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Illinois Leads the Nation in Biotech Employment and Economic Impact
Governor Pat Quinn announced recently that a new independent study has ranked Illinois at the top of the nation’s biotechnology industry, and the state is at the core of the most vibrant bioscience hub in the United States. Today’s announcement is part of Governor Quinn’s agenda to create jobs and drive Illinois’ economy forward. Citing “The Economic Engine of Biotechnology in Illinois,” a new report from iBIO conducted by Ernst & Young LLP, the announcement comes during the BIO Conference in Chicago.
“This report shows that Illinois is leading the nation in biotechnology jobs and economic impact,” Governor Quinn said. “Public and private investments have fueled our strong track record of innovation and success in biotechnology. As this report makes clear, Illinois and the Midwest are well positioned for ongoing growth.”
The report demonstrates that Illinois stands out as a significant player in the biotechnology industry in three ways. First, Illinois is at the core of the most vibrant bioscience cluster in the United States; second, biotechnology is a critical component and driver of the state’s economy; and third, the state of Illinois is committed to fueling this growth and advancing the biotechnology industry.
“The Economic Engine of Biotechnology in Illinois” shows the Midwest Super Cluster, which includes Illinois and the surrounding eight-state region, surpasses California and the East Coast in biotechnology-related employment, number of establishments and research and development expenditures. Its four key findings are: 
1. Within the Midwest Super Cluster there are more than 16,800 biotechnology establishments employing more than 377,900 people. By comparison, California has 7,500 biotechnology establishments that employ 230,000 people, and the East Coast cluster employs 253,000 among its approximately 7,100 biotechnology establishments. 
1. The overall economic output of Illinois' biotechnology industry is more than $98.6 billion with 81,000 direct jobs and more than 3,500 biotechnology companies in the state. In fact, Illinois residents employed by biotechnology companies earn up to 91 percent more than the average Illinois resident. The biotechnology industry in Illinois has demonstrated the strongest revenue growth in recent years among all of the states analyzed in this study, an average annual growth of 13.3 percent.
1. During the past decade, the top seven universities in Illinois have steadily increased their research and development expenditures, creating new opportunities for biotech startups. Expenditures have nearly doubled since 2001, growing from $727 million to more than $1.3 billion. 
1. The ability to secure early-stage funding is spurring innovation and growth among startup biotechnology companies in Illinois. Venture capital funding in Illinois has seen a 209 percent increase between 2009 and 2012. 
Ernst & Young LLP conducted direct interviews with senior industry leaders throughout the Midwest region to create the report. Data was also gathered from reports by Battelle Memorial, information from the Bureau of Labor Statistics, the National Science Foundation, various university technology transfer offices, biotechnology organizations, publicly available data sources and reports, as well as proprietary databases. The nine-state Midwest Super Cluster includes Illinois, Indiana, Iowa, Kansas, Michigan, Minnesota, Missouri, Ohio and Wisconsin. 
The full report may be viewed at ibio.org/illinoisbiotechreport. 
“Ernst & Young is committed to helping the Midwest become one of the top biotechnology communities in the world,” Ernst & Young’s Midwest Health Sciences Leader Jo Ellen Helmer said. “To succeed, our region must continue to invest in the industry, and increase collaboration and partnerships, as well as facilitate ongoing research, recruit the talent needed to ensure growth and emphasize the ease and ability to secure early-stage funding.”
iBIO, which commissioned the study, aims to make Illinois and the surrounding Midwest one of the world’s top life sciences centers, a great place to do business and a great place to grow new technology ventures. iBIO advocates for sound public policy at the local, state and federal levels; improves our region’s ability to create, attract and retain businesses; and orchestrates industry involvement to help restore America’s leadership in math and science education. To find out more about iBIO, please visit ibio.org.

Hiring? 3 Reasons to Reconsider Your "Rejects" Pile
A recent study suggests you might need to toss out old notions of who's the best fit for the job.  Think you know all there is to know about hiring? A new trove of data from the analytics firm Evolv's quarterly workforce report suggests three reasons that might make you want to take a second look at your "rejects" pile.

