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Illinois Innovation Index – 1st Annual Report Release Reception
The Illinois Innovation Network, in conjunction with the Chicagoland Chamber of Commerce, Chicago Metropolitan Agency for Planning, Illinois Science & Technology Coalition and World Business Chicago, is pleased to invite you to attend a reception to mark the release of the 1st annual Illinois Innovation Index Annual Report.   The event will be hosted on October 4, 2012, at 1871 in Chicago’s historic Merchandise Mart.  The evening will provide an opportunity for members of the Illinois’ business, academic, advocacy and entrepreneurial communities to come together and discuss current and future efforts taking place in the Illinois Innovation economy, as well as celebrate the first year of the Illinois Innovation Index.

Thursday, October 4, 2012 from 5:15pm – 6:30pm at 1871, located at 222 Merchandise Mart Plaza, Suite 1212 in Chicago

RSVP is required as space is limited.   To RSVP, please click on: RSVP
For more information, please contact Alya Adamany at aadamany@istcoalition.org or Liz Jellema at ljellema@worldbusinesschicago.com   

Small Loan Advantage 2.0
Enhancement changes have been made to the Small Loan Advantage (SLA).  Effective June 1, 2012, SBA has revised SLA as follows:

· An increase in the maximum loan size from $250,000 to $350,000;

· Expansion to all SBA participating lenders not just PLP Lenders;

· All SLA loan applications will be credit-scored by SBA prior to loan approval (or issuance of a loan number for applications submitted by PLP lenders)
· Change in forms from the S/RLA forms (SBA Forms 2301 Parts A, B and C) and the PLP Eligibility Checklist (SBA Form 7) to the forms used in the SBA Express and Pilot Loan Programs (SBA Forms 1919 and 1920 Parts B and C); 

· All SLA loan applications will continue to be submitted electronically; 

· Lenders will continue to have the option of using their own notes and guaranty forms, rather than SBA Forms 147, 148 and 148L; 

· In closing and disbursing SLA loans, lenders will follow the same closing and disbursement procedures and documentation as it uses for its similarly-sized non-SBA guaranteed commercial loans; and

The changes to SLA have been incorporated into the updated version of SOP 50 10 5 (E), effective June 1, 2012. 
6th Annual Women in the Workplace Conference – Thursday, October 25th
We all know the value in women connecting with other women.  We share experiences, discuss different viewpoints and invest in ourselves.  This conference is about personal and professional growth and better living.   Featuring two inspiring keynote speakers and a vibrant panel discussion, plan to attend this conference to challenge yourself to new heights.  In addition, this event will feature the Women in the Workforce Excellence Award.

Keynote Presenters:

· Linda MGill Boasmond, Owner and President of Cedar Concepts Corporation

· Micah Materre, Anchor of WGN News

Panel Members:

· Monique Caradine, Owner, Momentum Media Group

· Dr. Dianne M. Daniels, Assistant Professor of Business and Administrative Faculty in the Doctorate of Education in Ethical Leadership program at Olivet Nazarene University

· Debra Glanton, Owner and President of Illinois Welding School

· Renee Hill, Insurance Professional with Warren Insurance Agency

Women in the Workforce Excellence Award

          Nominate a woman who has demonstrated outstanding contributions to the community

Date: Thursday, October 25th, 2012

Time: 9am-9:45am – Registration and Networking

          10am – 2pm – Presentations

          Noon – 12:45pm – Lunch Served

Location: Prairie State College Conference Center, 202 South Halsted Street in Chicago Heights

                   (708) 709-3500 / www.prairiestate.edu
Registration: $15 includes boxed lunch – by October 19th
CEU/CPDU: 3.0 CEU for Social Workers, Counselors and 3.0 CPDU for teachers - $10

Quick Links:
Online Registration            

Registration Form 

Award Nomination Form  

Vendor Sponsor Form
5 Questions to Ask Before You Act on That Great Idea

If your small business’s innovation efforts are successful, you’ll end up with an embarrassment of riches—dozens of innovative ideas and possibilities, each one of which has the potential to enhance, enrich and change your business. When you’re lucky enough to be in this situation, you’re faced with a new challenge: How do you decide which innovative idea (or ideas) to act on?

