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1. Small Business Saturday – Shop Small
1. How Did the Financial Crisis Affect Small Business Lending in the United States? 
1. SBA’s November Web Chat Will Offer “How-To” Tips for Small Business Owners 
1. APTAC 2013 Training Conference – Call for Papers
1. 5 Things Your Website Should Do
1. Program Success of the Week – Ravine Publishing, LLC 
1. Getting the Most Out of WebCATS 
1. Website of the Week - http://anymeeting.com
1. Resource of the Week – U.S. Dept. of Energy Advanced Manufacturing Office (AMO)
1. What's New On CenterConnect 
1. Moves and News
0. Mark Enstrom Retiring
0. Joey Mak Leaving DCEO

Small Business Saturday – Shop Small
Small Business Saturday (SBS) arrives this year on November 24. In preparation for the event, SBA has launched www.sba.gov/saturday, which provides small business owners with tips for holiday marketing, hiring temporary workers and gearing up for the holiday season. It also contains useful information for any business owners interested in learning how to participate in SBS. This is a special day for everyone — from the business owners who create jobs to the customers who buy locally — to support small businesses that invigorate the economy and keep communities thriving. 

With that in mind, here’s some helpful additional information to prepare for the event and which you will want to forward to the small businesses in your networks: 


1. Where possible, all of our valued Resource Partners can share information with their local small businesses and spread the word to the public at large about Small Business Saturday.  Also, if they wish they can either plan their own local events, design specific promotions, encourage business owners to participate, and/or partner with local organizations to create events. Please use your own websites to promote Small Business Saturday and also feel free to use this link to participate: www.shopsmall.com                                                                

1. If any Resource Partner is interested in hosting local events, please keep us posted so we can coordinate with our local District Offices and help promote local events.     

1. Later this week, our Office of Communications and Public Liaison will post an advisory and a blog promoting a SBS/holiday preparation webchat to take place on Monday, Nov 19.

1. American Express and the Small Business Saturday coalition are offering free “Shop Small” promotional doormats for businesses to use to market the day.  If you’re interested in receiving a mat, visit http://www.co-store.com/shopsmallwelcomemat. (Please note mats are currently out of stock, but more are arriving very shortly). 

1. During the promotion of Small Business Saturday, SBA does not promote or endorse any particular sponsor of Small Business Saturday.  Rather, it supports the general cause of promoting holiday shopping at local small businesses.  

How Did the Financial Crisis Affect Small Business Lending in the United States? 
This new report, by Rebel Cole, uses data from numerous sources for the period 1994-2011 to analyze lending to U.S. firms. It finds that bank lending to businesses declined significantly after the crisis, and small firms were affected more than large ones. The study was written under contract to Advocacy. The author of the study, Rebel Cole, is a professor of finance in the Kellstadt College of Commerce at DePaul University in Chicago, Illinois. Please note that the report examines total small business lending and does not distinguish SBA lending from total lending. For a full copy or research summary of the study visit:  http://www.sba.gov/advocacy/7540/361941

SBA’s November Web Chat Will Offer “How-To” Tips for Small Business Owners 
Monday, November 19th at 1 pm EST: “Holiday Marketing Tips & Ideas” with Caron Beesley, SBA blogger, marketing communications consultant, and small business owner.  Learn how to maximize your holiday profit and how to help increase sales volume.  Participants can join the live web chat, and also post questions beforehand by visiting Web Chat Event: Nov 19. 

Wednesday, November 28th at 1 pm EST: “Getting Your Small Business Ready for the Tax Filing Season” with Edward S. Karl, vice president of taxation for the American Institute of CPA’s (AICPA) and the AICPA tax staff.  Learn useful and practical tips for year-end tax savings strategies and tax provisions that may affect your business.  Participants can join the live web chat, and also post questions beforehand by visiting 
Web Chat Event: Nov 28.  

The web chats can also be accessed at www.sba.gov under the What’s New tab.  To see past web chats and related media content, visit SBA’s Small Business Learning Center at http://www.sba.gov/sba-learning-center/search/chat

APTAC 2013 Training Conference – Call for Papers
The Call for Papers for the Association of Procurement Technical Assistance Centers (APTAC) 2013 Training Conference has been announced. The conference will be held in Atlanta, GA from Sunday, April 21 through Thursday, April 25, 2013. If you or someone you know are interested in learning more please click here

5 Things Your Website Should Do
Your website is the face of your business on the Web. It’s what greets your customers when they decide to check you out or get more information. It conveys your message, shows them what you’re about, and is often their first point of contact with your brand.

