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In Today's Weekly Connection:
 

-    Snapshot of High-Growth Rural Entrepreneurs
-    Measuring Tech Transfer: Revenues vs. Deal Flow
-    Firm Size Data Now Available
-    Business.gov Helps Businesses Meet Federal Compliance 
Requirements
-    SBA Launches New Markets Lending Initiative
 
Snapshot of High-Growth Rural Entrepreneurs
Newspapers, magazines and other media regularly produce stories about high-growth entrepreneurs, but most of these stories tend to be about business owners based in cities or suburban locales. Rural America has lots of high-growth entrepreneurs, too, but they just don’t get the press of their urban counterparts. A new study from North Carolina’s Rural Development Center and the North Carolina Small Business and Technology Development Center seeks to counter this trend by profiling high growth companies located in rural North Carolina. The study surveyed more than 1,000 North Carolina-based firms and contains a special focus on firms that have doubled their sales and/or employment within three years. In some ways, high growth entrepreneurs are similar to other business owners. They tend to have more education than the general population, and they tend to be “do-it-yourselfers,” i.e. they build their businesses via bootstrapping. But, high growth entrepreneurs do have a few unique characteristics. They have great optimism about their business, they have been in business for a longer period (an average of 15 years), and they also have a stronger commitment to focus on clear business performance goals and measurements. The number one issue for North Carolina’s high growth entrepreneurs is one that affects all businesses: finding skilled and talented workers. 

The September 2006 North Carolina Rural Development Center report, Creating Entrepreneurial Communities: Facts about High-Growth Entrepreneurs in Rural North Carolina, by Catherine Moga Bryant, Leslie Scott, Carol McLaurin, and Jeff DeBellis, is available at: http://www.ncruralcenter.org/pubs/highgrowthentrep_09_06.pdf  (This article is provided in cooperation with the National Dialogue on Entrepreneurship www.publicforuminstitute.org/nde).
 

 

Measuring Tech Transfer: Revenues vs. Deal Flow
The Milken Institute has released an interesting report that tracks how various universities perform in terms of biotechnology-related technology transfer and commercialization. The massive study reviews university performance on several key metrics: biotechnology-related research publications, biotechnology-related patenting, and biotechnology-related start-ups and licensing. Overall, the Milken researchers find that for every dollar invested in technology transfer offices, a university reaps roughly $6 million in licensing income. 

Meanwhile, a panel at a recent National Academies event on their ‘Gathering Storm’ report took a look at how to “transition from research to product”. Several panelists, including Susan Hockfield, the president of MIT, and Lesa Mitchell of the Kauffman Foundation, cautioned against focusing too heavily on dollars alone. While the analysis of the data done on Mind to Market is excellent and provides a detailed look at the topic of technology transfer office revenue, it does not lend enough weight to a lesser understood metric of university innovation – assuring that technologies make their way into the marketplace. The bottom line? Policymakers and university leaders should focus on the need to encourage deal flow from universities, as well as the revenue generated by it.

The 2006 Milken Institute report, Mind to Market: A Global Analysis of University Biotechnology Transfer and Commercialization, by Ross DeVol and Armen Bedroussian and others, can be accessed at:  www.milkeninstitute.org/pdf/mind2mrkt_2006.pdf 

To listen to the recent Convocation on Rising Above the Gathering Storm, visit the National Academies website: www.nationalacademies.org/morenews/20060928.html.  (This article is provided in cooperation with the National Dialogue on Entrepreneurship www.publicforuminstitute.org/nde).
 

 

Firm Size Data Now Available
The U.S. Census Bureau released 2004 employment size data on the number of firms, establishments, employment, and payroll by industry and state. In addition, Metropolitan Statistical Area births, closures, and employment changes by firm size for 2002-2003 were released. 
 

The data is located at: http://www.sba.gov/advo/research/data.html.  Should you need further information, please feel free to contact Brian Headd at: (202) 205-6533 or by email at advocacy@sba.gov. 


Business.gov Helps Businesses Meet Federal Compliance Requirements
A newly launched federal government Web site, www.Business.gov, provides business owners with a  one-stop resource that searches the federal government agencies that regulate or serve businesses for compliance information or resources.