Many small businesses approach innovation the wrong way around, devoting lots of time to coming up with ideas and then quickly deciding among them in a scattershot fashion. For best results, however, you should spend more time assessing your ideas and deciding which one/s to implement than you do coming up with those ideas in the first place.

So how do you assess your ideas? Here are some questions to ask about the innovations you’re considering. 

1. How long will it take? Some innovations may be a simple matter of changing an internal process or tweaking a website. Others are long-term projects requiring huge commitments of time and resources. Consider what the benefits are likely to be and weigh them against the costs—both short-term and long-term. If an innovation that can be implemented quickly and cheaply will have huge benefits, it’s a no-brainer, you should do it. Most innovations fall into more of a gray area. 

2. How much will it cost? In addition to dollars spent, consider the cost of time employees and others will devote to the innovation. Will new training or equipment be required? Will employees add new responsibilities requiring overtime or promotions? Will you need to find new distribution channels or establish new relationships with vendors or contractors? Consider both the short-term or immediate costs of developing the innovation and the long-term costs. 

3. Do you have the internal resources to execute? This can include everything from employees and expertise, to equipment and your physical plant or location. If you will need to staff up, retain contractors, get financing or expand into larger office space to make the innovation a reality, figure out realistic ways to get what you need, including partnering with other companies.

4. How will the innovation alter your existing business model? Some innovations can fit neatly into the way you’re currently doing business, barely making a ripple. Others are game-changers that can swamp your business if you’re not prepared. Envision how adding this innovation might affect the rest of your business and what you need to do to accommodate the change.  

5. Do your customers want this innovation enough to pay for it? In the excitement of creating something new, all too often, small business owners forget to ask this vital question. No matter how convinced you are that customers will beat the door down to buy your innovation, do thorough market research before you make a commitment of time, effort and money. It’s easier than ever to find out what customers really want—just ask.

Keep in mind that the assessment stage of innovation generally requires a different team than the people who came up with the ideas. While you may want some of the same people on board, the bean-counters, lawyer types and other left-brainers who might not excel at generating ideas typically have a lot of valuable input about which ones will actually work. Assessing a concept’s business potential requires someone who doesn't see the world through rose-colored glasses. Balance their tendency to nay-say with your own ability to strategize, and you should come up with a winning selection. 

Anita Campbell, who wrote the above article, is Editor and Founder of Small Business Trends, LLC.  The article can be found by clicking on the following link.  
http://www.openforum.com/articles/5-questions-to-ask-before-you-act-on-that-great-idea
Program Success of the Week – PortAPure, Inc.

A Chicago entrepreneur who is focusing on quick and cheap ways to purify drinking water is getting a double boost this fall.

PortAPure Inc., launched in late 2010 by George Page, was selected by Impact Engine as one of the first eight startups that will benefit from mentoring and introductions to investors. Impact Engine is a new Chicago-based accelerator program that specializes in working with early-stage companies to help them find business solutions to societal and environmental problems. 

Meanwhile, PortAPure was recently named one of 10 finalists in the City of Chicago Treasurer's Office Business Plan Competition. More than 200 startups and researchers in area labs submitted applications to the contest. Chicago Treasurer Stephanie Neely will award three finalists a total of $10,000 at the Small Business and Entrepreneur Expo on October 5th at the UIC Forum.

The first product Mr. Page developed is a point-of-use filter and purification device that allows individuals to get water from a lake, river or stream and purify it and filter it so the liquid can be consumed safely. One tablet purifies a liter of water. The pocket device comes with a mixer to help stir the tablet and filter out the additional sediment from the water. It's intended to be portable, easy to use and highly affordable, he explains.  Mr. Page's “aha” moment that inspired his water purification startup occurred when he was watching TV after the Haiti earthquake hit in 2010.