Experience doesn't matter
A candidate's resume isn't everything. One study in Evolv's report, which tracked 7,240 recent hires in sales, technology, and customer care positions, suggests that employees with relevant prior experience are no more likely to excel at their current jobs than inexperienced employees when it comes to hourly work.  Of the employees monitored, 28 percent had prior experience and 72 percent did not. After six months, researchers found no noticeable difference in the attrition rates between the two groups.  "Finding something [like this] that isn't predictive is almost as interesting as finding something that is," says Michael Housman, an analyst at Evolv. He explains that in the case of hourly workers--which comprise 60 percent of the overall American workforce--working in a similar environment previously was not at all helpful when it came to employee retention or performance.

Great employees don't always make great bosses
"We find, more often than not, that someone is a good employee so he or she gets appointed to train others," says Housman. But this could be a mistake. The best teachers are often those who deviate from the curriculum and encourage a more open and adaptable environment in their classroom, Housman says. In other words, they are the employees who don't always follow the rules.  According to another workforce report study--this one analyzing data from 22,000 hourly employees, 162 of whom trained new hires--the most effective teachers on the job are those who encourage employee camaraderie and constructive feedback, rather than a strict adherence to performance goals. In fact, when bosses emphasized teamwork and transparent communication, employees stayed in their jobs two to three times longer, the study showed.


Your employees are better than you at recruiting
Evolv found that job candidates who were recommended by friends already employed by the company stayed in their jobs 20 percent longer than those with no prior internal connections.  This finding has a two-pronged explanation, says Housman. He says that the higher rate of retention is due in part to both "treatment" and "selection" effects. For example, employees benefiting from the "treatment effect" already have friendly connections within a company and may be more socially satisfied--therefore more likely to enjoy and stay in their jobs, says Housman.  The "selection effect," on the other hand, suggests that employees who arrived at a job through the recommendation of friends are more likely to understand and value the position.  "They talk to friends who know what's up, and come in with expectations that are more aligned with [those of] the company," says Housman. "When you keep someone around 20 percent longer that is worth many fold the referral bonus--in fact, [businesses] should be willing to pay more!" By Francesca Louise Fenzi on Inc.com, Apr 11, 2013

6 Free or Cheap Ways to Protect Your Online Reputation
What happens on the Internet, stays on the Internet. Don't let your reputation go undefended.  By now you've surely heard at least one horror story about a major brand catching flack in social media--often because of tone deaf blasts to customers. Or, maybe they didn't respond well to a customer who complained on product review page or discussion board. Or, maybe your brand got hacked. In any of these scenarios, you need to figure out what people are saying about you online, so you can repair any damage.
When it comes to tracking your online reputation (or your competitors' reputations), many people think they need a social media monitoring tool. And while those tools are certainly handy, that's not the only way to find out what people are saying about you.  I'll begin with the most simple methods and take it from there.

1. Simple Searches. How often do you conduct simple online searches for your company or product brand names? Are you happy with what you find? Don't just perform a general web search. Perform a news search as well. Make a point to conduct these searches routinely.

2. Google Alerts. A simple but effective free tool, with Google Alerts you'll be notified by email as Google finds matches to your chosen query (like your brand name). You can control the frequency of these alerts as well.

3. Glassdoor. A jobs website, Glassdoor differs from similar sites with its "employee generated content," including anonymous reviews and ratings of a company and its CEO, written by employees and former employees.  As an employer, you should routinely monitor your Glassdoor entry. If your company doesn't exist in Glassdoor's database, it means that no one has submitted a review. Anyone, including the CEO, can submit a company review--they just need a verified company email address. And Glassdoor has launched new free analytics tools, called an Employer Account, designed to give companies more insight into who's viewing their profile and how their stats compare to competitors.

4. Social Mention. Enter your brand or product name into SocialMention and it will pull in results from across the web (blogs, Twitter, bookmarks, comments, events, images, news, video, etc.) and breaks them down by various analysis points. You can also sign up for email alerts, an RSS feed or download any query into a CSV file.

5. Rankur.  Rankur claims to process literally millions of blog posts, online reviews, and news posts, and analyzes public content from more than a million Facebook, Twitter, Instagram, YouTube, and Google+ users. It churns out charts, graphs and analysis--how much you get depends on if you go with its free or paid plans.

