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-  WHAT'S NEW ON CENTERCONNECT
-  DISASTER ASSISTANCE AND RECOVERY PROJECT UPDATES 

-  MOVES AND NEWS
ILLINOIS SBDC - ENVIRONMENTAL WORKSHOPS FOR AUTO BODY SHOPS

Would Your Illinois SBDC Like to Host an Environmental Workshop for Auto body Shops? - The Illinois Small Business Environmental Assistance Program (SBEAP) will be providing training for auto body shops on new environmental requirements this fall (Sept -Oct).  We would like to partner with your Illinois SBDC to meet the small business needs in your area. 

All auto body shops are impacted  by the regulation regardless of size.   The rule includes provisions for equipment, painter training, as well as work practice requirements.  After attending the 2 hour evening workshop the painters will have the required classroom instruction and will need only complete a hands-on training with the equipment to be in full compliance with the training portion of the rule. 

Centers who would like to volunteer are asked to:

·  provide a room for the training,

·  assist in marketing in your area and

·  make a brief presentation on your services. 

  

Many of these shops may need to secure financing for equipment upgrades to satisfy regulatory requirements by the January 2011 compliance deadline. 

If you have questions about hosting a workshop, would like to volunteer or are interested in knowing more about the requirements, please contact Erin Conley of DCEO's Small Business Environmental Assistance Program at Erin.Conley@illinois.gov or 217/785-4557.

(In addition, if your college offers a vocational training program for auto body repair, we would love to partner with them in providing the hands-on training portion to compliment our classroom instruction.  We would also be interested in knowing if your college vocational program is offering the complete auto body training required by the National Emission Standards for Paint Stripping and Miscellaneous Surface Coating Rule in your area. Training programs that provide their contact information to the ILSBEAP will be included on a listing we will provide callers to our helpline seeking the necessary regulatory training.)
ELECTION YEAR REMINDER FOR ILLINOIS SBDC AND PTAC CENTERS

This note is to remind Illinois SBDCs and PTACs that as the elections approach in November, under federal statute there is a moratorium on elected officials up for reelection or individuals running for office from any SBDC official events within sixty (60) days of the election. This could be interpreted as trying to influence the elections through the use of federal (or program) funds. Therefore, the event would need to be completed at least 61 days prior to November 2nd (September 2nd).  Most Centers are well aware of the law.  We just wanted to remind everyone to prevent in advance, any potential conflicts.  Thank you.

CHINA OFFERS CHANCE TO GROW JOBS...IN THE U.S.
The following is part of an article written by Rhonda Abrams which appeared in the July 2nd edition of the USA Today.    To read the entire article, please click here: http://www.usatoday.com/money/smallbusiness/columnist/abrams/2010-07-02-china-entrepreneurs_N.htm
I've just returned from my first trip to China, and as a small-business owner, it was eye opening.   I had always hoped my first trip would be a business trip because the real story of China is not in the Great Wall or the Forbidden City, but what's happening to — and because of — the Chinese economy.

Here are some of the strongest impressions I got from my very brief visit to China:

Growth in middle class. Three hundred million more Chinese enter the middle class every five years — a market the size of the United States.    Think about that: another market the size of the United States with middle-class buying power and demand. The cars on the streets are Buicks, Toyotas, Hondas. 

Huge. Everything is larger, vaster. The great wall isn't just great; it's gargantuan. Shanghai's skyscrapers dwarf New York. And while estimates vary widely, about 100 Chinese cities have more than 1 million population, compared to about 10 in the U.S.

Online and mobile opportunities.   There are more Internet users in China than the population of the U.S.  In a society where few people use credit cards, purchases on smart phones and cell phones, which can be charged through the telecom bill, present even greater opportunities.

The challenge: how to take advantage of that? American businesses will need partners who understand the culture, language and government.

Pollution. I grew up in Los Angeles before the age of catalytic converters, so I know about gray skies. But I never saw dark gray skies like I saw every day in China.    One reason: coal. China depends on coal for industrial energy, and it's just filthy. But neither China — nor the planet — can sustain that. The companies and countries that develop clean, cheap, renewable energy will, in the end, be the ones who control the rest of this century.   The United States better be investing heavily in alternative energy if we have any hope of continuing to be a force in the global economy.

