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Technori Pitch is an event where entrepreneurs, developers, designers, tech companies, investors, and enthusiasts alike come together to bear witness each month to the most innovative Chicago companies presenting their newest products. Technori Pitch took a break during the holidays, but now they are back again for the new year at Chase Auditorium.  To get the full rundown of January's event and to register, please click on the following link.  register 

New Biotech Clusters in the U.S. Are Scrambling to Challenge Established Regions
Various cities are trying to attract more talent and incentives to meet demands of the life science industry.

The weak economy of the past four years combined with cutbacks due to mergers and acquisitions have helped consolidate U.S. biopharma activity further within the nation’s largest life sciences clusters. Yet that has not stopped several other U.S. regions from trying to carve out their own piece of the life science pie.

The real estate firm Jones Lang LaSalle (JLL) highlighted nine examples of what it called emerging bioclusters. The regions in descending order as ranked by JLL are Minneapolis, Raleigh-Durham, Seattle, Chicago, Denver, Houston, Florida, Atlanta, and Indianapolis.

Arguably, though, the first three clusters on their list are far past that status. Minneapolis’ cluster has long been focused on medical device manufacturers anchored by the Mayo Clinic. Raleigh-Durham, which can also be called Research Triangle Park, has attracted several biopharma giants including Biogen Idec and GlaxoSmithKline.

Chicago and Denver scored highest in percentage of science and engineering graduates (fifth and seventh best, respectively); Houston, in NIH funding (seventh); Florida and Atlanta, in research space (seventh and third, respectively); and Indianapolis, in biomedical employment (sixth).

Chicago hosted the 2010 BIO International Convention, while suburban Deerfield, IL, is home to the U.S. headquarters of Japanese pharma giants Takeda and Astellas. Lake Forest, IL, houses Hospira, which last month launched the first generic version of Merck & Co.’s Primaxin antibiotic in the U.S.

“You have the excellent academic institutions, and you have had a push from iBio (the Illinois Biotechnology Industry Organization), which has hundreds of companies here in Illinois trying to do something,” Bill Barrett, executive managing director, life sciences with Jones Lang LaSalle, pointed out to GEN. “And you’ve got great hospitals and research hospitals. It seems to just be lacking in the funding. I don’t think the funding from the state of Illinois is there either.”

Illinois has played catch-up in recent years to neighboring Wisconsin, which since 2003 has created and enhanced tax credit programs for angel and VC investors. Last year, Governor Pat Quinn enacted a $10 million tax program to aid state-based angel investors in startups in Illinois. In October, Quinn launched Advantage Illinois, a $78 million federally funded portfolio of programs to fund smaller businesses seeking capital.

To read this entire article, please click on: 
http://www.genengnews.com/insight-and-intelligence/new-biotech-clusters-in-the-u-s-are-scrambling-to-challenge-established-regions/77899526/
12 New Year’s Resolutions that Will Change Your Business in 2012
The following is part of an article written by Barry Moltz.   To read this entire story, please click on the link at the end to read details of all 12 of his recommendations.

As the economy has shifted, what a business owner needs to do to be successful in 2012 is now changed. Forget about richer, thinner and healthier. Here are 12 new resolutions that you need to be making this year.  Repeat after me:
1. I will build a company, not just feed a hobby. 

2. I promise to only hire the best people and pay them well. 

3. I will only borrow money for temporary cash flow needs, not to cover losses. 
4. I will call it quits if I have lost the passion for the business. 
5. I will not outsource the math. 

6. I will be slow to hire and quick to fire. 

7. I will not use social media to sell my products. 

8. I will focus on less. 

9. I will stop multitasking. 

10. I will have no more than 50 emails in my inbox. 

11. I will change my organizational chart from the “wheel” to a traditional  hierarchy. 

12. I will raise my prices.

The details behind all 12 of the resolutions above and this entire article, can be found at: 