6. Viralheat. With a 14-day free trial and a Pro account as low as $9.99 per month, Viralheat is a popular social media monitoring tool for many SMBs.  In case this selection isn't enough for you or you're looking for more robust solutions, here's a list of 17 tools.  With all these options, there's no excuse not to monitor and defend your business's reputation online and off. - DIGITAL ENTREPRENEUR | Hollis Thomases Apr 9, 2013

Getting Customer Feedback Better, Faster, And Cheaper
Every year businesses globally spend $33 billion on market research, essentially trying to decipher what our customers are thinking. As a cofounder of a company focused on helping companies gather insights so they can make decisions based on facts, not opinions, I’m a beneficiary. Last year, our customers sent out more than one billion surveys, many focused on understanding customers and markets. But I believe the billions businesses are spending on this stuff should be a mere sliver of what it is today.  Because listening to your customers just isn’t that hard--or expensive--anymore. Here's why:

1. Even the little guy (or gal) has reach.
We all have a lot of direct, inexpensive touch points with our customers. No more intrusive calls at dinnertime or neglected mail-outs. We don’t need a fleet of customer service reps sitting at desks or an envelope-stuffing machine. Instead, we have Twitter, Facebook, and customers who are generally amenable to giving out their email addresses. Even my 80-year-old grandmother is active on Facebook. She checks her email daily.  This is perhaps obvious, but also very powerful. It means a lady in a barn can get nearly instant feedback from thousands of people. No kidding.
That’s what Rebekah Ashcraft does. Working out of a century-old renovated barn in rural Kentucky, Ashcraft is a one-woman research team working for a dozen different clients, including national restaurant chains and retailers. She creates and sends out some 100 surveys a year to gather insights around customer satisfaction, product development, and employee issues. Her response rates can be upwards of 80% and remarkably fast. She’s generating reports for her clients in a week, not weeks.  One thing I’ve learned over the past few years in this business is that people actually want to share their opinions when the format for doing so is easy. You don’t have to be annoying about it anymore.

2. This shouldn’t cost you more than a weekend in Vegas.
No one had to know I started Qualtrics in my Dad’s Provo, Utah, basement. Qualtrics is cloud-based software, so customers didn’t need to see an impressive office lobby. But perhaps best of all, I had access to inexpensive software that powered us in those early days.  We ran on Salesforce pretty much from the beginning. It had more functionality than we needed, but much less than the previous industry standard, Oracle (and the myriad software firms it gobbled up, including Peoplesoft and Siebel Systems). This meant we could actually afford it.

Marc Benioff saw earlier than most that software could do a lot of the work previously left to people and expensive custom code. For small businesses in particular, that shift meant huge cost savings and access to great technology. I’m seeing that all over again in several areas--file storage and collaboration (Dropbox, Box), marketing tools (Marketo), productivity software (GoogleDocs), and in my industry of data collection and analysis.  We didn’t have a choice. In those basement days, Qualtrics was selling exclusively to academia. These are not flush-budget operations, but they needed our platform. Selling to spendthrifts forced us to "productize" aspects of data analysis that the bigger shops, selling to big-budget customers, were staffing with nicely compensated researchers, sometimes PhDs and programmers.

They were doing a lot of time-consuming customization to make their analysis digestible across an organization. We built our software to be easy enough for an intern but sophisticated enough for a PhD. If we hadn’t made it easy to use, we would have been inundated with support calls and ultimately run out of business. This approach now means that instead of hiring dozens of people, our customers can employ just one person at a fraction of the cost and still get hefty research.

Managed-care provider Centene does billions in sales annually. The firm’s research team is Susan Topel. That’s it. Last year, she sent out 130 surveys to some 120,000 people using her PC. Topel figures all that data-fetching would have cost her $1.2 million to outsource to experts, but instead she spent less than 20% of that. She says her results haven’t suffered. She used visual tools like heat maps to keep people engaged in the surveys and very easily imported results into PowerPoint so her executives could easily see and act on the feedback.

One of the most powerful people in the gaming industry today was unceremoniously let go from Electronic Arts five years ago. Michael Gluck had been a member of the research, sales, and production teams before falling victim to budget cuts. It turned out to be a blessing in disguise. Now he runs VGMarket, a research operation with a client list that includes every major gaming company (Activision, Blizzard, EA, Disney, Microsoft, Sony, and Zynga, among others).  Gluck is cranking out survey results, often feedback on yet-released games, in days and at a fraction of the cost of his competitors. Best of all, he gets to benchmark his client’s games against prior hits and losers, for example with a “fun” score. That’s unique insight that is relatively simple for him to do and remarkably valuable to his customers. This was possible a decade ago, but it would cost a fortune.