9 THINGS TO DO BEFORE ENTERING SOCIAL MEDIA 

You’re going to give this social media thing a solid chance.  You’ve heard that social media delivers leads, connects you with customers and you’re confident that you can avoid falling victim to the many social media myths.  All that’s left to do is create the accounts and let them hop in.   Wait! Not so fast.
Before you enter in the world of social media, make sure you’re presenting your best possible face. Getting things in order before you take your first public steps will help customers trust your interactions and get things started on the right foot. You wouldn’t show up to your wedding without taking some time to primp, right?

Here are 9 things to do BEFORE you enter social media.

Create a rulebook
Assign responsibility
Increase your customer 
Fix your issues
Shift your culture

Create content around common complaints

Commit to responding

Be ready to act

Clue in employees

By taking care of the items listed above BEFORE you enter the world of social media, you help to set your company off on the right foot. Ignore them and you may as well show up to your wedding still in your pajamas.
To learn the details in all of the above recommendations, please read the entire article by clicking on the link below.

http://smallbiztrends.com/2010/06/9-things-to-do-before-entering-social-media.html
SUCCESS OF THE WEEK - CERTAPRO PAINTERS

Craig Stinnett decided to strike out on his own after the economy downsized the soft-drink sales job he had held for 20 years.

“It’s scary getting into business when you’ve had the protection of an employer all your life,” said Stinnett, 38, who launched CertaPro Painters in Springfield a year ago.   Stinnett, who has up to a dozen employees at the height of the house-painting season, said he likes the talk coming out of Washington, D.C. about small-business tax cuts to spur job creation. But he said taxes are only one piece of starting a business.

It took several months to put together a business plan he could take to the bank. He also put $60,000 into start-up costs from a 401K rolled over from his previous job and took out a $90,000 line of credit from the U.S. Small Business Administration.

Then there were franchise fees, computer and equipment costs, not to mention health insurance for himself, his wife, and their sons, ages 14 and 4.   “When I started to look into coverage, it was $700 to $800 a month, and it was the cheapest insurance you could get,” said Stinnett.   Instead his wife, Tanya, went back to work so the family would have coverage through a company plan.   “Tax cuts for small business would be good, but hopefully we can get some reductions in healthcare costs to make it more affordable,” said Stinnett.    

One of the reasons he decided on a franchise business — Pennsylvania-based CertaPro Painters has more than 320 franchise owners in the United States and Canada — was the marketing and support services. But he still puts in a lot of hours – “14- and 15-hour days, especially when you’re getting the business going,” said Stinnett.

A would-be small-business owner can expect to front about 20 percent of start-up costs, though the figure may be lower with the help of some government-backed loans, said Kevin Lust, Director of the Illinois Small Business Development Center at Lincoln Land Community College in Springfield.

That’s just the cost of getting started, he added. You also need a cushion to live on.  “You seldom are going to find a lender who will loan you money to pay your personal bills for the first period of time. You usually can’t go in and pull your salary out on day one,” said Lust. “You have to have that upfront money to live.”  The center provided start-up planning and counseling for Stinnett’s business.

GETTING THE MOST OUT OF WEBCATS
Illinois SBDCs, SBDC ITCs and PTACs

Recently Illinois WebCATS, our Client Activity Tracking System, was upgraded.  Since the latest WebCATS upgrade you may have noticed that some of your client profiles now show up in the client listing for your center as restricted duplicates. 

Restricted duplicate files were created because WebCATS will no longer allow for a client to have separate profiles from multiple centers.  Restrictive duplicate files are for historical purposes only. 

DO NOT enter any new activity into these restrictive duplicate profiles.   

If you have a client who is listed as restrictive duplicate then an active profile for this same client will reside at another center.  This was determined by the database administrator at the time of the upgrade.  You will need to use this active profile for all future entries for counseling sessions, milestone, awards, and investment.

Rest assured that your entries will still count under your center number and you will receive credit on your reports for all activity you input at your center.

If you cannot locate a client profile, conduct a global search at the top of the WebCATS screen. It's best to search by the contact name first.  If no match comes up then search by company name. 

The search should bring up the active profile that may reside under another center.  If there are no results for a global search then there is no profile for that client in the system and you can proceed with data entry of a new profile.  If you have any questions or need assistance regarding these recent changes please contact your Network Coordinator or Derick Cheek. 
WEBSITE OF THE WEEK - WWW.INNOCENTIVE.COM
Founded in 2001, InnoCentive built the first global web community for open innovation, enabling scientists, engineers, professionals and entrepreneurs to collaborate to deliver breakthrough solutions for innovative R&D-driven organizations. 