http://www.openforum.com/articles/12-new-years-resolutions-that-will-change-your-business-in-2012
Top 9 Rural Small Business Trends for 2012 
Rural small business trends are always different from general small business trends. This year, the difference is in the economic outlook. With the consensus of economic predictions for 2012 showing slower national growth and the odds of a renewed U.S. recession at 1 in 3, the national economy doesn’t look good. Contrast that with the local economies in rural areas. The Rural Mainstreet Index is at its highest level since 2007, and rural small business looks promising.
Here are the top 9 small business trends in small towns and rural areas this year:
1. Strong farm commodity prices mean strong local economies. That is the biggest factor in the strong Rural Mainstreet Index and is also driving a continuing boom in farmland prices, as investors look for “safer” investment classes. That makes a strong foundation for local agriculture-based economies.
2. Some places get “just one more” oil boom. Relatively strong oil and natural gas prices mean a continued boom in production, mostly happening in rural areas. Several regions are seeing new or renewed plays. That brings new residents, new businesses and temporary prosperity.
3. Supporting the local economy takes more than “Shop Local.” We’re seeing more interest in moving money into locally-owned community banks and credit unions. With extra-tight lending standards for small businesses from big banks, many small businesses are turning to alternative financing methods. The book Locavesting by Amy Cortese outlines a number of local investing and business financing alternatives. More new businesses will consider cooperatives as a viable form of business this year, and 2012 is the International Year of Cooperatives.
4. Self-employment continues to rise. With all these positive trends in rural small business, there is more reason than ever to expect a continued increase in self-employment and business startups in small towns. We have to factor in the highly entrepreneurial Millennial generation, too, as the Kansas City Business Journal reports.
5. Ruralsourcing brings more high-tech to rural areas. Ruralsourcing is competing with global outsourcing, bringing manufacturing and IT service jobs into rural areas. With global supply chains threatened by higher shipping costs and rising manufacturing costs in China, we’re also seeing more projects returning manufacturing to home shores, Agurban reports.
6. Government cuts hurt. One negative factor is that 42 U.S. state governments are facing budget shortfalls again this year, the Center on Budget and Policy Priorities reports, though recent revenue is up slightly for many. After trimming services three years straight, outlying areas are likely to be targeted this year. Watch for big cuts in two rural mainstays: tourism and arts funding.
7. Online doesn’t mean in front of a computer. Mobile Internet access just keeps growing. Tablets and smartphones are changing the way potential customers look for businesses everywhere, including in small towns. The strength of cell signals and WiFi availability are important for tourism, and for small business capturing mobile customers. Rural businesses need to get mobile-friendly now.
8. Online reviews make everyone a local. Business pages have been created for almost every single business (even in small towns) by Google, Facebook and Yelp!, among others. Reviews and comments by customers give every visitor an inside view into local businesses. Result: We’re all in one big small town. This will help some terrific local businesses be found more often, and hurt some that really haven’t kept up their quality.
9. Rural broadband drives business development. With around 28 percent of the rural population still lacking access to 3mpbs or better service, much more needs to be done on access. Those who can access broadband are using it to build businesses and conduct commerce at a record pace. Expect more public and private projects to develop more business use of broadband.
Overall, most small town businesses have plenty to look forward to in 2012. The challenges of outside competition, the need to innovate and improve service, and the importance of connection with customers won’t be going away. But the economic outlook is generally strong, and new opportunities are out there. We have more information about the 2012 trends and updates during the year at our Rural Trends page.
What Did We Learn from 2011’s Natural Disasters?

Disaster Planning Tips Discussed During Free Webinar - Hosted by SBA and Agility Recovery Solutions – Natural disasters exacted a significant financial toll on the United States in 2011.  The Insurance Information Institute reports that insured losses from a series of disasters – which included devastating spring tornadoes in the Midwest, floods in the southeast, wildfires in the southwest, and Hurricane Irene – totaled $35.9 billion. 
Small businesses were hit particularly hard as many were forced to close during these disasters, causing economic injury to many that were already struggling. The factors that cause financial losses after a disaster, however, can be offset by having a recovery plan in place.

On Tuesday, January 17, Agility Recovery Solutions and the U.S. Small Business Administration will host a free webinar that looks at how natural disasters in 2011 caused business interruptions, with a focus on business continuity lessons learned.  Agility President and CEO Bob Boyd will also discuss new trends and technology that affect disaster preparedness.  The webinar will also offer practical strategies to protect your company closing its doors for good after a disaster.

SBA has partnered with Agility to offer business continuity strategies via its “PrepareMyBusiness” website.  Visit www.preparemybusiness.org to access past webinars and get additional preparedness tips.  The SBA provides disaster recovery assistance in the form of low-interest loans to homeowners, renters, private nonprofits and businesses of all sizes. To learn more, visit www.sba.gov/disaster. 

WHO: Bob Boyd, President and CEO, Agility Recovery Solutions 

WHAT: “2011 Year in Review—Disaster Recovery Lessons Learned” will be presented by Boyd. A question and answer session will follow.

WHEN: Tuesday, January 17, 2012 – 2:00 p.m. to 3:00 p.m. EST

HOW: Space is limited. Register at https://www1.gotomeeting.com/register/180067536 

Note: Copy and paste the above URL into your browser if the link is not live in your e-mail.

Program Success of the Week - Franks House of Steel
About one month ago, Frank Hernandez finally witnessed the realization of his long term dream - to open a gym suitable for serious body builders.
 
Frank first came to the Illinois Small Business Development Center at Elgin Community College in June 2008, seeking assistance in developing a business plan appropriate to present to lenders.  It took time, several revisions of the plan, and contacting multiple lending institutions before everything fell into place three years later when Frank finally got approval for all of his funding requirements.  Throughout it all, Frank persevered, and would not be deterred from his goal.
 
The culmination of his dream, called Frank's House of Steel, is located in Tyler Creek Plaza in Elgin.  It's bright and clean and has state of the art equipment.  
 