3. While feedback is nice, results are better.
The old model of gathering customer data is fragmented. Results trickle in, an expert or dozens make sense of it, then a consolidated tally goes to a business leader whose job it is to act. That process might take months or in a best-case scenario, weeks. It doesn’t have to be this way. Software-as-a-service can cut that cycle down to days. Customer insights gathered using Qualtrics, for example, can go straight to Salesforce so that a customer’s rating of a brand is linked to their purchase history and any other descriptive tidbits that might give a salesperson better insight for that next pitch.  Getting data is a wonderful thing (again, I make a living doing this stuff), but it only has value if it gives you real insights. Why are customers fixated on one part of your website and dropping off at another? Why is one product selling well in these five stores and not your other 25?

Bonobos, for example, is pioneering a new way of selling men’s fashion entirely online. Data has been a big driver of the company’s success. Instead of assuming they know best what their customers want (the Steve Jobs approach), Bonobos asks a lot of questions via two dozen surveys a year. One of the company’s biggest recent hits is a better-fitting dress shirt. The design of this thing was customer led. Bonobos peppered customers with questions about how they wear their shirts and why they return shirts, where the fit is generally good, and where it isn’t. The outcome: Bonobos sold through 50% of the newly launched line in just one week. Give customers what they asked for and they’ll buy it.

My hunch is we can do even better. We are in the early days of using mobile as an effective customer touch point. Think about how your own opinion on a product or experience shifts even hours after. Chances are, you’ve moved on to the next thing and a brand asking you “for just a few minutes of your time”, no matter how opinionated you might be, is a nuisance.  But what if a hotel chain could grab your attention just as you’re waiting in line for a taxi or boarding a flight? Your opinion--good or bad--is fresh and you haven’t yet been distracted by your post-trip to-do list. You want to share your views. You’re in that moment. Not only might the hotelier get more accurate, detailed responses; they’ll likely get more of them. And better, cheaper, faster feedback means better business results.

The Takeaway: Listening to your customers just isn’t that hard or expensive anymore, so no more excuses. - By: Ryan Smith on www.fastcompany.com, 4/26/13 

Program Success of the Week:  Eric Peterson, Joliet Junior College 
Eric Peterson, who served as a consultant for the Illinois Small Business Development Center at Joliet Junior College, was recently honored as the 2013 Entrepreneur of the Year by the Grundy County Chamber of Commerce and Industry.  Peterson consulted with several SBDC clients as part of a special grant that was received through the Small Business Jobs Act. Clients of the Illinois SBDC at JJC had an opportunity to benefit from Peterson's knowledge and expertise in technology.  According to Amy Murphy, director of Corporate and Community Services at Joliet Junior College, Peterson was a tremendous asset to the SBDC. She said, "Eric provided his expertise to other entrepreneurs in the area of social media marketing and website assistance for the past year and a half."  

Peterson is the owner of Peterson Computer Consulting and has been in business since 2006 in Morris, Illinois. He is also a Certified Microsoft Partner. Murphy added, "Eric is a very successful entrepreneur, and he is an individual who gives back to the community by sharing his knowledge to help other entrepreneurs achieve their dreams."

Caroline Portlock, executive director of the Grundy County Chamber of Commerce and Industry said, "Eric continues to support his community by providing financial and technical support to several local not-for-profit agencies; he is positioned to hire his first employee and is adding more products and services to his business." She continued, "Eric has made his consulting business a wonderful example of what small business is all about."

Peterson provided consultation to clients as part of an SBJA grant. The SBJA grant, which concluded in January 31, 2013, gave clients of the Illinois SBDC at JJC the opportunity to receive free consultation in specialized areas such as: social media marketing and website assistance. Funding was provided by a grant from the Small Business Administration (SBA). The grant was part of the Small Business Jobs Act (SBJA) that was signed into law in 2010.
To learn more about Peterson Computer Consulting, call (815) 416-1470 or visit the website at www.getpcc.com.

Resource of the Week - Small Business Marketing Hub
The link below takes you to this site that features blogs, resources and articles related to small business.  Small Business Marketing Hub

WebCATS Update: Importing or Exporting Clients
Export and/or import nations must be chosen when designating a client as an importer or exporter.