InnoCentive Seekers, who collectively spend billions of dollars on R&D, submit Challenges to the InnoCentive Marketplace where more than 200,000 engineers, scientists, inventors, business people, and research organizations in more than 200 countries are invited to solve them. Solvers who deliver the most innovative solutions receive financial awards ranging up to $1,000,000. InnoCentive’s Seekers include commercial, government and non-profit organizations such as Procter & Gamble, Avery Dennison, Pendulum, SAP, Eli Lilly and Company, Janssen, Solvay, GlobalGiving and The Rockefeller Foundation.

Human Creativity, Passion, and Diversity are the World’s only Sustainable Means for Value Creation. InnoCentive will seek out, engage, and empower these uniquely human assets in solving the world’s challenges and creating value for organizations everywhere; 

InnoCentive will unleash the potential of millions of people to work productively on their own terms in a global knowledge economy on an unprecedented scale;  

To learn more about InnoCentive, please visit their website at: http://www.innocentive.com/
RESOURCE OF THE WEEK - GREEN BUSINESS CERTIFICATION RESOURCES 

The question about where can a business get "Green Certified" has come up the past few weeks.   The answer is that there is no one place to go, because there is no specific agreed upon standards by which to make that certification.   However, there are several for profit and not for profit entities that will provide that certification, based on their own guidelines of what being a "Green Business" means.

Business groups are a good place to start, as they will be most familiar with their particular industry.   We offer some resources below that we have found, to help you and your clients find the best resource for them.

Green Seal - www.greenseal.org
Green Business Bureau - www.GBB.org
Illinois Green Business Association http://greencu.com/  

Other options include ISO 14001 and the Dow Jones Sustainability Index. 

Under USEPA-Environmentally Preferable Purchasing Program (from their website):  All product brand lists. These lists are compiled by other organizations and include products containing recycled content, biobased materials, etc., as well as fuel-efficient and alternative fuel vehicles. PLEASE NOTE: Linking to these lists does not constitute endorsement of these products or companies on the part of EPA's Environmentally Preferable Purchasing Program. Some lists include product brands that have had their environmental claims certified by a third-party certifier, while others do not.  Product brand lists for federal purchasers:

· Mandatory purchase items for federal purchasers compiled by EPA. These include products designated under the federal Energy Star, CPG, Bio-Preferred, Federal Energy Management Program (FEMP), EPEAT, and WaterSense programs. Items identified as Energy Star or FEMP-designated energy efficient products and items under the CPG program MUST be purchased in accordance with FAR Part 23. The mandatory purchase lists can also help federal agencies meet the requirements of E.O.s 13423 and 13514 and FAR Part 23, and include energy-efficient, fuel-efficient, and alternative fuel vehicles. 

· Products compiled by other organizations. Product lists compiled by other organizations can also help federal agencies meet the requirements of E.O.s 13423 and 13514, FAR Part 23, and other federal mandates. While not all of the items listed in this section are subject to federal purchase mandates or FAR Part 23, they are available with environmentally preferable attributes and should be given preferential consideration in every procurement opportunity. 

Business Chicago - Chicago Sustainable Business Alliance, Networking Group/Alliance but does not do certifications http://csba.foresightdesign.org/
Go Green Chicago - Private Consultant that will certify a business or home.   http://gogreenchicago.net/certifications.php
Green Chicago Restaurant Co-op : http://www.buygreenchicago.org/green/bgcc/index.html they provide the "Guaranteed Green" Certification to restaurants.

WHAT'S NEW ON CENTERCONNECT
This week on CenterConnect you will find the latest performance report for the programs that make up the Illinois Entrepreneurship Network.  The report runs through June of 2010 and provides statistics for the month of June 2010, the first 6 months of CY 2010 and for the SFY 2010. 

DISASTER ASSISTANCE AND RECOVERY PROJECT UPDATES 

The following information is provided by the Illinois Small Business Development Center at Illinois Eastern Community College.   We appreciate them providing this information from their DAR Quarterly Report ending May 31, 2010.

The Illinois Eastern Community College DAR program has been working with the Illinois Department of Natural Resources, Federal and State Emergency Management Agencies to determine if there is a possibility of reaching an agreement to enlist Lawrence County into the National Flood Insurance Program since October, 2009.  After dozens of meetings with all parties it is apparent that the relationship between all parties is not at a stage to negotiate terms.  So as it stands, Lawrence County and its residents WILL NOT enroll in the NFIP.  

