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In Today's Weekly Connection: 
 

-    Chicagoland FAST PITCH Competition
-    Final Venture Capital Numbers for 2006
-    Tech Agenda 2007
-    Small Business Advocate - February 2007
-    Small Firm Births an Important Growth Factor
-    New Establishments Have A Mixed Effect On Local Firms
-    Future of Small Business Report
 

Chicagoland FAST PITCH Competition
February 24th - March 3rd is EntrepreneurshipWeek USA, presented by the Kauffman Foundation, Inc. Magazine, and The New York Times. More information can be found at www.entrpreneurshipweekUSA.com.  Chicagoland’s participation in Entrepreneurship Week USA includes the Inaugural 2007 FAST PITCH competition. FAST PITCH gives entrepreneurs a chance to pitch their business to a panel of esteemed judges for scoring, feedback, and prizes.

 

When: Monday, February 26th from 3:30 PM – 8:00 PM

Where: Gleacher Center, 450 North Cityfront Plaza Drive, Chicago, IL

Who: Entrepreneurs, Students, VCs, Angel investors, all are encouraged to attend!

How: Register at www.chicagoeweek.com  

 

Entrepreneurs - can you pitch your business idea in three minutes or less? Here’s your chance to validate the potential of your business idea, meet people who can help you succeed, and possibly win up to $5,000! If you are interested in giving your FAST PITCH please submit your pitch in writing at the time of registration to pre-qualify for the competition. 

 

Preparing your pitch. 

Your pitch should open with a hook that captures attention and be limited to 700 words. Please include answers to the following six questions to qualify: 

1. What is your technology, product or service? Briefly describe what you sell and the need it fulfills.

2. Who is your market? Briefly state who buys this product or service and the size of the market.

3. How do you expect to make money? Describe the source(s) of revenue and how you will sell.

4. Who is your competition?

5. What is your competitive advantage? How can your company provide this product or service better than the competition? 

6. Who is behind the company? Share the background and accomplishments of you and your team. Explain how your background gives you credibility.

 

What you need to bring to Fast Pitch. 

1. Your pitch. Please be prepared to hand out hard copies to the judges.

2. Passion. Judges expect energy and dedication from pitchers – Be creative and dress for success! 

3. A Desire for Feedback. The Judges will give honest feedback on the potential of your business.

 

Competition Details

The keynote speaker kicks off the event at 3:30 PM, and the first round of the competition begins at 4:30 PM. Participants will be assigned to five different rooms by industry, including Information Technology, Business Products and Services, Life Sciences, Retail and Consumer Products, and Open Competition room. In each room, a panel of experienced entrepreneurs, investors, and industry experts will provide feedback and select a finalist to move on to the final round. The final round begins at 6:30 PM. Five finalists, one from each industry, will compete for up to $5,000. The judges will give feedback, and the winner will be determined by an audience vote. The event will conclude with a recognition ceremony, and networking reception.

 

This event made possible by the Chicagoland Entrepreneurial Center, Kellogg School of Management, Northwestern University, University of Chicago, Illinois Institute of Technology, DePaul University, The Illinois Business & Investors Forum, the Chicagoland Chamber of Commerce, and the Illinois Department of Commerce and Economic Opportunity.

  

Final Venture Capital Numbers for 2006
The National Venture Capital Association, Thomson Venture Economics and PricewaterhouseCoopers have released the final venture capital (VC) investment totals for 2006. Total investments in 2006 reached a level of $25.5 billion in 3,416 deals. These totals represent an approximate 10% increase from 2005, and are the largest annual totals for VC investing since 2001.   View the latest venture capital data from Thomson Venture Economics and the National Venture Capital Association. (This article is provided through the National Dialogue on Entrepreneurship www.publicforuminstitute.org/nde ) 
  

Tech Agenda 2007
The Progress and Freedom Foundation, a market-oriented think tank based in Washington, has released its 2007 Tech Agenda. The report lists ten items for Congress’ consideration in the coming year. By enacting these policies, the report’s authors contend that Congress will help open markets, spur innovation, and further strengthen the technology sector. At the top of the agenda is aggressive reform of communications laws to reduce regulation and to open more spectrum to market forces. The agenda also supports a hands-off regulatory posture in debates about net neutrality, internet taxation and copyright protection.   Download the Progress and Freedom Foundation Tech Agenda 2007.  (This article is provided through the National Dialogue on Entrepreneurship www.publicforuminstitute.org/nde ) 
  

Small Business Advocate - February 2007
The February 2007 issue of the SBA Small Business Advocate Newsletter in available at http://www.sba.gov/advo/feb07.pdf  The Small Business Advocate is a periodic newsletter that details economic developments and regulatory trends related to small business as well as the latest initiatives of the Small Business Administration's Office of Advocacy.