The Web site makes it easier to find information on taxes, immigration laws, workplace safety, environmental requirements and other regulations that can present challenges for small and mid-sized businesses.

 “The Business Gateway Initiative through Business.gov is an important part of the President's vision of helping American businesses by providing a one-stop portal for federal resources,” said Office of Management and Budget (OMB) E-Gov Administrator Karen Evans. “Business.gov is the Official Business Link to the U.S. Government and is a continuation of agencies working together to improve services to citizens and businesses through technology.”

“The end goal of Business.gov is to cut through the red tape and make it easier for businesses to do business,” said SBA Administrator Steven C. Preston. “This Web site will help streamline access to information and reduce federal compliance barriers to helping businesses save time and money.”

Business.gov will direct businesses to the best sources, reduce compliance barriers and help avoid costly mistakes, allowing them to continue to contribute to the American economy and their communities. Business.gov is managed by the U.S. Small Business Administration (SBA) in a partnership with 21 other federal agencies and is part of the President’s Management Agenda.

“The new Business.gov Web site will increase regulatory compliance among businesses, particularly small businesses, while simultaneously reducing the time and effort spent in meeting those requirements,” said William Kovacs, Vice President, Environment, Technology & Regulatory Affairs, U.S. Chamber of Commerce.

Andrew Langer, Manager of Regulatory Policy, National Federation of Independent Businesses added, “Business.gov is an essential tool in the move to make the regulatory process more understandable and accessible. It will serve the twin purposes of increasing compliance and reducing the burdens faced by America’s businesses.”

Small firms with fewer than 500 employees represent 99.7% of all businesses. These firms spend 45% more per employee than larger companies to comply with federal regulations including taxes and environmental requirements, according to the SBA.

Originally launched in 2004, Business.gov initially provided information on starting, growing and managing a small business. The new compliance focus is designed to better meet the needs of the business community.
 

 

SBA Launches New Markets Lending Initiative
The U.S. Small Business Administration has launched a pilot program to provide financial assistance to small businesses in economically distressed urban and rural areas, or “New Markets,” that need the economic attention to get communities back on their feet.  The initiative provides incentives for commercial lenders and local development organizations to make more SBA-guaranteed loans in these communities.

The New Markets Lending Initiative will help small businesses by enabling Community Development Entities (CDEs) to combine the benefits of both the New Markets Tax Credit (NMTC) Program and SBA-guaranteed loans to provide inner-city and rural small business owners and entrepreneurs greater access to financing and business training.

“We at the SBA are committed to helping American small businesses in economically distressed areas,” said SBA Administrator Steven C. Preston. “We believe that this initiative can encourage jobs creation and growth in low income areas, an essential part of the President’s economic agenda.”

Administered by the Treasury Department’s Community Development Financial Institutions Fund, the New Markets Tax Credit Program permits investors to receive credits on their federal taxes of up to 39 percent of investments made in investment institutions called Community Development Entities.

The SBA pilot program, which is only available to 7(a) lenders making new loans through advance-purchase commitments with CDEs, waives a regulation that limits an SBA lender’s ability to sell any portion of an SBA guaranteed loan to anyone other than another SBA lender.  The waiver allows CDEs with New Markets Tax Credit allocations to purchase up to 90 percent of SBAExpress or CommunityExpress 7(a) loans up to $150,000 made to NMTC “qualified” businesses in low-income communities.  These new loans are guaranteed by the SBA.

The New Markets Tax Credit Program is expected to spur approximately $16 billion in investments into CDE investment institutions.  It was created by Congress through the Community Renewal Tax Relief Act of 2000.

By leveraging the SBA’s resources with the Treasury’s NMTC program, this new initiative will provide additional access to loans and technical assistance to both start-up and existing firms in New Markets. Under the program, CommunityExpress lenders will assist CDEs to provide small business borrowers with a package of services including mentoring, coaching and counseling.
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“Providing Guidance for Business Growth"
===============================================================
The WEEKLY CONNECTION is distributed by the Illinois SBDC each Monday to the members of
the DCEO Illinois Entrepreneurship Network to provide these service delivery partners with
regular updates on small business issues, opportunities and resources.  Please forward this update
to any other interested resource providers and key stakeholders.  www.ilsbdc.biz 
===============================================================  