Frank has been lifting for 37 years, and was always disappointed in other gyms.  Their equipment never let him lift to his real potential.  It was typically inferior.  Now, Frank has remedied that.  In Frank's House of Steel, there's plenty of room, top notch equipment, and no more waiting in line to use the weights, because there is ample equipment, all brand new.
 
While Frank's gym will cater to serious body builders, he welcomes everyone who if interested in physical fitness.  If you know Frank, you know he has a big heart.  He thrives on helping people better themselves.  It's important to him to contribute to the community and his church.  He's happy to help both the experienced as well as the novice customer.  He still has a few more things to add to the gym, like cardio equipment and classes (he feels boxing would be a great offering), but that will come soon.
Getting the Most Out of WebCATS
Whenever a client's status (pre-venture or in business) changes it is imperative that you update their profile information to reflect this change.  When you create a "started a business" milestone you will receive the following message:  You have just created a "started a business" milestone.  Would you like to have the client status updated from "pre-venture/nascent" to "start-up (In Bus. < 1year)"? (If you respond with {OK}, the client's Date Established will be updated to the current date)  Note: The client record's business type is currently "NA".  You may wish to update the client record if their type of business is now different.  Please say "OK" to this message to update the client status field and date established field.  We use these fields to track the current percentage of In Business vs. Not In Business clients.  It is very important to have accurate data in these fields.   Thank you for helping to keep this client information accurate and up to date.
Website of the Week - www.washingtonpost.com/business/ 
On Small Business - The Washington Post's newest web channel is devoted to the people and policies driving small business.  They just want to say hello and make sure you know who they are and how to reach them  and hopefully open the dialogue between your team and theirs.
Perhaps most importantly, they hope their site will serve as an open forum for dialogue between business owners, ambitious entrepreneurs, small business groups and officials in the nation's capital.  They hope you won't hesitate to reach out to them with interesting stories about small businesses, trends you see at development centers, and perhaps your own takes on the leading news of the day.
To check out this new site, please click on: http://www.washingtonpost.com/business/on-small-business  
Resource of the Week - Free Webinar on Financing Your Clients Through Boefly 
	BoeFly is committed to the ASBDC and SBDC counselors and offers FREE accounts to all counselors to enable you to build loan request packages and connect with over 1500 lenders on the BoeFly platform.   
 
Please join us in a live webinar on Friday, January 27th at 1pm (Central) for a BoeFly tutorial. This will be beneficial for those already using BoeFly and those that are looking to get started.  
 
Here are a few topics that we will cover:  
- How to create your free account  
- How to build a lender ready package  
- How to securely post a loan request  
- How to work with Lenders on the BoeFly platform  
 

 HYPERLINK "http://www.washingtonpost.com/business/on-small-business"  
Webinar: Financing for your clients through Boefly - Free Service for SBDCs 
Date: Friday, January 27th 2012 
Time: 1 - 2 PM (Central) 
 REGISTER HERE   For more information on our partnership with the ASBDC please visit: http://www.boefly.com/sites/sbdc/ 


What's New on CenterConnect 
In order to familiarize the public with the content of the proposed Early Stage Small Business Investment Company (SBIC) rule, SBA will host several Webinars on the proposed rule in January 2012.  The SBA  published the notice regarding the Early Stage SBIC Public Webinars in the Federal Register at PDF | Text | More or (www.gpo.gov/fdsys/pkg/FR-2011-12-28/pdf/2011-33044.pdf), including the schedule and registration instructions.  If you are interested in participating, please review the referenced notice.  You can also find out more about the Early Stage SBIC initiative at www.sba.gov/inv.    The announcement regarding the SBIC Public Webinars is also available on CenterConnect. 
Moves and News
Please see below for an important note from Orlando Saez, Deputy Director, DCEO Office of Entrepreneurship, Innovation and Technology:

I have the great pleasure to introduce Joey Mak who will be joining our office as the Assistant Deputy Director.

Joey needs no introduction with several of you who have interacted with the Governor's office. Joey was the Assistant to the Chief of Staff (Jack Lavin) since 2009. He brings tremendous understanding of the inner workings across agencies and interface with the Governor's office.  Prior, Joey worked as finance director for State Representative Lisa Hernandez and Deputy Communications Director for US Congress Sara Feigenholtz.

Joey's experience in State government, campaign management and background in Anthropology and Political Science from Loyola gives him the range of options to select any career move in public office. I'm delighted that he chose Economic Development and our office in particular to make his next big mark.

He will be tackling some much needed internal process work across all our programs as well as representing our office with some of our partner and market stakeholders.

So, please extend Joey a warm and New Year welcome!

Orlando
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The WEEKLY CONNECTION is distributed by the Illinois SBDC and the DCEO Office of

Entrepreneurship, Innovation and Technology each Monday to the members of the DCEO

Illinois SBDC Network to provide these service delivery partners with regular updates

on small business issues, opportunities and resources.  If you have information you would

like to share with the Network please e-mail to mark.enstrom@illinois.gov. Please feel free to

forward this update to any other interested resource providers and key stakeholders. 
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