  

Small Firm Births an Important Growth Factor
Small firm establishment births are the most important factor propelling growth in gross state product, state personal income, and total state employment. These findings are contained in a study released today by the Office of Advocacy of the U.S. Small Business Administration.  Small Business and State Growth: An Econometric Investigation, written by Donald Bruce, John Deskins, Brian Hill, and Jonathan Rork with funding from the Office of Advocacy, uses newly available U.S. Census Bureau data to analyze the impact of small firm establishment births and closures on state economies. The data became available through a program partially funded by the Office of Advocacy.    A copy of this study is located at http://www.sba.gov/advo/research/rs292tot.pdf, and the research summary is available at: http://www.sba.gov/advo/research/rs292.pdf . If you need further information, please feel free to contact Chad Moutray at (202) 205-6533 or advocacy@sba.gov.

 
New Establishments Have A Mixed Effect On Local Firms
New Entrants Harm, Then Help, Existing Firms - New entrants in local economies at first harm, then help, already existing firms, according to a working paper released recently by the Office of Advocacy of the U.S. Small Business Administration.  The paper examines how the entrance of new establishments within a 150-mile radius of young firms affects the existing firms’ profitability.

“The benefits from a growing and dynamic local economy are clear,” said Dr. Chad Moutray, Chief Economist for the Office of Advocacy.  “For local business, in the short term new entrants are competitive foes, but in a few short years they learn to cooperate with each other.  This certainly has implications for local economic development strategies.”

The working paper, Friends or Foes: The Spatial Dynamic Between Established Firms and Entrants, (http://www.sba.gov/advo/research/rs293tot.pdf) written by Lawrence Plummer with funding from the Office of Advocacy, examines whether new establishments harm existing firms’ profitability due to increased competition, or help increase profits due to positive spillover effects.  The complete paper is located at www.sba.gov/advo/research/wkpapers.html.

Interestingly, the paper finds that the effect of new entrants is not an either/or proposition.  In the first year of entry, the effect on existing firms’ financial performance (return on assets) is negative.  However, after three years the effect on performance reverses and becomes positive.

The Office of Advocacy, the “small business watchdog” of the federal government, examines the role and status of small business in the economy and independently represents the views of small business to federal agencies, Congress, and the President.  It is the source for small business statistics presented in user-friendly formats, and it funds research into small business issues. For more information, visit the Office of Advocacy website at www.sba.gov/advo.

Future of Small Business Report
Intuit and the Institute for the Future, a Silicon Valley-based think tank, are engaged in an interesting new exercise that examines the future of small business. The first installment of The Intuit Future of Small Business Report, which examines demographic trends, was released in late January. It predicts that two trends—the recent boom in entrepreneurship and digital transformation---will coalesce to create a new era of economic decentralization. This era will in turn support three major trends: 
· The emergence of a new breed of entrepreneurs: Entrepreneurs will become more diverse, more international, and will come from the “edges of the age spectrum.” In other words, we should expect a simultaneous jump in the number of both young entrepreneurs and older boomer generation entrepreneurs. 
· The number of sole proprietorship - what the study calls personal businesses - will continue to boom and become an important part of the US economy.
· Entrepreneurship education will also boom as more schools and disciplines embrace entrepreneurial training 
View the first installment of The Intuit Future of Small Business Report (This article is provided through the National Dialogue on Entrepreneurship  www.publicforuminstitute.org/nde ) 
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“Providing Guidance for Business Growth"
===============================================================
The WEEKLY CONNECTION is distributed by the Illinois SBDC each Monday to the members of
the DCEO Illinois Entrepreneurship Network to provide these service delivery partners with
regular updates on small business issues, opportunities and resources.  Please forward this update
to any other interested resource providers and key stakeholders.  www.ilsbdc.biz 
===============================================================  
