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2012 Governor’s Hometown Awards - Deadline for Entries is July 16th

The Illinois Department Commerce and Economic Opportunity (DCEO) is encouraging Illinois communities large and small to submit their entries for the 2012 Governor’s Hometown Awards (GHTA) competition. This year marks the 30th anniversary of the annual event which recognizes those volunteers whose hard work and dedication greatly improve their communities. The deadline to submit applications for consideration is Monday, July16, 2012.

Awards are given based on population in six project categories: services and mentorship, beautification and sustainability, parks and recreation, memorials and monuments, history and historic preservation, and general projects. Previous award winners include a school fair that provided haircuts, tennis shoes, immunizations and school supplies to needy students; creation of an urban farm and apiary on a hospital parking lot rooftop; establishment of a public access landing on the Pecatonica River; a memorial to 111 coal miners killed in an explosion that resulted in new mine safety laws; restoration of a town founder's home; providing conversational English lessons to Chinese immigrants; and a number of other noteworthy volunteer-driven projects.

Applications for awards may be submitted by a variety of community representatives such as local governments, schools, community organizations, chambers of commerce, community action agencies, area agencies on aging, or local job training organizations.
A team of impartial volunteer judges will evaluate the applications on need, use of resources, and impact. Information will be gathered from two sources: the application and a project presentation to be given in Springfield. The judges will select the category winners and also nominate one project from each population division to receive the coveted Governor's Cup, a traveling silver trophy which signifies the project deemed most representative of the spirit of Illinois volunteerism. The 2011 Governor's Cup Winner was Mascoutah for the establishment of the Little Indians Youth Football Program. 

For more information on the Governor’s Hometown Awards, including application details, visit www.ildceo.net/HometownAwards. All Governor's Hometown Awards winners will be recognized at a reception at the Governor's Mansion this fall.  

Illinois Innovation Index
This month's issue of the Illinois Innovation Index is now available.  Please click HERE to see information about Illinois' strong export performance over the past 10 years and how during this same ten year period exports generated more than 46 percent of the U.S. economy's total growth―their largest share since 1929.

Northwestern’ NuMat Wins Grand Prize at Rice Business Plan Competition
Please join us in congratulating NuMat, which not only brought home the Rice Business Plan Competition grand prize, it also captured three more major prizes at the competition Saturday, April 14th. The team from Northwestern University, which captured top student honors last month at the Clean Energy Challenge, developed a leading-edge clean technology that allows for a more efficient and cheaper way to store and separate gases. The disruptive potential of the technology so impressed the judges, the GOOSE Society increased its award from $150,000 to $450,000 during the awards presentation. NuMat also captured the $125,000 Owl Investment first-place award, the $100,000 KPCB prize for clean tech innovation, the $100,000 Houston Opportunity "best technology" prize and $3,000 from Energy Ventures Energy Award. 

Kudos also goes to Student Challenge finalist Mimas Nanomaterials, which won a $100,000 convertible note from Waste Management. Mimas, also out of Northwestern, is working to improve battery lifecycles. Saturnis, the Student Challenge winner from Missouri, won $1,000 in the ‘shark tank’ round of competition.  In all, four Clean Energy Challenge finalists--NuMat, Mimas, Saturnis and Piezo Powertech—were selected to compete at the 42 company Rice competition. Billed as the ‘worlds largest and richest’ business plan competition, Rice received more than 400 applications from around the world from cleantech, biotech, IT and social ventures.

3 Hot Demographics Your Business Can Profit from in 2012 
Remember when the Baby Boomers were the hottest consumer group to target? The Boomers are still pretty influential, but this year, three different age groups are making waves with their size, influence and purchasing power. Here’s a closer look.

Children - If you think the baby boom is over, think again. There are over 83 million children age 19 and under in the U.S. From 1987 to 2010, close to or more than 4 million babies were born in the U.S. each year—the official designation of a “boom”—and the trend is likely to continue.
There are many entrepreneurial opportunities when it comes to children, but education is a particularly hot area. Faced with state and local budget shortfalls, school districts nationwide are slashing their budgets. At the same time, it’s much harder to get into college than ever before, yet parents consider a college education essential to make their kids competitive in the job market. As a result, they’re eagerly spending on extracurricular programs that help their kids get better grades or learn skills like music and art that schools have eliminated.

Language instruction is a major growth area here as well, as a more global workforce and more diverse U.S. drives home to parents the importance of children learning a foreign language. AnythingResearch.com reports that language instruction is already a $1 billion industry, and has a 13 percent annual growth rate.