[bookmark: _GoBack]
What's New On CenterConnect 
Good progress has been made over the past week working through the challenges with moving the CenterConnect extranet portal over to an upgraded version of share point. Please watch your e-mail this week for detailed instructions on how to access the new CenterConnect site. Special thanks to each of you for your continued patience throughout this upgrade process.  As indicated earlier please don’t hesitate to contact our office for any information, forms, reports, etc… you may have trouble currently accessing on CenterConnect. 
 
Moves and News
Huge CONGRATULATIONS go out to Ann Johns, Director of the Illinois Procurement Technical Assistance Center (PTAC) at Rock Valley College for being recognized by the Association of Procurement Technical Assistance Centers (APTAC) for obtaining Re-Certification as an APTAC Certified Contracting Assistance Specialist (CCAS). The CCAS is the highest of 3 levels of APTAC Certification for contracting assistance professionals.  Please join us in congratulating Ann on this outstanding achievement.  Way to go, Ann!!!

America’s SBDC Network Connection
Shown below you will find the April 25th edition of America’s SBDC Network Connection Newsletter.  
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Mark Your Calendar
 Click on the links below to learn more about each event.
 
Alternative Financing Webinars 
Thurs., April 25, 2013, 2 pm EST
 
HIRE SMART Conference
April 27, 2013 
 
National Small Business Week
June 17-21st, 2013
 
Annual Pre-Conference Orientation Webinar
August 7, 2013 , 3 pm EST
 
Go Global Seminars
Ongoing
 
AES Compliance Seminar and AESPcLink Training 
Click here for more events. 
 
Small Business Lending Industry Events
Ongoing
 
Dept. of Energy Small Business Summits
Ongoing
 
2013 Annual Conference
Sept. 9-11th, 2013

	


[bookmark: LETTER.BLOCK6]
	America's SBDC Gateway
 
SBDCGlobal.com
By. SBDCGlobal.com
 
SBDCGlobal.com is a free tool that links small businesses with technical information and trade opportunities. Whether your business is starting international operations or is experienced, SBDCGlobal.com can help your business grow its international sales, reduce costs and become globally competitive. 
 
Learn more...
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News You Can Use  
 
America's SBDC International Trade Group
 
Procurement Opportunities Guide
FREE DOWNLOAD!
LETTER TEMPLATE
 
2013 SBA Accreditation Contract Update
 
Google: Friday 15 Hangouts
Small business solutions in 15 minutes or less.Tune in for live discussions with industry experts via Google+ Hangouts.

SBA Advisory Board Report 
 
ASBDC National Impact Survey
 
The Conference Webpage
Get the latest by checking the conference webpage weekly.
 
Quickbooks' Training Licenses
Contact Brett Thibodeau for info on how to access a 2012 license. Need Technical Assistance? Call Quickbooks Licensing Help Desk at (888) 246-8848
 
Updating Center Info 
Simply click here to take a look. If you need to make a change contact your state's lead center office. Email Ann Maltese for more info. 
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	Join the America's SBDC Members Group

	
This exclusive group boasts over 300 SBDC counselors and directors who post, share and discuss a variety of small business and industry topics every day.

Please note: This is for members of the America's SBDC only. 
 
Join the discussion now.



	 Quick Links

	Website
 
SBDC Members Only
  
SBDC Career Opportunities
 
Sponsors
 
SBDCNet



	The Network Connection is distributed to ALL subscribing members of the nationwide network of  the America's SBDC (ASBDC).  If you are a member of the SBDC network and would like to subscribe to the Network Connection, please  email or call us (703)764-9850.






			America's SBDC Network Connection
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	Recently in the America's SBDC Blog...
1. Easy Money Saving Tips for Merchant Processing!
1. 6 Creative Ways to Use a Survey to Engage Your Audience
1. Helping Your Accountant Can Save You Time And Money
1. Reducing Fraud and Increasing Data Security Top 10 Tips to Help Keep Your Data Safe
Click here to take a look. Subscribe today! Feel free to share articles, just link it back to our page.