A client of the Illinois SBDC International Trade Center at College of DuPage, PortaPure, was just featured in Crain’s Chicago.  The company was one of the Centers SBJA clients and they assisted them with Gold Keys from U.S. Commercial Services to Mumbai, Bangalore, and Kolkata India, as well as Mexico and Haiti.  The SBDC ITC also assisted him with a couple of environmental tests that were required.

George was also featured in Forbes magazine a couple of weeks ago as being one of the first companies in the new Chicago Accelerator program “Impact Engine”. Below is the email he sent to Luanne Mayorga at the Illinois SBDC ITC at COD, as well as the link to the Forbes article:

Hi Luanne,

 

Thanks so much for your help so far. I just wanted to let you know that the SBJA grant has made a tremendous impact on Portapure! Due in part to the solid interest from potential customers in Haiti and Mexico thru the Department of Commerce-Goldkey visits, Portapure has received admittance into Impact Engine.  Additional details on Impact Engine can be viewed below-

http://www.forbes.com/sites/tomiogeron/2012/08/07/impact-engine-announces-first-batch-of-startups/
   

Thanks again,

George Page

Portapure, Inc.

Getting the Most Out of WebCATS
When creating a “conference” in WebCATS prior to the event, be sure to go back and enter the attendance data.  Please do not create another conference for the event and then enter data.  Doing so creates conferences with “0” attendees that cause errors in reporting.

Website of the Week - www.chicagocitytreasurer.com
The Chicago City Treasurers, Small Business Expo will be held on Friday, October 5th, 2012.  This event will be held at the UIC Forum, located at Halsted / Roosevelt from 8:30am to 3:30pm.  Join 3,000 entrepreneurs and top business leaders for a FREE day of expert business workshops and networking.   For additional information about the Small Business Expo and to register, please click on: www.chicagocitytreasurer.com    

Resource of the Week – www.business.census.gov Website to Promote 2012 Economic Census
The economic census is the U.S. Government’s official five-year measure of American business and the economy. To encourage response to the 2012 Economic Census, the Census Bureau has launched business.census.gov. The site includes videos, fact sheets, story ideas and talking points that business associations, chambers of commerce, media and public agencies can use to get the word out about the economic census. Information on how communities and businesses owners can use the statistics in economic development, business decisions and strategic planning is also provided.
The site also offers resources tailored to businesses in specific industries. One of these resources, business.census.gov/franchising, covers businesses in more than 300 industries engaged in franchising in the U.S. This site includes direct links to samples of the economic census forms these businesses will receive this fall to help them prepare to respond. The site also includes highlights from the first-ever comprehensive report on franchising from the Census Bureau from the 2007 Economic Census, as well as a video message from International Franchise Association President Steve Caldeira. 
Beginning in October, more than 4 million businesses will receive 2012 Economic Census forms representing all U.S. communities and industries. The economic census provides accurate benchmark statistics that are fundamental building blocks of economic indicators, such as the gross domestic product , monthly retail sales and the Producer Price Index.  The economic census gives state and local governments, Congress and community leaders the information they need to make informed decisions that shape our democracy. 
What's New On CenterConnect
The SBA Loan changes for Small Loan Advantage (SLA) and the CAPLines Summary are now on CenterConnect.  You will also find the August 2012 SBA Loan Performance Report on CenterConnect. 

Moves and News

Please join us as we welcome Beth Livingston to the Illinois SBDC.    Beth started today in the DCEO Springfield Office as a Network Coordinator.   She comes to us having worked in the DCEO Springfield Office of the Illinois Office of Tourism.   Beth is very familiar with the DCEO grants tracking and reporting systems and will be an immediate asset to our program and the Network Centers.   Welcome Beth.  


Accredited Member - America's Small Business Development Center Network
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