So are you using your site effectively? Or are you giving off a tone and impression you may not even be aware of?   Your website should:

1. Tell your story - A visitor to your website is looking for information about your product or services to make a more informed busying decision. But that’s not all they’re looking for. They’re also looking for you. The messaging, visuals, and types of content/features you put on your website play a vital part in telling potential customers who you are and revealing your brand story.

Social media has turned us all into voyeurs. We don’t just want to know why you’re competent at your job, we want to know what moves you. If I’m looking for a new lawnmower, there are hundreds of sites on the Web to choose for. I’m on your site hunting for cues as to why you are the company I should support. Your website needs to answer WIIFM (“what’s in it for me”) while giving me something to relate to and support. . Maybe it’s that you excel in customer service. Maybe it’s that you donate 10 percent of your profits to a particular cause. Maybe you’re a family-owned business. All of that information is going to be taken into account when I look to make a decision.
I’m looking for it, but are you giving it?

2. Address Core Business Goals - Many times in the excitement/rush of putting up a new website, we grab a template, throw together some content, and let it loose without giving much thought to the purpose of the site or what we’re trying to accomplish. We think having a site that just exists is better than having no site at all. But what’s the point of having a marketing tool if you’re not benefiting from it? It’s a wasted resource.

Your website should be looked at as an extension of your company, and tasked with achieving the same type of goals that surround your business. The goal of your site may be straight lead generation. Or it could be to get someone to pick up the phone or fill out a form. Or maybe it’s just to inspire donations or point users down some other path. You need to identify what your core goals are so that a solid conversion path can be created and built into your site.

3. Educate - Outside of the other goals you identify before, one of the main benefits of your website will be to educate your audience. Your site will stand to not only inform them about your services, but to provide knowledge and insight about your industry or topics related to whatever it is you do. By doing this you’ll be able to establish yourself as a true resource. You may choose to educate your audience through status updates, through a blog, a newsletter, creating videos, or just sharing links to third-party websites. Whatever it is, work toward building your site up as a place for industry education. That’s how you’ll stand out and attract an audience that keeps coming back.

4. Show off your assets - There’s nothing more frustrating for me than meeting with a client who appears to be purposely hiding their most interesting assets. They’re on Twitter, on Facebook, on YouTube, they’re blogging, and they’re creating content that is worthy of sharing. But then they’re either hiding it on their site or they’re not putting it on their site to begin with.
You work hard to create awesome stuff. Show it off!

Do you attend industry conferences where you speak on topics related to your business? Show people this.  Do you create video tutorials designed to walk people through common problems? Make sure people can find it.  Often, we’re sitting on a goldmine of content assets that we don’t even realize. Pull these things out of the basement, dust them off, and make them part of your website. Sometimes the best assets you can create are things you already had but didn’t do anything with.

5. Create an Experience - Ultimately, this is what everything above leads to – creating an experience around your brand that your consumers will enjoy. If people enjoy their interaction with you, they’ll be back. If they don’t…they probably won’t.

To read this article, written by Lisa Barone, please click on: http://smallbiztrends.com/2012/11/5-things-your-website-should-do.html

Program Success of the Week – Ravine Publishing, LLC 
Lisa Riebe from Morris, has always had a vivid imagination and would often spend her spare time looking for new things to invent. A few years ago, Riebe was sitting around a pond in her backyard with her son and a friend. At that moment, she came up with the idea that she wanted to develop a toy that that would be specifically themed toward ponds. With that thought in mind, the evolution of the Pond Punkies® began.
 
However, Riebe believed that it might be difficult to get children to play with Pond Punkie action figures if they didn't know anything about them. So she decided to write a book that would introduce the characters and explain where the Pond Punkies came from. After an eight-year development process, she was ready to take young readers, ages 7 to 10, on an adventure that is out of this world. The start of one science fiction book has already transformed into a three book series.
 