Twenty Something's - Remember that new baby boom I just mentioned? Well, the oldest members of the boom that began in 1987 are turning 25 this year, and the rest of those echo boomers are right behind them. Meanwhile, the median age at which people first get married has been on the rise since the 1960s: In 2010, it was 28.2 years old for men and 26.1 for women. Next year, a whole generation of women will reach prime marrying age—creating a huge market for wedding-related products and services.
Although a recent Pew survey found 40 percent of Americans say marriage is “obsolete,” there are plenty of people for whom weddings not only are still in fashion, they’re also big business. Based on population data, America is on the verge of a wedding boom that’s expected to last for the next 23 years.

If you already own a wedding-related business such as a catering, floral design, videography or photography company, it’s clear how this trend relates to you. There are also new opportunities, such as those created by the legalization of gay marriage in a growing number of states, and the plethora of overweight Americans who need stylish plus-sized formalwear and wedding gowns.

Seniors - Remember those original baby boomers I mentioned? The oldest of them turned 65 last year. According to the 2010 Census, 13 percent of Americans were age 65 or older in 2010, but by 2030, that percentage will jump to 20 percent. In other words, the U.S. as a whole will look a lot more like Florida.
But baby boomers aren’t the big story here: The real boom will be in Americans aged 85 and up (the boomers’ parents). The number of Americans 85 and older doubled between 1990 and 2010, reaching 6 million.

One of the biggest trends with seniors is that they overwhelmingly want to “age in place” in their own homes instead of going into a senior living facility or nursing home. As a result, services and products to help them do so will be hot for the next 20 years or more. These could include in-home medical or nonmedical care to assist with activities of daily living; senior day-care programs to get seniors out of the house and socializing; products or services to retrofit homes with grab bars, wider doorways and other features that allow older people to move about safely; and monitoring services that let adult children check in on their senior parents’ health and happiness via webcam, email or text updates.

Email Remains King for Promotional Messaging
Sometimes social media gets all the attention for being a shinier medium, but that doesn’t mean email is dead. Not by a long shot. In fact, according to a new survey from ExactTarget [pdf], its email NOT social media that customers seek out most for promotional messages. Interesting, right?

But hold that thought, let’s back up.

ExactTarget’s data comes from the 2012 Channel Preference Study, an ongoing research series that uses data collected through focus groups and online surveys to discover how real consumers interact with brands through email, Facebook and Twitter. None of this “theory” or “assumptions” stuff. They look at the real data behind what’s going on. 

For the 2012 survey, a total of 1,481 respondents completed the survey between January 27, 2012, and February 1, 2012, answering questions about overall Internet usage, devices owned, personal communication habits, permission, and purchase-behavior related to marketing. You can check out the PDF linked above for the full responses.

77 percent of consumers stated that email was their preferred channel for permission-based promotional messages.  While the number fluctuated a bit depending on age group, email was still the hands down winner.

Do those numbers come as much of a surprise? No. Email marketing has dominated as a marketing channel for SMBs for years. But it may come as a surprise to small business owners constantly hearing about the benefits of social media in lieu of these other platforms. It’s important to remember that social media is still an emerging trend for most consumers. However, email continues to be a mainstay and comes with a projected ROI of $39.40 for every dollar that is spent on it in 2012. That number has dropped slightly over the years, but it’s worth noting that the projected ROI for social media this year is just $12.90. Is it growing? Yes. But email is still coming in as top dog for promotional messages.

Why?  As part of the survey, ExactTarget identified the six factors that dictate channel preference:

Content: Is this a marketing message?

Immediacy: Do I need to send or receive this message right away?

Accessibility: Will I need to reference this message later?

Privacy: Do I want the world to know about this message?

Formality: Do I need to convey a level of professionalism with this message?

Initiation: How did the conversation originate?

This entire article can be found by clicking on: http://smallbiztrends.com/2012/04/email-remains-king-for-promotional-messaging.html
Program Success of the Week - PicChecker Smart Phone App
A client of the Illinois SBDC at McHenry County College recently received some excellent publicity on television in Chicago.  The client, Jeremy Witkins, who is featured in this story has been a client of this center since December 2010 and part of the filming of this segment took place at the Illinois SBDC at McHenry County College at the Shah Center. 

An application currently available for Android smartphones allows parents to monitor their kids' digital discourse.

"It's the digital world," said the app's creator, Jeremy Witkins. "There's no 'I pass you a note on a piece of paper, we throw it out and it's gone.'"

The app is called PicsChecker, and for $1 per week it keeps parents informed about the hundreds, maybe thousands of pics and texts that teens fire off each month. Parents sign up, provide and email address and download the app to their child's phone.