[bookmark: LETTER.BLOCK13]
	SBDCs in the News
America's SBDC is collecting stories of the SBDC's in the news. If you have news to share, please email  
april@asbdc-us.org
.
1. CA-SBDC Staff Expands Expertise with Global Business Certification
1.  Small business center gets $50K grant for job creation programs
1. Cedar Valley College, TX SBDC named area's SBDC of the Year
1. Tampa the 6th best city to start a business
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	On Earth Day - SMBs are Going Green

Twenty Percent of SMBs are Greener than Last Year; One-Third Looking to Go Greener in 2013
 
Office Depot, Inc., a leading global provider of office supplies and services, today announced the results of its latest Earth Day-focused Small Business Index indicating that small businesses (SMBs) are motivated to go green by concern for the environment (76 percent), saving money (49 percent) and employee encouragement and participation (20 percent).
 
The survey of more than 1,000 small business owners found that more than one-third of those surveyed (36 percent) would pay a higher initial cost for greener office products if they would generate long-term savings.  Eighty-four percent say they would purchase the "green" office product over the comparable regular office product if the two were equally priced. (more)
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	Meet the America's SBDC Board

[image: Description: Description: http://ih.constantcontact.com/fs183/1101380815442/img/774.jpg]Christian Conroy is the State Director of the Pennsylvania Small Business Development Centers (SBDC) where he is responsible for the management and oversight of 18 SBDCs serving Pennsylvania small businesses and entrepreneurs. Conroy has been with the Pennsylvania SBDC program since 1994, leading efforts to expand funding and investment of the program, ultimately establishing five new centers and a near doubling of the number of entrepreneurs assisted annually. During his tenure, Conroy has also successfully steered the network through three national accreditation reviews, most recently in 2011.
Conroy has testified before both houses of Congress in support of bills to expand the SBDC program, and currently leads the legislative committee of the Association of Small Business Development Centers (ASBDC). His efforts to educate other SBDC programs on policymaker advocacy were recognized with awards from the ASBDC in 2001, 2004, 2006 and 2011. In addition, Conroy has served on both the ASBDC marketing and accreditation committees for several years helping to promote the national network of Small Business Development Centers.
Before joining the SBDC program, Conroy was a key staff member for a New York State Assembly Member and managed marketing and fundraising programs for a variety of arts, health and social services organizations. Conroy earned his bachelor's degree from the University of Albany and a master of Liberal Arts from the University of Pennsylvania.
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	SBDC Success Stories 
America's SBDC is collecting and sharing SBDC Success Stories. Please include the SBDC center name, state, client name, story and a photo. Click here for a sample. Email us.
 
State: North Carolina
Center: North Carolina SBDC
Client: College of Business, University of North Carolina
Story:  Campuses throughout the UNC system are placing greater importance on engaged learning opportunities. The Cullowhee and Asheville offices were featured in the recent edition of Western Carolina University's College of Business newsletter with two articles. The cover story, "Students Apply Skills and Work with Local Businesses" focuses on projects underway this semester with over 100 graduating seniors and area businesses, most of them SBTDC clients. Counselor
Adrianne Gordon in the Asheville office submitted "CoB demonstrates UNC President Tom Ross' Statement on Value of the University" found on page two summarizing student engagement undertaken last year. (more, page 2 for article)
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	AARP & SBA Webinars Available

In case you missed the SBA webinars with AARP, they're now available online. SBA and AARP joined forces to help age 50+ individuals with their business ventures, so you can get all the information and learn what it takes to either start your business or manage and grow your business.
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	Alternative Financing Webinar - TODAY!

The SBA 7(a) Loan Program requires 20% to 30% collateral in order to qualify [image: Description: Description: http://ih.constantcontact.com/fs183/1101380815442/img/702.jpg]for a loan. Benetrends has one of the highest approval ratings in the industry at 87% with a monthly average of $4 million in approved loans. Today, Rollover for Business Startup (ROBS) or 401(k)/IRA rollover funding is a key funding strategy in securing the much needed capital entrepreneurs need to start a new business. Benetrends is the original architect of rollover funding that allows an entrepreneur to access their retirement funds tax deferred and penalty free to start or purchase a business. 

401(k)/IRA rollover funding has several benefits and can be used as a capital injection to qualify for a SBA Loan. 