The first book in The Remarkable Adventures of Pond Punkies titled The Arrival was released in 2009. The first book was co-authored by Riebe and Cynthia Nunn. Book two in the series, The Unearthing was released in 2011 and was authored by Riebe. Book three, The Departure was released in June 2012 and was co-authored by Riebe and Miriam Ofstein. Riebe also hired an Illustrator to give the books some exciting, visual elements.
 
Riebe has also been working with a local toy designer to develop a prototype of a Pond Punkie action figure that she hopes to manufacture. Her website is full of a variety of interactive materials that young readers can visit to enhance their experience with the Pond Punkies book series. She often visits local schools and libraries to inform children about the Pond Punkies.  The books are available in eBook format and can be purchased and downloaded through iTunes, amazon.com or the Pond Punkies website. A printed copy of the book can also be purchased through the Pond Punkies website or at Barnes and Noble bookstore upon request. The book can also be found on the shelves of some area libraries.
 
Ultimately, her plan is to create an entire industry centered around the Pond Punkies. The books are a launching pad to develop other merchandise such as action figures, trading cards, t-shirts and much more. Riebe also hopes that her book series will encourage children to read. She said, "When you get a child reading, there's nothing like it." She realizes that by creating great stories with interesting characters, it will help to build an interest in Pond Punkies.
 
Even though Riebe has a business background, she consulted with a business analyst from the Illinois Small Business Development Center at Joliet Junior College to receive additional expertise. Joe Giunta, business analyst assisted her with her uploading the eBook to iTunes as well as developing a business plan. Riebe stated, "Joe is fantastic with the business plan. He broke it down so that I could understand it one step at a time." Giunta also provided her with contacts at the Village of Plainfield so that she could take advantage of an opportunity to rent office space in their building. This will allow her to have an office location for her business. Riebe would also like to add an intern to assist her as her business progresses.
 
In addition to a business analyst, Riebe also met with Eric Peterson, a Small Business Jobs Act (SBJA) consultant to receive assistance with adding social media to the website as another element to promote the Pond Punkies. Peterson initially gave her an overview of social media and started her with the development of a Facebook page. She is going to continue consulting with Peterson to add Twitter and other components to increase traffic to her website. 
 
Giunta stated, "Lisa is a very remarkable person. She had this dream for a long time and has an extraordinary amount of tenacity to do whatever it takes to make the Pond Punkies a household name. She should really be congratulated for her efforts." 
 
Getting the Most Out of WebCATS 
eCenter Client Sign up - Many eCenter sign up clients fail to scroll the entire list of SBDC’s to find the one nearest to them.  WebCATS added a notice on the sign up page telling new clients to look through the entire SBDC list.  Below is a link to see the added warning in red.  Hopefully this will significantly reduce the number of clients who mistakenly sign up with Southeastern Illinois College SBDC because it appears first on the list.
http://ilsbdc.ecenterdirect.com/Centers.action

Website of the Week - http://anymeeting.com
For small businesses that need to use technology to host meetings, webinars, or chats, it can be difficult to find a program that is both affordable and able to scale with the company’s needs, since free services may not have all the tools needed for certain functions, and enterprise solutions have an abundance of features but aren’t always affordable.

That’s why web conferencing service provider AnyMeeting has a unique pricing model that gives small businesses different options to work with as companies grow.  AnyMeeting offers a free version that is supported by advertising for small businesses looking to keep costs low, but it also has paid versions available for both meetings and webinars where users don’t have to deal with advertisements.

There are many players in web conferencing, many large players who serve small business, but it’s not their exclusive focus. At AnyMeeting, small business is what we are all about.  So we’ve got product pricing and integrations specifically focused on small business today and that will be our focus going forward.

AnyMeeting, which just announced a new integration with collaboration server Zimbra, is available as its own web conferencing service, but is also available within collaboration services used often by small businesses, including Google Apps, where AnyMeeting is currently the second most downloaded productivity app.  Said Gerkin:

AnyMeeting, which was formed in 2009, currently has more than 200,000 small business users. The company is based in Huntington Beach, California and has a team of 14.

Resource of the Week – U.S. Dept. of Energy Advanced Manufacturing Office (AMO)
The U.S. Department of Energy has a great resource for manufacturers called the Advanced Manufacturing Office (AMO). The AMO has a wide range of resources available to organizations looking to learn about and implement energy optimization strategies in their buildings and facilities. AMO has created the Energy Resource Center (eCenter) to provide a central location for information and access to the various training, tools, and other resources. The training includes both online self-paced courses and onsite instructor led workshops on technical topics such as steam and compressed air systems optimization. Available software tools include system optimization tools such as the Steam System Tool Suite and MotorMaster+, as well as some new energy management tools. 