"We take a daily summary of what your child did and send it to the parent in an email. So if you're riding on the train home, now you can check in and see what your child did," said Witkins.   

Parent Lisa Johnston uses the app to check on her young son, Dale, every day.  "It's a good way -- not to spy -- but to keep a good eye on what your kids are doing," she said. "When it comes to your kids, especially at this age, I don't think it's an invasion of privacy, it's a right for the parent to know."

Witkins wants his app to be a deterrent, not a "gotcha" for children who text. He believes, for the smartphone generation, that sending lewd photos to another person is forcing teens into scary territory. Parental involvement, he said, may be the last defense.

"I don’t think kids enjoy sexting as much as people think. I’ve seen reports on our thing where a girl wrote, 'I wish sending pictures wasn’t part of dating.' This gives her an out," he said. "It cancels the peer pressure. Dad gets this at the end of the night, and it's got your phone number on it if I do this. We can’t do this."

Witkins said he expects PicsChecker to be available for Apple's iPhone within the next six to eight weeks.


To take a look at the story posted on the NBC TV 5 website, please click on: http://www.nbcchicago.com/news/tech/tap-into-texting--140824583.html
Getting the Most Out of WebCATS
When entering information into WebCATS, please be sure to enter the correct funding source.   This is particularly important as it relates to the SBDC TIES and Small Business Jobs Act (SBJA) funded Centers.  Without properly entering information under the correct funding source, reporting to SBA for these projects will not be accurate.   We thank you for your attention to this very important process.   Please contact your DCEO Network Coordinator if you have any questions.

Website of the Week - www.elections.il.gov/districtlocator
When entering client information into WebCATS, it is very important that the legislative district information is accurate.  This allows for correct information to be used when reports by districts are created.   The Illinois State Board of Elections helps make it easy.  The District Locator feature on their website allows you to find your clients Illinois state representative and senator districts as well as the federal House Districts easily.  You can enter the street address plus the five digit zip code or enter the 9 digit zip code, if you have it.

The link below will take you to that website.   Thank you for ensuring that this important information is entered into WebCATS correctly.
http://www.elections.il.gov/districtlocator/DistrictOfficialSearchByZip.aspx
Resource of the Week - SBA Small Business Data Resources
Information proliferates on the Internet, but timely, accurate, extensive, and accessible databases are as good as gold—and equally hard to find. With more than 30 years of experience mining federal data sources from the Census Bureau to the Federal Financial Institutions Examination Council, the SBA Office of Advocacy offers a research tool for small business researchers and policymakers, a hyperlinked listing of Small Business Data Resources. 
The tool lists online databases by federal agency or private sector source, hyperlinks the listings to their websites, and keys them to the small-business-related topics on which they provide information—all in two one-page summaries. The databases listed provide a wealth of information from federal government agencies, as well as nongovernment private sector, university, nonprofit, international, and other sources. Key topics include demographics, employment, exports, finance, firm size data, firms and establishments, health care, income and sales, pension coverage, taxes, and training.  Small Business Data Resources is an invaluable tool for researchers, policymakers, small business trade associations, and members of the media interested in small businesses’ role in the economy.

Although the list includes many of the most widely used data resources, Advocacy notes that inclusion of any specific database on the list does not constitute an endorsement by the Office of Advocacy or the Small Business Administration.  To learn more, please click on: www.sba.gov/advocacy/847/125821
What's New on CenterConnect 
This week on CenterConnect you will find the latest performance information from the DCEO Office of Entrepreneurship, Innovation and Technology.  Please click on CenterConnect to find the March 2012 OEIT Illinois SBDC Network Performance Report. 
The HUBZone Primer Powerpoint is also now on CenterConnect.   It is a 21 slide PowerPoint presentation.  This is about federal contract markets and participating in those markets as a HUBZone certified firm.

Welcome to “The HUBZone Primer” -- a small business guide outlining program eligibility and certification requirements.  The HUBZone program is designed to help small businesses -- in certain urban, rural, BRAC, Indian reservation, and difficult development areas outside the U.S. mainland – to gain access to federal procurement opportunities.  HUBZone areas are typically areas of low median household incomes or high unemployment, or both.

Moves and News
The new SBA Illinois Small Business Resource Guides have arrived.   They are currently in the Springfield Offices of DCEO. Guides will be shipped to Centers in the near future. We wanted to let you know that the 2012 - 2013 edition of this resource has been printed.  If you have not yet received any resource guides you will be receiving a shipment soon. 
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