businesses become successful exporters.
 
Interested SBDC counselors and clients should register for the Go Global Webinar Series.  The free series introduces federal resources that can help companies expand into new markets and be a successful exporter.
 
Note that the May 21st webinar focuses on SBDC counseling and the SBA Online Export Business Planner.  For a complete list of topics in the series and to register at no cost click here.


[bookmark: LETTER.BLOCK16]
	New Quickbooks & Training Materials Available

The 2012 & 2013 Quickbooks Training materials are now available for download in the SBDC Network Staff area of the website. This area is password protected. To access this information or get your copy  
of the new 2013 Quickbooks please contact Brett Thibodeau.


[bookmark: LETTER.BLOCK22]
	ChallengeHER: Opportunities for Women in Federal Contracting
  
The U.S. Department of Energy, the Small Business Administration (SBA),Women Impacting Public Policy (WIPP), and American Express OPEN have partnered to host WOSB federal contractors for this exclusive agency event.
 
The event is free to attendees with over 200 small business owners registered for the event. 

Women business owners have a unique opportunity to network with and learn from U.S. Department of Energy key agency procurement representatives as well as peer mentors to offer first hand advice.  Join the journey through the ChallengeHER program to help empower the success of the WOSB Program. 

WOSB Opportunity Forum 

Thursday, May 23rd, 2013 8:30am - 4:00pm 
[image: Description: Description: http://ih.constantcontact.com/fs183/1101380815442/img/780.jpg]
Department of Energy Main Auditorium 
1000 Independence Ave., 
SW Washington, DC 20585 
 
Register Now!
 


[bookmark: LETTER.BLOCK18]
	SBDC Success Stories 
America's SBDC is collecting and sharing SBDC Success Stories. Please include the SBDC center name, state, client name, story and a photo. Click here for a sample. Email us.
 
State: Louisiana
Center: LSU-Shreveport SBDC
Client: Healthy Chef Meals, Inc.
Story: Jennifer Gieseke always had a passion for cooking, but with active [image: Description: Description: http://ih.constantcontact.com/fs183/1101380815442/img/782.jpg]children and a husband often away on business trips, she had little time to cook on a daily basis. So, once a month, she prepared 30 meals, freezing them until the family was ready to eat. "After a busy day, it was such a relief to know that dinner was prepared and all I needed to do was heat it up and make a salad," said Gieseke.

It was this approach to cooking that led Gieseke to becoming a personal chef and eventually starting Healthy Chef Meals. As the first personal chef in the Shreveport/Bosssier area, she found pleasure in helping other families take the stress out of cooking family dinner.

But it was in 2010, when she joined her then 16-year-old daughter in adopting a vegan diet that her vegetarian journey began. She started by eliminating all meat from her diet and eventually removed all animal products. "The health benefit statistics I read were truly amazing to me and I soon removed all animal products from my diet. Since starting this journey my weight has stabilized, my energy level has increased and I feel great," said Gieseke. (more)


[bookmark: LETTER.BLOCK19]
	AARP & SBA Webinars Available

In case you missed the SBA webinars with AARP, they're now available online. SBA and AARP joined forces to help age 50+ individuals with their business ventures, so you can get all the information and learn what it takes to either start your business or manage and grow your business.


[bookmark: LETTER.BLOCK20]
	Free Procurement Opportunities Guide for Your Clients

America's SBDC has cooperated with Microsoft on a project to provide something of value to your small business clients: a guide to government procurement. To help facilitate your communication with your clients we are including a letter template with cover picture and the download link from the America's SBDC homepage. 
 
The American Chamber of Commerce Executives (ACCE) sent the same communication out to their members this week and Microsoft has already seen over 4,300 downloads. We encourage you to send the email below to your centers, notifying them of this free benefit and encouraging them to share with their clients. 
 
Click here for the Letter template 
DOWNLOAD the guide now on the America's SBDC homepage!


[bookmark: LETTER.BLOCK21]
	SBDC Career Opportunities
  
1. May 14, 2013 - Monroe, Louisiana. State Director, Louisiana SBDC. For details, click here. (Applications should be submitted before June 10, 2013 for priority consideration.)
1. May 7, 2013 - Panama City, Florida. Director, SBDC/Veterans Business Outreach Center. For details, click here. (Deadline: Apply by 5/17/2013)
1. April 9, 2013 - Philadelphia, Pennsylvania. Special Projects Manager, Pennsylvania SBDC State Director's Office. For details, click here.  
1. March 28, 2013 - Panama City, Florida. Certified Business Analyst, Veterans Business Outreach Center at Gulf Coast State College. For details, click here.
Click here to visit the Career Opportunities page.




	






	







	
	The WEEKLY CONNECTION is distributed by the Illinois SBDC and DCEO Office of Entrepreneurship, Innovation & Technology each Monday to members of the 
DCEO Illinois SBDC Network to provide these service delivery partners with 
regular updates on small business issues, opportunities and resources.  If you 
have information you would like to share with the Network please e-mail to 
.  Please feel free to forward this update to other 
interested resource providers and key stakeholders
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