DAR workshops have been conducted in Casey and Robinson and more are being scheduled for the summer, 2010.  Newton was held on Thursday, June 17,2010.  Workshops in Mattoon, Marshall and Toledo are being developed at this time. Attendance has been good and follow-up sessions are attempting to be scheduled to work with clients on their disaster preparation plans.

The workshop content is to give specific instruction on Disaster Planning and resources available to disaster affected businesses throughout Illinois.  Material from SBA, FEMA and READY.GOV is presented to the audience.  Along with PowerPoint and Handouts the participants can engage in actually completing their Disaster Plan along with instruction on how the ISBDC can further develop their plan through direct one-on-one counseling.

Met with the following agencies in 2008 FEMA Disaster area to discuss the ISBDC @ IECC DAR program and are utilizing them as partners for referrals to local business affected with disaster.

· Ken Larimore, University of Illinois Extension, Newton, IL

· Bob Berty, Crawford County Development Association, Robinson, IL

· Nicole Weigand, Casey Industries, Inc., Casey, IL

· Julie Bounds, City of Marshall, Marshall, IL

· Tiffany Macke, University of Illinois Extension, Clark County, IL

· Mary Wetzel, Mattoon Chamber of Commerce, Mattoon, IL

· Carol Jo Fitts, First Neighbor Bank, Toledo, IL

· Billie Chambers, Toledo Democrat, Toledo, IL

Also, information on all the resources available statewide to assist businesses with disaster planning, preparation, and emergencies is being assimilated and pulled together for a script for a video that can be uploaded to the State and/or public websites for viewing.  This will be an excellent tool for SBDC's to direct client to as they counsel them for disaster.  A nationally know talent is being sought to narrate the video to bring credibility and entertainment to the information.  Video footage from more than two dozen TV stations throughout Illinois is being collected for edit in the video.

MOVES AND NEWS
Illinois SBDC Monthly Phone Conference Calls - The first of what will be regularly scheduled monthly phone conference calls with the Illinois SBDC and Illinois SBDC ITC was held on Monday, 7/12.   We wish to thank all of those who participated in the call.   Future calls are scheduled for the second Monday of each month, at 10am.   They will last no longer than one hour.   In order to maximize the benefit to all SBDCs, we are looking for your input.   If you have agenda items, please let your DCEO Network Coordinator in advance.   Also, if you would like to ask a question, you may do it one of two ways.   Certainly during the call is one way, but you may also email your question in advance to your Network Coordinator and we will be sure to address it.   Our next Illinois SBDC and SBDC ITC call will be held on Monday, August 9th at 10am.   Thank you in advance for helping to make these calls beneficial to all Illinois SBDCs.

The University of Scranton SBDC is seeking a new Director to begin in October of this year.  This will allow for two months of overlap with the current director who will be retiring in December. 

The Scranton SBDC is a very dynamic program, with a budget of approximately $400,000 and a staff of 8, responsible for serving one of the fastest growing regions of Pennsylvania. We are seeking a seasoned leader to continue to grow this program.  Please share the position announcement below with your staff, colleagues, partners, networks and anyone else who might be interested in this great opportunity. 

Director, Small Business Development Center Classification: Professional Staff. Reporting to the Vice President for Finance/Treasurer, this position is responsible for planning, developing, and implementing all programs offered by the University of Scranton Small Business Development Center; identifying resource requirements and strategies in the delivery of such programs and services; and securing and maintaining the funding necessary to accomplish program goals and objectives in an eight-county service area.  Duties include supervising an 8-person full time staff, interns and student workers and assigning caseload; maintaining and administering center budgets; acting as center liaison to general public, University, government and agency contacts; preparing all quarterly and end-of-year reporting as required by the PASBDC, as well as grant proposals as required by the PASBDC for SBA and DCED funding; seeking outside sources of funding and cooperative opportunities wherever possible. REQUIREMENTS: Masters Degree in a relevant field to SBDC work required for PASBDC accreditation purposes; five or more years administrative/management experience to include demonstration of a supervisory role or acceptable equivalent combination of training and experience.  Grant writing experience is important and grant accounting experience a plus.  Demonstration of strong oral and written communication skills, including presentation skills are essential. Applications will be accepted until July 21, 2010.  ONLY ONLINE APPLICATIONS WILL BE ACCEPTED FOR THIS POSITION. PLEASE VISIT OUR ONLINE APPLICATION SITE AT: universityofscrantonjobs.com 
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