More information on the AMO Energy Resource Center is available at:  http://www1.eere.energy.gov/manufacturing/tech_deployment/ecenter.html. 

What's New On CenterConnect 
New this week on CenterConnect you will find the EIT Illinois Small Business Development Center Network October 2012 Performance Report including information on the Entrepreneurship and Small Business programs. 

Moves and News
DCEO Office of EIT and the Illinois SBDC Network will be losing two members of its Small Business Team this month.  

Mark Enstrom Retiring
We would like to congratulate Mark Enstrom, Illinois SBDC Resource Development Coordinator, on his upcoming retirement.   After working in the agency for over 29 years, he will spend his last day in the Illinois SBDC on Wednesday, November 28th.   We thank him for his many years of service to this program.   Mark and his wife Robin plan to remain in the Springfield area after he retires.   Best wishes for an enjoyable retirement, Mark. You will definitely be missed!!

Joey Mak Leaving DCEO
Acting Deputy Director of the EIT Office at DCEO, Joey Mak, will be leaving us this month.  All of us would like to wish Joey the very best and tremendous success in all of his future endeavors. Please see a short note below from Joey to the Illinois SBDC Network. 

Dear SBDC/ITC/PTAC Directors and Staff,

On behalf of Governor Pat Quinn and DCEO Director David Vaught, I want to personally thank you for your continued service and commitment to the SBDC program. 

Since becoming the interim manager of DCEO’s Office of Entrepreneurship, Innovation & Technology this past summer, I have had the great pleasure of meeting many – though not all – of you, and I continue to be impressed by the remarkable work you do each day for the thousands of small businesses and entrepreneurs throughout Illinois. Under the leadership of our State Director Mark Petrilli and our dedicated SBDC staff, as well as your hard work on the ground, Illinois’ SBDC network has become one of the most robust in the nation. While I can take no credit for that accomplishment, it does remind me of the significant role that we as public servants play in the larger effort to improve the state’s economy.

So, it is with a hint of mourning that I inform you of my resignation from DCEO. I have accepted an exciting opportunity with the University of Illinois and will start next month.

I feel privileged to have met and worked with so many talented and dedicated people, both at DCEO and throughout our many Centers. I regret that our time together was so brief, but I know that I leave this program and the countless businesses and entrepreneurs it serves in very capable hands – yours. 

My final day is Wednesday, November 21st. A permanent Deputy Director of Entrepreneurship, Innovation & Technology will be named after my departure, so in the meantime please continue to work with Mark Petrilli, Rod Hollenstine, Dick Alton and our coordinators until an official announcement is made. 

Again, I thank you for your tireless efforts and dedication. It has been a pleasure working with you.

Sincerely,

Joey Mak, Acting Deputy Director
Office of Entrepreneurship, Innovation & Technology

Strategic Planning Session
The next Illinois SBDC Network Strategic Planning Session will be held on November 29th and 30th at the Lincoln Land Community College City Center in Springfield. The session will begin at 10:30 AM on Thursday, November 29th and finish by 1:00 PM on Friday, November 30th. Interested members of the Illinois SBDC Network should watch for a separate e-mail with additional information and details regarding the upcoming planning session.  

[image: Description: Description: Description: Description: Description: Description: Description: Description: Description: Description: Description: Description: Description: Description: Description: Description: Description: Description: cid:image001.jpg@01CD8CF8.D75C7070]
Accredited Member  -  America's Small Business Development Centers
---------------------------------------------------------------------------------------------------------------------------
The WEEKLY CONNECTION is distributed by the Illinois SBDC and DCEO Office of 
Entrepreneurship, Innovation & Technology each Monday to members of the 
DCEO Illinois SBDC Network to provide these service delivery partners with 
regular updates on small business issues, opportunities and resources.  If you 
have information you would like to share with the Network please e-mail to
.  Please feel free to forward this update to other 
interested resource providers and key stakeholders. 
--------------------------------------------------------------------------------------------------------------------------
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