We are strategic partners with the ASBDC to provide funding solutions to help your candidates get the funding they need.
Thursday, April 25th 3 pm EST


[bookmark: LETTER.BLOCK15]
	Don't Miss the "Hire Smart" Event
Intuit & LinkedIn know there's a lot to think about when hiring your first employees. That's why they're hosting a FREE event to help small businesses make the right decisions as they look to grow. They will walk away with:
1. Expert advice from one-on-one conversations with accountants, HR [image: Description: Description: http://ih.constantcontact.com/fs183/1101380815442/img/768.jpg]specialists, lawyers and other successful small businesses
1. The tools you need to get started, including three free months of Intuit Online Payroll and a LinkedIn "First Hire" package, including free premium LinkedIn Talent Finder access and special rates for posting jobs
1. Insights from guest speakers like Bill Rancic, Rhonda Abrams, Intuit CEO Brad Smith and LinkedIn CEO Jeff Weiner
Learn More | Register Now


[bookmark: LETTER.BLOCK20]
	Free Procurement Opportunities Guide for Your Clients

America's SBDC has cooperated with Microsoft on a project to provide something of value to your small business clients: a guide to government procurement. To help facilitate your communication with your clients we are including a letter template with cover picture and the download link from the America's SBDC homepage. 
 
The American Chamber of Commerce Executives (ACCE) sent the same communication out to their members this week and Microsoft has already seen over 4,300 downloads. We encourage you to send the email below to your centers, notifying them of this free benefit and encouraging them to share with their clients. 
 
Click here for the Letter template 
DOWNLOAD the guide now on the America's SBDC homepage!
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	Contests  
Love Your Local Business Contest
You've probably heard from small business owners who say, "I [image: Description: Description: http://ih.constantcontact.com/fs183/1101380815442/img/681.jpg]know I could take my business to the next level, if only I had a..." Whether it be new equipment, a new sign, a renovation, or more marketing, Intuit can help grant their wishes this spring! Between April 2nd and May 12th, 2013, small business owners can tell Intuit what they need for their business this season through the Small Business Growing Strong campaign. Intuit will then select 15 of these wishes and make them come true.
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	Conference Corner
 
[image: Description: Description: 2013 Logo]"Who is your State Star?"  
It’s that time of year to select your State's star! Click herefor details on submissions.
Conference Highlights
Starting on page three (attached article) co-written by Mario A. Iezzoni, Certified Business Analyst with the University of South Florida SBDC, Tampa.  Mario's concentration with the SBDC is working with medical doctors and groups who often have little or no business training, a growing opportunity for many SBDC's across the nation.  America's SBDC Network's Annual Conference will host a Health Care Discussion Forum at this year's Annual Conference being held in Orlando, Florida, September 9-12, 2013, for those business counselors interested in this field. 
 
The Conference Prospectus has been released. To access the Prospectus click here. View & Register with the 
NEW online Prospectus
 
The Conference App
The Conference App proved to be another valuable asset at this year's conference. Besides utilizing all the app's features onsite you should be sure to take advantage of the app all year long. It serves as a great reference tool to what you attended, your notes, speaker bios, and workshop handouts.
 
The Conference Webpage:
One-stop-shop for everything you need to know about the 2013 Annual Conference in sunny Orlando, Florida. 
 
Save the Date!
Monday, September 9 - 12, 2013


[bookmark: LETTER.BLOCK23]
	SBDC Career Opportunities
  
1. April 9, 2013 - Philadelphia, Pennsylvania. Special Projects Manager, Pennsylvania SBDC State Director's Office. For details, click here.  
1. March 28, 2013 - Panama City, Florida. Certified Business Analyst, Veterans Business Outreach Center at Gulf Coast State College. For details, click here.
1. March 19, 2013 - Lawrenceville, Georgia. Business Consultant, University of Georgia SBDC - Gwinnett Area. For details, click here. (Applications must be received by April 30, 2013)
1. March 18, 2013 - El Centro, California. Center Director, Imperial Valley SBDC. For details, click here. 
Click here to visit the Career Opportunities page.




	






	




	



	
	The WEEKLY CONNECTION is distributed by the Illinois SBDC and DCEO Office of Entrepreneurship, Innovation & Technology each Monday to members of the 
DCEO Illinois SBDC Network to provide these service delivery partners with 
regular updates on small business issues, opportunities and resources.  If you 
have information you would like to share with the Network please e-mail to 
.  Please feel free to forward this update to other 
interested resource providers and key stakeholders
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